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With  over  seven  hundred  items  in  our  range 
of  natural  ingredients,  there's  almost  certainly 
a  selection  of  products  that  will  meet  your 
precise  needs. 

Whether  it's  herbal  and  medicinal  extracts  or 
galenicals,  oleoresins  or  chlorophylls,  you'll 
get  the  same  uncompromising  quality,  the 
same  unfailing  service. 


Find  out  more  about  Ransom  Natural 
Products,  contact  Helen  Blowey  on  Hitchin 
(0462)  34575.  She  knows  our  alphabet  Z  to  A! 

Ransom  Natural  Products 

William  Ransom  &  Son  pic, 

Bancroft,  Hitchin,  Hertfordshire  SG5  1LY 

Tel-  Hitchin  (0462)  34575  Telex:  825631 


For  years  Mu-Cron  has  been 
the  best-sel  I  i  ng  tabl  et  decongestant 

But  now,  even  the  makers  of 
Mu-Cron  have  to  admit  a  better 
tablet  has  just  come  on  to  the 
market. 

A  new  formula  means  that  as 
well  as  the  usual  decongestant 
action,  there's  now  double  the  level 
of  paracetamol  (500mg)  for  stronger 
pain  relief. 

Sinus  sufferers  will  also  be 
relieved  to  find  out  that  it's  only  a 
one  tablet  dose. 

And  a  new  caplet-shape  makes 
it  easier  to  swallow. 

The  packaging  shows  a  marked 
improvement  too. 

The  new  tablets  are  blister- 
packed  in  plastic  foil  so  they  last 
longer  in  the  medicine  cabinet. 

And  there's  a  modern  pack 
design  so  they  won't  last  as  long  on 
shop  shelves. 

As  to  the  name  of  this  new 
tablet,  we  couldn't  improve  on  the 
name  already  on  the  tip  of  most 
sufferers'  tongues- Mu-Cron. 

To  convince  everyone  with 
sinus  congestion  to  spend  their 
money  on  new  formula  Mu-Cron, 
we're  spending  IV2  million  pounds 
on  TV  advertising  this  winter. 

(That's  almost  as  many  TV 
appearances  as  Terry  Wogan.) 

And  so,  like  the  tablet  itself,  you 
can  be  sure  that  sales  of  Mu-Cron 
will  go  from  strength  to  strength. 

(cTba) 
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MU-CRON  [P]  PRESENTATION:  Bllster-paeked  tablets  containing  paracetamol  BP 
phenylpropanolamine  hcl  25mg.  INDICATION:  Relief  of  sinus  pain,  nasal  congestion  jn«« 
Symptomatic  relief  of  nasal  congestion  caused  by  hay  fever,  Influenaa,  fe«erlshness  >"'  ''.. 
colds.  DOSAGE:  Adults-!  tablet  two  to  four  times  dally.  Max  4  labs  In  24  """".jVrnON 
0-12  yrs:  Not  recommended-use|unlor  Mu-Cron  Syrup:  12-1 S  yrs:  1  tabtwlce dally 
Do  notglve  to  patients  with  hypertension,  hyperthyroidism,  diabetes,  heartdlseaseorthos 
MAOIs.  Contains  paracetamol.  SIDE  EFFECTS:  Rarely  dimness,  headache. 
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COMMENT  I 


"We  believe  the 
Department  of 
Health's  lawyers 
have  chickened  out 
of  the  new  contract,"  says  PNSC 
chairman  David  Sharpe,  of  the 
Government's  about  face.  Few 
pharmacists  will  disagree  with 
Mr  Sharpe's  view. 

While  PSNC  and  Govern- 
ment have  stood  shoulder  to 
shoulder  in  backing  the  new 
contract's  "all  or  nothing"  stage 
one  package,  with  rational 
location  the  key  to  the  new-role 
and  stage  two,  a  considerable 
volume  of  dissent  has  come  from 
various  directions.  PSNC  has 
sometimes  expressed  regret  that 
the  pharmaceutical  Press  has 
chosen  to  carry  such  a  mass 
volume  of  views  alternate  to  its 
own.  Our  defence  is  simply  that 
had  the  equivalent  volume  of 
support  for  the  contract  reached 
us  then  we  would  have  been  able 


to  maintain  a  balance  on  our 
news  and  letters  pages.  PSNC 
itseli  chose  to  negotiate  in  secret 
and  only  rarely  sought  to  counter 
some  of  the  more  exaggerated 
claims  made  by  the  British 
Pharmacists  Association.  It 
certainly  never  put  up  more  than 
a  token  resistance  in  the  national 
Press.  BPA  publicist  Mr  loey- 
Martyn  Martin  will  undoubtedly 
be  telling  Daily  Telegraph  and 


Times  readers  this  week  that  he 
has  saved  3,000-plus 
pharmacists  from  extinction.  As 
PSNC's  vice-chairman  David 
Coleman  told  C<5£>this  week:  "I 
hope  those  who  have  quietly 
backed  the  contract  will  now 
step  forward  and  make  public 
their  reaction  to  its  loss."  So  do 
we.  If  PSNC's  and  the 
profession's  contractual  case  is 
as  strong  as  the  National 
Pharmaceutical  Association 
believe,  and  perhaps  if  they  had 
been  able  to  take  the  'common' 
pharmacist  into  their  confidence 
earlier  they  would  have  secured 
more  cohesive  and  resolute 
backing.  But  the  clamour  will 
have  to  be  both  loud  and  long  to 
impress  a  Government  still  in 
favour  of  the  contract,  but 
making  no  great  effort  to  find 
parliamentary  time  to  legislate 
for  its  mtroduction.  And  PSNC's 
continued  on  p593 
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Shock  for  PSNC  -  DHSS 
scuppers  new  contract 

The  Department  of  Heath  has  scuppered  the  new  contract  after 
nearly  two  years  of  negotiation.  New  Minister  for  Health 
Barney  Hayhoe  told  the  Pharmaceutical  Services  Negotiating 
Committee  on  Monday  that  he  had  reluctantly  decided,  in  the 
light  of  legal  advice,  that  the  new  contract  could  not  be 
introduced  in  full  at  present  without  new  powers  introduced 
into  the  main  legislation. 


The  announcement  came  as  a  complete 
surprise  to  PSNC,  who  have  accused  the 
DHSS  of  betrayal,  and  its  lawyers  of 
incompetence.  As  late  as  last  Friday  PSNC 
vice-chairman  David  Coleman  was 
promoting  the  contract  to  pharmacists  in 
the  Medway  area. 

Department  lawyers  will  not  reveal  why 
there  has  been  a  sudden  change  of  mind, 
but  the  matter  evidently  hinges  on  whether 
the  Health  Services  Act  1977  can  in  any 
way  be  construed  to  provide  for  a 
limitation  of  entry  into  contract. 

The  DHSS  has  recently  lost  a  number 
of  court  cases  —  the  HD  scheme,  the 
dispute  over  board  and  lodging,  and 
further  back  the  discount  case  —  and  is 
thought  to  be  unwilling  to  risk  another 
rebuff.  PSNC  point  out  nothing,  apart 
from  the  arrival  of  a  new  Minister,  has 
changed  since  Baroness  Trumpington 
endorsed  the  new  contract  at  the  British 
Pharmaceutical  Conference. 

PSNC  obviously  believes  the 
Department  has  lost  its  nerve.  Unlike 
Kenneth  Clarke,  Mr  Hayhoe  is  not  a 
lawyer,  and  may  have  been  swayed  by 
legal  doubts  and  the  threat  of  litigation 
from  disaffected  parties.  PSNC  has  also 
made  it  clear  (see  David  Sharpe,  PSNC 
chairman,  below)  that  the  new  package 
has  fallen  and  that  negotiations  will  have  to 
start  again  from  scratch  at  the  next 
meeting  planned  with  Department  officials 
in  November. 

In  his  letter  to  PSNC  Mr  Hayhoe  said: 
"On  legal  advice,  I  have  to  tell  you  that 
our  present  powers  are  almost  certainly 
inadequate  to  introduce  the  limitation  of 
entry' provision.  As  a  result,  it  will  be 
necessary  to  defer  the  introduction  of  at 
least  this  part  of  the  new  contract  until 
suitable  powers  are  available. 

"f  fully  appreciate  the  disappointment 
this  deferment  will  cause  to  the  PSNC  and 
to  a  considerable  majority  of  community 
pharmacists.  However,  the  Government 
stands  by  its  contract  offer.  In  our  view 
that  offer  still  represents  a  sound 
contractual  basis  for  the  provision  of  NHS 


community  pharmacy  and  its  full 
introduction,  once  suitable  powers  are 
available,  would  benefit  the  profession, 
the  taxpayer  and  the  patient.  We  also 
stand  by  the  commitment  included  in  the 
offer  to  have  prompt  and  serious 
negotiations  on  the  contractual 
implications  for  NHS  community 
pharmacy  of  the  forthcoming  Nuffield 
Inquiry  report  into  the  role  of  pharmacy, 
as  soon  as  its  recommendations  have  been 
properly  considered. 

"New  primary  legislation  is  required  to 
provide  the  necessary  powers  and  we 
shall  be  considering  very  carefully  how 
best  to  proceed  in  these  new 
circumstances." 

It  is  unlikely  legislative  time  will  be 
found  in  the  coming  parliamentary 
session.  As  Mr  Sharpe  says,  the 
parliamentary  timetable  is  very  full  and 
many  measures  of  critical  importance  are 
often  not  placed  before  Parliament.  Mr 
Hayhoe  felt  that  though  the  matter  was 
important  to  pharmacists  in  the  grander 
scale  of  things  it  would  be  difficult  to  find 
time. 

However,  if  a  Bill  was  going  through  to 
which  an  amendment  could  be  added  he 
would  do  so.  Legislation  introduced  in  the 
next  session  commencing  Autumn  1986  is 
not  likely  to  become  law  until  July  1987. 


Over  670  premise 
applications  in 

In  a  rush  to  beat  the  anticipated 
deadline  for  the  new  contract  over 
670  applications  to  register  new 
premises  have  been  received  by  the 
Pharmaceutical  Society,  PSNC 
chairman  David  Sharpe  revealed 
this  week. 

Director  of  the  National 
Pharmaceutical  Association  Mr  Tim  Astill, 
says  only  time  will  tell  whether  the  670 
would-be  contractors  would  open  up.  In 
effect  they  had  been  working  to  beat  the 
new  contract  deadline.  That  deadline  had 
now  been  removed  and  the  pressure  to 
open  could  ease.  "The  pessimists  will  say 
leapfrogging  will  now  gather  pace.  The 
optimists  that  it  will  tail  off  now  the 
immediate  deadline  has  passed.  I  believe 
the  truth  is  somewhere  between  the  two." 

Mr  Astill  said  the  danger  was  that  new 
"small  NHS"  pharmacies  would  open  in 
areas  already  adequately  served.  "This 
could  reduce  the  scripts  dispensed  by  the 
other  pharmacies  in  the  locality  to  below 
16,000  per  annum  and  hence  push  up 
costs  to  the  Government." 

There  were  reasons  why  the 
Government  should  honour  the  new 
contract.  The  first  was  a  moral  obligation 
—  the  Government  had  freely  negotiated 
the  contract  with  the  PSNC,  had 
introduced  the  limitation  of  contract 
concept  itself  and  had  not,  until  now, 
foreseen  problems. 

Secondly  it  made  financial  sense  for 
the  Government  to  bring  in  the  new 
contract  now,  Mr  Astill  said."  New 
legislation  need  not  be  complicated.  This 
Government  can  get  primary  legislation 
through  Parliament  quickly  if  it  wants  too. 


NI  contractors 
shed  no  tears' 

The  Pharmaceutical  Contractors 
Committee  of  Northern  Ireland  still  has  not 
received  any  formal  offer  of  a  new 
contract. 

For  the  PCC,  secretary  Mr  T.I. 
O'Rourke  told  C&D:  "We're  not  shedding 
any  tears  over  the  demise  of  the  new 
contract  for  pharmacists  in  Great  Britain." 

Mr  O'Rourke  said  he  was  not  confident 
that  either  Mr  Alan  Smith  or  Mr  David 
Sharpe  (PSNC),  or  Dr  Colin  Virden  (PGC) 
could  have  lead  NI  contractors  to  the 
promised  land. 
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DHSS  lawyers 
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says  Sharpe 
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PSNC  chairman  David  Sharpe  addressing  the  LPC  Conference  at  which  representatives 
voted  by  192:29  to  accept  the  new  contract  package  —  with  him  on  the  platform  is  the  full 
PSNC  executive 


PSNC  chairman  David  Sharpe  says 
negotiations  are  back  where  they 
started.  No  further  talks  are 
planned  with  the  Department  until 
November,  when  a  balance  sheet 
for  the  following  year  will  be 
negotiated. 

"On  many  occasions  we  were  told 
Department  lawyers  had  studied  the 
Health  Services  Act  minutely  and,  as 
acknowledged  experts,  one  had  to  pre 
suppose  they  knew  what  they  were  talking 
about,"  he  said  at  a  Press  briefing. 

"PSNC  had  taken  leading  counsel's 
advice  and  his  opinion  was  that  the 
regulations  were,  in  fact,  intra  vires. 

"The  Minister  for  Health  in  his  letter 
stated:  "because  of  the  way  the  Courts  have 
recentiy  been  construing  Government 
powers  to  make  regulations  under  Acts  of 
Parliament,  we  thought  it  right  to  check 
again  that  the  powers  to  make  regulations 
under  the  Act  are  sufficient  for  the 
purpose  of  introducing  the  new  contract 
and  in  particular  the  provision  giving 
FPCs  the  right  to  grant  new  NHS 
pharmacy  contracts  only  where  this  is 
necessary  or  desirable  in  patients' 
interests.' 


having  lost  several  cases  in  the  courts 
recently,  appear  to  be  playing  so  safe  as  to 
make  litigation  impossible.  I  am  told  that 
the  courts  are  no  longer  accepting  that 
enabling  legislation  allows  the  Minister  to 
do  just  what  he  wants  and  that  as  a  result, 
unless  the  Regulations  specify  that  he  is 
able  to  pass  a  particular  one  the  courts 
won't  necessarily  support  the  DHSS. 

"The  Minister  on  several  occasions 
during  our  discussion  stated  that  the  only 
reason  for  not  going  ahead  with  the 
regulations  were  the  legal  reasons  and  that 
the  Government  stands  by  its  contract 
offer. 

"Without  wishing  to  be  personal,  and 
underlining  the  good  relationship  I  had 
with  the  previous  Minister,  Mr  Clarke,  it 
appears  doubly  difficult  for  me  personally 
that  a  QC  who  had  access  to  all  advice  up 
until  three  weeks  ago,  should  not  have 
advised  either  the  Department  or  PSNC 
many  weeks  ago  that  a  change  in  opinion 
was  possible. 


"The  decision  to  litigate  was  taken  by  the 
disaffected  parties  many  months  ago  and  I 
have  to  re-emphasise  that  we  are  not  only 
astonished  but  amazed  with  the 
performance  of  the  Department's  lawyers. 

"I  think  it  is  worth  reminding 
contractors  that  we  had  been  offered  a 
package  —  warts  and  all.'  What  is  now 
very  clear  is  that  the  package,  as  a  whole 
has  fallen  and  PSNC  and  DHSS  will,  as  far 
as  we  are  concerned,  be  negotiating  again 
from  scratch. 

"We  also  asked  the  Minister  that,  as 
legislation  was  due  for  a  third  reading  of  a 
Scottish  Bill  on  October  22,  as  a  gesture  of 
political  good  will  would  he  advise  his 
Scottish  colleagues  to  implement  the  new 
contract  in  Scotland  as  it  would  appear 
that  the  necessary  legislation  was  about  to 
be  passed  with  Government  approval." 

Mr  Sharpe  went  on  to  point  out 
leglislation  is  based  on  the  English  powers 
that  the  Department  of  Health  "thought  it 
had,  which  it  now  says  it  hasn't"  under  the 
1977  Act.  "This  further  highlights  the 
incompetence  of  the  DHSS  lawyers  —  they 
are  currently  writing  new  legislation  which 
they  themselves  say  is  ultra  vires," he  said. 

"The  Secretary  of  State  Norman  Fowler 
took  the  decision  not  to  go  ahead.  Our 
belief  is  that  he  does  not  want  to  risk  losing 
yet  another  case  in  the  courts.  Solicitors 
from  disaffected  parties  have  indicated 
very  clearly  to  the  DHSS  that  they  intend  to 
litigate.  DHSS  has  known  about  the  threat 
of  litigation  since  June." 

The  British  Pharmacist  Association  see 
this  as  a  victory,  Mr  Sharpe  said.  "It  might 
be  for  them  but  not  for  the  profession. 
Over  the  past  few  months  it  has  been 
saying  it  represents  the  profession  and  that 
PSNC  and  PSGB  are  undemocratic. 

"I  am  prepared  to  put  this  to  the  test 
next  Spring  when,  for  the  first  time  in  12 
years,  PSNC,  NPA  and  Council  all  hold 
elections  within  a  couple  of  months  of  each 
other.  I  am  challenging  BPA  to  put  up  a 
candidate  in  every  single  seat  on  all  these 
bodies  to  establish  whether  the  victory  they 
claim  was  what  the  electorate  wished. 

"I  believe  they  will  be  soundly  defeated 
when  pharmacists  realise  the  long  term 
disaster  that  has  befallen  them. 


What  contractors  say... 

1  wasn't  too  upset  because  a  lot  of  people  have  said  it  wasn't  what  they 
thought  it  was.  But  it's  a  bit  of  a  slap  in  the  face  for  the  previous  minister 

who  worked  so  hard' 

David  Morgan,  Guildford 

'Obviously  as  far  as  I  am  concerned,  I  am  very  pleased.  It  helps  our 
expansion  plans  and  I  think  it  is  good  for  pharmacy' 

David  Horbury,  superintendent  pharmacist,  Saieway 

'When  you  require  a  change  and  Parliamentarians  have  an  interest,  it  is 
within  the  PSNC's  best  interest  to  have  agreement  throughout.  I  am  sure 
that  representations  to  other  MPs  were  involved  in  the  outcome' 

Jim  Bannerman,  Glasgow 

'I  will  be  quite  pleased  if  we  get  back  to  assessing  the  role  of  the  retail 
chemist  which  has  been  sadly  neglected.  I  don't  feel  anyone  should 
negotiate  my  right  to  be  in  business' 

Monty  Goldin,  Gainsborough,  Lines 

If  the  British  Pharmacists  Association  claims  the  loss  of  the  new  contract 
is  a  victory,  it  will  prove  a  pyrrhic  one  in  the  long  run' 

Cyril  Benjamin,  Leeds 

'Would  you  buy  a  secondhand  car  from  Barney  Hayhoe?' 

Maurice  Winer,  Leeds 
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Way  out  for  PGC 
as  talks  halted? 

Scottish  Health  Minister  John 
MacKay  told  the  Pharmaceutical 
General  Council  on  Tuesday  that 
he  is  not  proceeding  with  the  new 

<  Mime*  because  of  events  South  of 
the  border.  But  having  taken  legal 
advice  the  PGC  might  have  found  a 
way  to  retrieve  the  situation. 

PGC  chairman  William  S.  McConnell 
said  on  Tuesday;  "While  we  can 
understand  the  widespread  dismay  of 
pharmacists  all  over  the  country, 
particularly  in  England,  at  the  decision 
and  the  serious  effects  it  could  have  on  the 
profession,  the  Council  is  not  without  hope 
the  Scottish  situation  may  be  retrieved. 

"Our  officials  spent  most  of  today  with 
legal  and  parliamentary  advisers  and  have 
been  told  that  there  may  be  a  ]ine  of  action 
still  open  to  the  Government  in  Scotland. 
As  a  result  the  PGC  is  to  meet  Mr  MacKay 
on  Thursday  in  Glasgow." 

Secretary  Colin  Virden  would  not 
divulge  the  line  of  action  being  pursued 
until  after  the  meeting  with  the  Minister.  "I 
am  just  as  annoyed  and  dismayed  as 
everyone  else,"  he  told  C&D. 


Cash  incentives 
the  key  -  CCA 

The  Company  Chemists  Association 
says  now  the  new  contract  has 
fallen  though  it  will  continue  to 
seek  rational  location  through 
i  rtancial  Incentive  and  disincentive 
rather  than  the  limitation  of 
contract. 

Mr  Marshall  Davies,  a  CCA  director 
and  director  of  operations  of  Boots  the 
Chemists  pic,  said  the  CCA,  and  Boots  for 
that  matter,  would  now  stand  by  the  paper 
on  rational  location  agreed  by  all  the 
major  representative  organisations  in 
pharmacy  in  August  1984,  and  then  put 
forward  to  the  DHSS. 

The  Association  had  objected  to 
control  of  entry  being  in  the  hands  of  a 
pharmacy  practice  subcommittee,  an 
autonomous  body  working  under  the 
Family  Practitioner  Committee.  Also,  the 
lack  of  a  national  appeals  procedure  had 
meant  there  would  be  no  overall  national 
plan  for  pharmacy  location,  only  planning 
at  a  local  level.  "Some  individuals  on 
PPSCs  could  have  had  a  very  narrow 
view,"  Mr  Davies  said. 

Commenting  on  PSNC's  belief  that  the 


In  his  letter  to  the  PGC,  Mr  MacKay 
notes  that  the  Council  and  the  Society 
were  advised  that  the  new  contract 
proposals  would  require  amendments  to 
the  primary  legislation  in  Scotland.  The 
relevant  legislation  is  included  in  the  Law 
Reform  (Miscellaneous  Provisions) 
(Scotland)  Bill,  which  is  due  for  its  third 
reading  in  the  Lords  on  October  22: 

"Some  aspects  of  the  proposed 
arrangements  have  given  rise  to 
controversy.  In  England  and  Wales  there 
have  been  threats  of  htigation  if  the 
proposals  were  implemented.  In  those 
circumstances  the  DHSS  sought 
confirmation  that  their  present  powers 
were  sufficient  to  introduce  the  new 
arrangements.  In  the  light  of  recent  legal 
advice,  DHSS  Ministers  have  decided  the 
new  contract  procedures  could  not  be 
introduced  in  full  at  this  stage  without  new 
powers  in  the  main  legislation. " 

Mr  Mackay  went  on:  "you  have  my 
assurance  that  I  continue  to  see  the 
proposals  as  providing  a  sound  basis  for 
the  future  development  of  community 
pharmacy  in  Scotland." 

■  The  Ulster  Chemists  Association  has 
cancelled  its  proposed  meeting  with  BPA 
representatives  on  October  8/9.  "There  is 
no  point  in  going  ahead  now  the  GB 
contract  is  dead." 


new  contract  could  have  been  spiked  by 
company  attitudes  Mr  Davies  said  PSNC 
should  consider  its  own  position  rather 
than  cast  around  for  someone  else  to  ' 
blame.  But  he  would  not  be  drawn  on  how 
the  proposed  new  contract,  or  the  vacuum 
created  by  its  demise,  would  affect  Boots 
other  than  to  say:  "Recently  the  company 
has  been  closing  rather  than  opening 
branches  and  the  number  of  relocations 
now  is  not  as  great  as  in  the  70s." 


Crying  Woolf 

The  new  contract's  difficulties  are  a 
triumph  for  the  small  contractor, 
according  to  Mr  Harry  Woolf,  founder  and 
chairman  of  Underwoods  (Cash  Chemists) 
Ltd.  "Personally  I  am  delighted." 

Mr  Woolf  said  he  could  not  see  how  the 
new  contract  proposals  could  have  been  of 
benefit  to  pharmacy.  "I  believe  the 
Government's  statement  hides  the  fact  that 
it  was  politically  inappropriate  to  bring  it 
in.  "It  may  be  putting  the  blame  on  the 
legal  aspects,"  he  said,  "but  the  political 
implications  were  far  more  important  to 
the  Government." 

The  market  place  was  a  far  better  place 
to  decide  on  the  likely  location  of  a 
pharmacy  rather  than  bureaucracy,  said 
Mr  Woolf. 


Legal  niceties 

The  relevant  clause  to  introduce  rational 
location  is  already  contained  in  the  Health 
Services  Act  1977,  sec  21,  and  gives  a 
Minister  enabling  powers  in  England  and 
Wales  to  introduce  as  secondary 
legislation  "any  provision  made  by  or 
under  the  regulations." 

The  clause  is  due  to  be  inserted  in  the 
National  Health  Service  (Scotland)  Act 
1978,  and  would  put  the  whole  of  Great 
Britain  on  an  equal  legislative  footing.  The 
clause  was  originally  introduced  to  pave 
the  way  for  the  Clothier  regulations,  which 
have  never  been  introduced  in  Scotland. 

The  catch  is  that  unless  the  clause  is 
amended  or  withdrawn  it  would,  as  Lord 
Cameron  of  Lochbroom  said  when  moving 
the  amendment...  "give  the  Secretary  of 
State  for  Scotland  the  same  powers  as  his 
counterpart  to  make  Regulations  that  are 
intended  to  regulate  entry  to  a 
pharmaceutical  list". 

Health  Minister  Barney  Hayhoe  has 
told  PSNC  that  he  cannot  make  regulations 
to  control  entry  under  that  particular 
clause,  and  that  further  primary  legislation 
is  needed. 

But  PSNC  chairman  David  Sharpe 
asks:  "The  Clothier  regulations  appear  to 
be  made  under  the  same  Act,  and  under 
present  circumstances  we  would  now  ask 
ourselves  and  the  Department  of  Health 
whether  in  fact  of  the  Clothier  regulations 
are  intra  vires."  (PSNC  has  no  doubt 
Clothier  is  ultra  vires,  as  are  the  new 
contract  regulations). 

Mr  Sharpe  also  points  out  (see  p590) 
that  the  amendment  is  based  on  powers 
that  the  DHSS  thought  they  had  under  the 
1977  Act,  but  now  are  casting  doubt  on. 

Under  these  circumstances  it  is  more 
than  likely  the  amendment  will  be 
withdrawn,  although  PSNC  would  like  to 
see  it  go  ahead  as  it  would  effectively  put 
the  DHSS  in  a  corner. 

The  collapse  of  the  current  contract 
structure  also  calls  into  question  where  the 
Department  will  go  next  to  achieve  the 
financial  savings  it  had  hoped  to  make. 
PSNC  has  not  said  so  publicly,  but  it 
obviously  fears  the  DHSS  will  adopt  the 
same  stand  as  it  did  at  the  beginning  of  the 
last  round  of  negotiations. 

This  means  rational  location  by 
financial  attrition,  with  a  high  script  cut  off 
level  forcing  closure  of  many  pharmacies. 

The  DHSS  has  also  made  it  clear  the 
Basic  Practice  Allowance  is  likely  to  go, 
because  of  the  threat  of  legal  action.  The 
top-up  scheme  for  essential  small 
pharmacies  is  put  in  jeopardy  because  the 
Department  does  not  have  the  rational 
location  guidelines  to  limit  numbers. 
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NPA  is  angry, 
astonished,  and 
dismayed' 


The  reaction  at  Mallinson  House  to  the 
news  of  the  Minister's  volte  face  was: 

—  dismay  and  astonishment  that  the 
Government  should  have  spent  18  months 
negotiating  an  agreement  which  it  has  no 
power  to  implement. 

—  anger  and  frustration  that  a  project 
on  which  so  much  time  and  effort  had 
been  spent  should  have  been  cast  aside  so 
peremptorily. 

—  disappointment  for  the  vast  majority 


of  NPA  members  who  would  have 
benefitted. 

—  incredulity  that  the  Government  is 
not  prepared  to  honour  its  moral  and 
political  obligations  by  passing  the 
necessary  legislation  before  mid- 1987. 

—  irritation  about  rumours  that  the 
Minister's  decision  had  been  leaked  to 
other  organisations,  including  the  General 
Medical  Service  Committee  of  the  British 
Medical  Association,  before  it  was 
conveyed  to  the  Pharmaceutical  Services 
Negotiating  Committee. 

The  PSNC  has  been  assured  that  it  will 
have  the  fullest  possible  support  from  the 
National  Pharmaceutical  Association  in 
whatever  action  it  decides  to  take  (also  last 
week,  p536). 


PSGB  'bitter'  at 
DHSS  stance 


The  Pharmaceutical  Society  Council  says 
it  is  difficult  to  understand  how  the 
Department  of  Health  could  have 
proceeded  with  negotiations  over  an 
extended  period  —  some  14  months  or 
more  —  without  making  sure  the  action  it 
proposed  was  either  within  existing 
legislation,  or  that  new  primary  legislation 
would  be  laid  to  make  what  was  proposed 


possible. 

Council  says,  however,  that  despite 
being  one  of  the  signatories  on  the  letter 
sent  to  the  Minister  in  August  1984  making 
proposals  for  a  rational  location  of 
services,  it  was  not  involved  in  any 
negotiations  until  May  this  year.  By  that 
time  contractual  arrangements  had  been 
agreed  between  PSNC  and  the  DHSS. 

The  Secretary  is  to  seek  discussions 
with  the  Minister  to  check  if  the 
implications  of  the  development  have  been 
assessed.  PSGB's  Bruce  Rhodes  said  the 
news  was  a  "bitter  disappointment". 


BPA  'jubilant' 
about  voJte  face 

The  British  Pharmacists  Association 
is  delighted  at  the  news  that  the 
contract  is  held  up  indefinitely.  But 
chairman  Alan  Nathan  says  he  is 
surprised  at  the  sudden  volte  face 
by  the  DHSS. 

The  BPA  is  pushing  ahead  with  its 
contract  proposals.  "We  understand  the 
contract  has  to  be  renegotiated,"  Mr 
Nathan  told  C&D.  "We  expect  to  be 
consulted  and  will  present  proposals  in  the 
next  few  weeks  which  we  think  would  be 
beneficial. 

"We  have  always  said  we  would  stop 
the  contract  and  we  have  done  it.  We  are 
delighted.  Government  has  listened  to  us 
—  it  means  we  have  got  a  cast  iron  case." 

■  The  problems  over  the  new  contract 
could  have  rural  repercussions,  says  the 
secretary  of  the  Rural  Pharmacists 
Association  John  Davies. 

"It  is  difficult  to  tell  whether  there  is 
going  to  be  a  free-for-aU  in  rural  areas  as 
well,"  he  says.  "After  all,  if  the  contract  is 
being  turned  down  because  of  the  legal 
aspects  of  rational  distribution,  it  would 
appear  that  Clothier  is  in  the  same  boat." 


COMMENT! 
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practice  pharmacy  privately. 
Hence  smaller  pharmacies 
dispensing  small  script  numbers 
at  high  costs  would  continue  to 
be  located  in  all  the  wrong 
places  —  and  cost  the 
Government  and  taxpayer  a 
packet. 

Until  it  legislates  for  control 
of  entry  the  law  of  the  market 
place,  much-beloved  of 
entrepreneurs  the  world  over, 
will  continue  to  dominate 
pharmacy.  Leapfrogging  and 
location  for  commercial  gain 
rather  than  public  need  will  be 
the  order  of  the  day.  That  is 
unless,  Dr  Colin  Virden  and  his 
Scottish  compatriates  manage  to 
drive  a  new  contract  Trojan 
horse  through  the  Law  Reform 
(Miscellaneous  Provisions) 
(Scotland)  Bill,  primary 
legislation  drafted  to  enable 
limitation  at  the  contract  North  of 
the  Border  (see  p592).  It  is 
necessary  because  no  enabling 
legislation  for  Clothier  has  been 
introduced  in  a  land  free  from 
doctor  dispensing  hassles.  PSNC 


is  now  calling  the  equivalent 
Clothier  legislation  into  question 
because  of  parallels  with  the  now 
scrapped  new  contract  enabling 
legislation. 

The  new  contract,  ii  properly 
drafted  and  reasonably 
administered  by  the  much 
maligned  pharmacy  practice 
subcommittees,  could  have 
ensured  a  gradual  rational 
relocation  of  existing  premises 
and  the  steady  introduction  of 
new  pharmacies  in  places  where 
there  was  perceived  to  be  a 
public  need.  The  truly  essential 


small  pharmacy  would  have 
been  sustained  by  extra  NHS 
cash  and  those  small  contractors 
who  wished  to  close, 
compensated.  Will  those  670 
contractors  standing  by  to 
register  with  the  Society  fade 
away  now  limitation  is  no  longer 
round  the  comer  or  will  the 
undignified  jockeying  for 
position  go  on.  The  Society,  the 
National  Pharmaceutical 
Association,  the  rural 
Pharmacists  Association,  and 
192  out  of  221  Local 
Pharmaceutical  Committee 
representatives  all  backed  PSNC 
to  the  end  —  only  the  Company 
Chemists  and  the  multi-faceted 
and  amorphous  British 
Pharmacists  Association  were 
against.  C&D,  on  occasion,  has 
expressed  honest  doubts  about 
what  is  admitted  to  be  a  flawed" 
package  that  had  to  be  accepted 
warts  and  all.  But,  in  the  end  it 
seemed  to  us  possible  that  the 
contract  would  achieve  much  of 
what  pharmacists,  the 
Government  and  the  taxpaying 


public  wanted. 

That  opportunity  has  bee 
lost  for  the  sake  of  politic, 
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irrationally  located  pharmacie 

PSNC  and  its  contra< 
negotiating  team  have  worke 
ceaselessly  for  18  months  in  wh 
it  believed  were  the  best  interes 
of  the  profession.  It  is  perhaj 
understandable  that  if  feels  1 
down  by  some  elements.  But  it 
quite  right  to  be  horrified  an 
dismayed  by  the  duplicity  of 
Government  that  was  still,  c 
September  12  at  the  BPC 
backing  the  contract's  intri 
duction.  The  move  oi  a  Minist( 
for  Health  has  once  agai 
allowed  a  a  Government  * 
fudge  a  pharmaceutical  issue, 
may  be  politics  but  ^ 
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be  used  as  pawns,    lllli  ff^ 
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Your  very  last  chance  —  entry  forms 
must  reach  us  by  this  week. 

No  call-outs  in 
Sheffield  hospital 

Pharmacists  at  the  Royal 
Hallamshire  Hospital  in  Sheffield 
have  withdrawn  their  emergency 
©ut-of-hours  service  after  the  DHSS 
refused  to  allow  the  Health 
Authority  to  negotiate  a  local 
agreement  to  pay  for  the  service. 

Some  ten  pharmacists  had  been  named 
on  a  list  kept  by  the  hospital  switchboard 
for  use  in  emergencies,  but  this  list  has 
now  been  withdrawn.  The  service  was 
being  used  on  average  about  five  times  a 
week. 

Paul  Deasy,  the  Guild  of  Hospital 
Pharmacists/ASTMS,  accredited 
representative  told  C&D  that  the 
Hallamshire  pharmacists  had  been  trying 
to  negotiate  an  interim  agreement  on 
remuneration  pending  the  national 
settlement  of  the  out-of-hours  dispute. 
Pharmacists  working  outside  their  service 
hours  are  currently  not  entitled  to  any 
payment  under  Whitley  Council 
arrangements.  A  claim  for  payment  was 
made  in  1979  and  the  dispute  has  been 
running  for  three  and  a  half  years. 

"A  series  of  meetings  with  officials  from 
the  Health  Authority  proved  fruitless  and, 
at  a  meeting  on  July  30,  we  decided  we 
had  had  enough,  and  gave  notice  of  the 
withdrawal  of  the  service  unless  there  was 
movement  towards  a  national  agreement  or 
local  negotiations,"  said  Mr  Deasy. 

"The  Health  Authority  appealed  to  the 
DHSS  to  ask  them  to  vary  the  Whitley 
arrangements  to  make  negotiations 
possible,  but  the  DHSS  turned  down  the 
request." 

The  senior  pharmacy  management  at 
the  hospital  will  be  available 
to  the  duty  administrator  "as  a  last  resort", 
says  Mr  Deasy. 


Drug  dump  gets 
official  help 

Leicestershire  pharmacists  can  now 
use  a  County  Council's  incinerator 
for  the  safe  destruction  of  unwanted 
prescribed  medicines. 

Following  a  successful  dump 
campaign  earlier  in  the  year,  the  Council's 
director  of  planning  and  transportation 
has  made  available  an  incinerator  at 
Sileby  for  the  destruction  of 
pharmaceutical  products  and  prescribed 
medicines.  The  service  is  free  to 
community  pharmacists. 


Minders 
keepers? 

There  are,  I  notice,  two  or  three  Local 
Pharmaceutical  Committees  who  seem  to 
keep  the  ideas  flowing  year  after  year. 
Lincolnshire  LPC  is  one  of  them  (last 
week,  p540). 

I  have  previously  spelt  out  what  I  can 
see  as  real  problems  for  every  LPC  in 
finding  enough  members  to  sit  on  the 
various  Family  Practitioner  Committees 
which  will  play  a  vital  role  in  seeing  that 
pharmacy  remains  an  established 
component  of  area  health  care  plans. 

Members  of  LPCs  are  ordinary 
contractors  or  employees  of  contractors,  or 
company  representatives.  The  latter  two 
groups  will  not  be  offended  if  I  say  their 
interests  are  not  usually  so  directly 
affected  as  those  of  their  contract 
colleagues.  Despite  this,  many  give  their 
wholehearted  time  and  attention  to  the 
matters  in  hand.  But  when,  as  from  now 
on,  virtually  every  member  of  an  LPC  must 
represent  pharmaceutical  interests  on  one, 
or  other,  of  the  FPC  committees  which 
control  areas  directly,  the  time  has  come  to 


Disappointment 

I  was,  therefore,  disappointed  to  read  Jim 
Bannerman's  swingeing  criticisms  of  the 
contract  agreed  between  DHSS  and 
PSNC.  He,  of  all  people,  must  have  a 
profound  understanding  of  the  political 
facts  of  life.  I've  always  respected  his  views 
as  being  sound  and  down  to  earth. 

This  Government  wanted  to  reduce  the 
drugs  bill  so  it  introduced  a  limited  list 
despite  considerable  opposition  and 
lobbying  by  manufacturers.  It  wanted  to 
reduce  the  number  of  pharmacies.  And  it 
wanted,  above  all  else,  to  dump  the 
"freebie"  £3,000  Basic  Practice  Allowance 
which  it  saw  as  propping  up  otherwise 
uneconomic  contractors,  and  giving  no 
measurable  value  for  money. 

It  is  one  thing  to  criticise  these  aims  as 
unworthy,  damaging,  unfair  to  the  poor, 
hard  on  individual  small  contractors,  etc 
—  they  are  —  but  to  suggest  PSNC  should 
not  negotiate  to  modify  those  intentions,  so 
as  to  retain  a  much  wider  public  service 
than  was  to  be  imposed,  is  to  negate  the 
entire  basis  behind  the  establishment  of 
the  PSNC.  It  also  denies  its  remarkable 
success  in  so  diminishing  the  disaster 
which  could  yet  strike  contractors. 

Mr  Bannerman  told  Lines  LPC  we  are 
dealing  with  the  most  centralised 
Government  ever.  One  engaged  on  cost- 
cutting.  One  attempting  to  shift 


plan  professional  support.  Without  help 
and  advice  from  someone  who  knows  the 
ropes  and  can  direct  effort  and  attention  to 
relevant  points  before  important  meetings, 
much  of  the  future  potential  for  pharmacy 
could  be  lost  without  trace. 

Graham  Walker  is  dead  right  to 
suggest  regional  full-time  secretaries  for 
small  groups  of  LPCs.  Personally  I  think  it 
would  be  worth  recruiting  paid  secretaries 
—  part-time  for  individual  LPCs. 
Dedicated  men  and  women  who  at  present 
do  much  of  the  real  work  behind  the 
scenes  in  addition  to  running  their 
businesses  for  little  other  than  re-imbursed 
costs,  cannot  really  be  expected  to  cover 
things  as  well  as  someone  relatively 
uncluttered  by  those  worries. 

If  I  read  our  history  correctly,  such  was 
the  reasoning  behind  the  setting  up  of  the 
Pharmaceutical  Services  Negotiating 
Committee,  in  which  professionals  were 
employed  to  make  a  full-time  career  of 
negotiating  pharmaceutical  contracts  and 
conditions.  These  negotiators  have  taken 
considerable  responsibility  off  the 
shoulders  of  working  contractors  who,  no 
matter  how  dedicated  or  sincere,  could 
hardly  give  the  amount  of  time  needed  to 
master  all  the  facts,  skills  and  background 
required  to  argue  our  case  competently. 


responsibility  from  central  government 
onto  the  poor.  Yet  knowing  this,  he  finds 
the  agreed  contract  "incomprehensible."  I 
don't.  Neither  would  I  call  it  wicked,  or 
immoral,  which  is  what  iniquitous  means. 

The  loss  of  Basic  Practice  Allowance  is 
a  serious  matter,  but  has  everyone 
forgotten  it  was  negotiated  for  us  by  PSNC 
in  the  first  place?  What  we've  got  is  a 
compromise,  made  with  a  tough 
materialist  Government  which  apparently 
bases  its  social  theology  on  sound 
commercial  practice. 

I'm  not  arguing  its  case,  merely 
pointing  out  the  reality  of  its  power,  and 
our  relative  success  in  dealing  with  it. 

There  are  criteria  not  in  the  present 
contract  terms,  which  could,  and  should 
be  applied  when  assessing  where  a 
pharmacy  should  be  sited,  but  until  there 
is  a  change  in  this  Government's  heart  (or 
change  of  Government),  we  appear  to 
have  had  no  success  in  establishing  such 
humanitarian  grounds  as  a  part  of  the 
deciding  factors.  If  the  speaker  had  shown 
us,  earlier,  a  sure-fire  way  of  achieving  this 
desirable  state  instead  of  criticising  what 
was  achieved,  we  would  all  be  a  great  deal 
less  disappointed,  now,  in  hearing  what  he 
had  to  say. 


Xrayser  wrote  the  column  before  news 
of  the  contract  tum-round  was 
released.  Watch  this  space  next  week! 
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PRIODERM 


Britain's  outstanding 
head  lice  treatments  now 
stand  out  even  more. 


Britain's  leading  head  lice  treatments  deserve 
maximum  prominence  behind  the  counter. 

So  we've  given  them  eye-catching  new  packaging 
and  in-store  merchandising  to  help  them  sell  right  off 
your  shelves  for  maximum  profitability. 

The  whole  PRIODERM  and  CARYLDERM 
INSECTICIDE  RANGE  now  sports  this  bright  new  style, 
including  two  new  developments.  FAMILY  TREATMENT 
KITS  and  new  formula  CARYLDERM  SHAMPOO. 

A  brand  new  approach  to  family  head  lice  control, 
family  treatment  kits  are  specially  designed  to  boost 


sales.  They  include  a  nit  c<  >mb,  plus  advice  and 
instructions  <  >n  the  benefits  of  the  total  2-ln  >ur  kill  of 
lice  and  eggs. 

And  to  help  you  get  the  message  across,  there's 
als<  >  a  colourful  counter  leaflet  that  educates  and 
informs  on  family  infestation 

It's  part  of  the  FREE  merchandising  pack  that's 
available  if  you  contact  us  now.  And  part  of  our 
commitment  to  effective  head  lice  c<  >ntr<  >1  through 
you  the  pharmacist. 


«6 


PRIODERM®  CARYLDERM 


® 


LOTION,  SI  IAMPOO  AND  FAMILY       LOTION,  SHAMPOO  AND  FAMILY 
TREATMENT  KIT  TREATMENT  KIT 

Further  information  is  available  from: 
IM^VPP  )  Napp  Laboratories,  The  Science  Park,  Cambridge  CB4  4BH.  Member  <  it  the  Napp  Pharmaceutical  Group 
®  Prioderm  and  Carylderm  are  registered  trade  marks  ©  Napp  Labi  >rat<  iries  Limited  1985 
Prioderm  Lotion  and  Shampoo  contain  Malathion  Carylderm  Lotion  and  Shampoo  contain  Carbaryl 
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THEY'LL  BE  REACHING  FORRE 


Beecham  Resolve  is  the  remedy  spec- 
developed  for  that  'morning  after'  feelij 
f  Unique  Beecham  formula.  Paracetam 
a  pounding  head.  Antacid  to  settle  up< 
stomach.  And  Glucose  too!  Don't  miss 
share  of  this  great  new  profit  opportur 


COUNTERPOINTS 


Double  take 
for  Macleans 


Three  of  Macleans  toothpaste  sizes  —  the 
family  (175ml),  giant  (125ml)  and  large 
(50ml)  tubes  in  freshmint  and  mildmint 
flavours  —  are  on  offer  from  Beecham 
Toietries  as  bargain-priced  twin-packs. 

There  is  an  additional  offer  on  the 
family  and  giant  sizes  of  a  free  toothbrush. 


rriadeans  COMPACT 


'i  iiiiiwiiiiimi' 


■jhCTOOTHBRUSH  SPE£,l£i 


UNBEATABLE  DECAY  PREVENTION 


The  multi-tuffed,  round  headed  filaments 
of  the  brush  permits  firm  brushing  without 
damaging  the  gums  while  its  contact  head 
and  narrow  neck  make  brushing  easier  in 
akward  areas  of  the  mouth,  say  Beecham. 

"Macleans  holds  number  two  position 
in  the  UK's  expanding  toothpastes 
business  —  estimated  to  turn  over  some 
£9. 2m  in  1985.  It  has  been  substantially 
strengthened  over  the  past  two  years  by  a 
successfully  developed  programme 
leading  up  to  the  relaunch  that  started  in 
July,"  says  Beecham  Toiletries  general 
manager,  Mike  Fensome.  Beecham 
Proprietaries  Toiletries,  Beecham  House, 
Great  West  Road,  Brentford,  Middlesex 
TW8  9BD. 


Toddlipops! 

Pharmagen  have  repackaged  Toddlipops. 
The  150  packs  have  been  discontinued 
and  Toddlipops  are  now  packed  singly  in 
boxes  of  100,  with  a  retail  price  of  £0. 10 
£6.78  trade  or  in  5s  at  £0.45  each,  in  boxes 
of  20  bags  of  5,  at  £6. 14.  Pharmagen  Ltd, 
Church  Road,  Perry  Barr,  Birmingham 
B422LD. 


Duracell  get 
tough... 

Duracell  UK  have  introduced  the  Tough 
torch  (£5.95)  to  their  Durabeam  range. 

The  torch  which  is  positioned  between 
the  home  and  work  torches,  has  a  built  in 
shock  absorber  to  protect  the  bulb.  The 
operating  switch  is  water  resistant, 
guaranteed  for  five  years,  and  has  a  self- 
cleaning  contact.  The  model  is  weather- 
proof says  the  company,  and  has  a  storage 
hook  and  optically  corrected  reflector. 
Like  the  rest  of  the  range,  it  comes  in  black 
and  yellow  plastic. 

"With  the  introduction  of  Tough  torch, 
Duracell  offers  the  retailer  four  torches 
which  will  serve  virtually  all  consumer 
requirements,  in  a  market  worth  about 
£20m  rsp,"  says  brand  manager  Gary 
Cooke.  The  range  is  now  available  in  clear 
packaging  so  that  consumers  can  see  what 
they  are  buying  and  that  batteries  are 
included.  Duracell  (UK)  Ltd,  Duracell 
House,  Church  Road,  Lowfield Health, 
Crawley,  West  Sussex. 


For  muscular  aches  and  pains 
ALGIPAN  spray  and  rub 


An  autumn  offer,  involving  special  display  packs  of 
Algipan  spray,  is  available  on  Algipan  now.  For  full  details 
contact  your  Wyeth  Nutrition  &  Family  Health 
representative  or  ring  Wyeth  Laboratories  on 
Burnham  (06286)  4377  -  ext.  4258 
(Offer  ends  30  October). 

All  cartons  of  Algipan  rub 
now  emphasise  availability  of 
Algipan  spray. 

Contact  Wyeth  now  to 
guarantee  your  stock  of 
Algipan  spray  and  rub 
this  winter. 


Algipan  spray  is  especially  useful  for  those  hard  to  gef  at  areas. 


counterpoints! 


Shulton's  £4m 
Xmas  spend 

In  their  biggest  ever  backing  for 
Christmas  sales,  Shulton  are  spending 
£4m  on  national  television  advertising 
campaigns  for  their  four  major  men's 
brands. 

The  first  burst  will  be  October,  for 
Insignia  —  the  male  toiletries  range 
launched  in  September.  The  initial  burst 
will  be  followed  by  a  campaign  throughout 
December,  worth  £1.75m  in  total. 

In  mid-November,  the  Old  Spice 
campaign  will  begin,  continuing  through 
to  late  December  and  totalling  £lm.  The 
campaign  will  feature  a  new  commercial 
for  Old  Spice.  By  the  first  week  of 
December,  all  four  Shulton  brands  will  be 
on  national  television  —  with  Mandate 
backed  by  £0.5m  and  Blue  Stratos  with 
£0.75m  on  television  and  local  radio. 

This  spend  will  give  Shulton  an 
estimated  60  per  cent  share  of  pre- 
Christmas  advertising  in  the  men's 
aftershave  market,  say  Shulton  (GB)  Ltd, 
Shulton  House,  Alexandra  Court, 
Wokingham,  Berks  RG11 2SN. 

Tissue  ads  not  to 
be  sneezed  at 

British  Tissues  are  supporting  the  buy 
three  get  one  free  offer  on  all  Dixcel 
products,  which  is  currently  running,  with 
a  mixed  media  campaign  worth  over  £2m. 

Advertising  support  breaks  on 
November  1  with  a  national  television 
campaign  on  ITV,  Channel  4  and  TV-am, 
which  will  continue  to  the  end  of  1985.  Full 
page  colour  advertisements  will  appear  in 
TV  Times  and  the  women's  Press  from 
November  onwards.  Scotland  will  get  an 
extra  boost  with  a  concentrated  radio 
campaign.  British  Tissues  Ltd,  Lowlands 
House,  43  Lowlands  Road,  Harrow, 
Middlesex  HA13BW. 


Bath  Network 

Network  Management  are  introducing  a 
perfumed  bath  line  to  complement  the 
Gianfranco  Ferre  fragrance  range. 

The  new  line  comprises  perfumed 
soap,  bath  oil,  bath  foam,  deodorant  and 
dusting  powder.  Prices  for  individual 
items  will  range  between  £10  for  a  single 
soap,  to  £25  for  dusting  talc.  Network 
Management  Ltd,  50  London  Road, 
Brentford,  Middlesex. 


If 
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Les  Parfums  Worth  are  relaunching  five  of 
their  best  selling  lines  in  the  Je  Reviens 
range  in  new  packaging.  The  product  will 
now  be  boxed  in  electric  blue,  departing 
from  the  paler  "powder  blue"  shade.  It  is 
designed  to  modernise  the  image  of  the 
fragrance  to  reach  the  younger  end  of  the 
market  and  to  give  more  shelf  impact,  says 
the  company.  The  revamp  will  feature 
initially  on  the  parfum,  parfum  de  toilette 
and  eau  de  toilette  products.  The 
repackaging  of  the  body  and  bath 
preparations  will  follow.  Worth  Perfumes 
Ltd,  Magnolia  House,  160  Thames  Road, 
London  W43RG. 


Free  hols  with 
Lilia-White 

Lilia-White  are  continuing  their  support 
for  Lil-lets  tampons  this  Autumn  with  free 
holiday  vouchers. 

A  voucher  can  be  found  in  every 
promotional  20s  and  40s  pack  of  Lil-lets 
enabling  the  purchaser  to  save  up  to  £20 
on  any  A.B.T.A.  package  holiday  abroad, 
for  a  minimum  stay  of  seven  days  and  with 
two  or  more  people  travelling.  The 
company  has  allocated  over  2  million 
vouchers  —  worth  £40  million. 

Flashed  promotional  packs  will  be 
available  from  this  month  and  the 
consumer  has  until  September  1987  to  take 
advantage  of  the  offer.  Lilia-  White  Ltd, 
Alum  Rock  Road,  Birmingham  B8  3DZ. 


Nana-November 
television  test 

Peaudouce  are  taking  advantage  of  the 
IBA's  decision  to  go  ahead  with  a  further 
test  of  sanpro  advertising  on  Channel  4  by 
launching  a  Nana  campaign  in  the  York- 
shire area  on  November  1  for  one  month. 

The  commercial  is  based  on  the  one 
shown  in  France  which,  says  the  company, 
helped  establish  the  brand  with  a  25  per 
cent  share  of  the  slim  towel  sector.  If  the 
test  is  successful,  the  campaign  will  go 
national  in  1986. 

The  brand,  which  was  launched  in 
lanuary,  will  also  be  supported  in  the 
women's  Press  during  December. 
Peaudouce  (UK)  Ltd,  Rye  Road, 
Hoddesdon,  Herts  EN11  0EL. 

Tuneful  offer 
from  Sterling 

An  offer  from  Sterling  Health  is  designed 
to  bring  harmony  to  headache  sufferers. 

Hedex  Soothing  Sounds  cassette, 
featuring  an  hour  of  "restful"  classical 
music  is  being  offered  to  consumers  for 
£1.99.  It  includes  pieces  from 
Tchaikovsky,  Mozart,  Bach,  and  others. 

Leaflets  explaining  the  offer  are 
available  for  in-store  display  plus  a 
counter  unit  for  Hedex  and  Hedex 
Soluble.  Sterling  Health,  1  Onslow  Street, 
Guildford,  Surrey  GUI  4YS. 

New  Horlicks 

Beecham  Foods  are  discontinuing 
Horlicks  tablets  and  introducing  Horlicks 
Maltlets  (£0.17).  Beecham  Foods, 
Beecham  House,  Great  West  Road, 
Brentford,  Middlesex  TW8  9BD. 


ON  TV 
NEXT  WEEK 


GTV  Grampian 
B  Border 
CCentral 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 

UUlsler 
GGrana 
A  Angha 
TSW  Soi 
TTVTha 
Bt  TV-arr 

STV  Scotland 
da  (central) 

Y  Yorkshrre 
th  West            HTV  V/ales  &  West 
Ties  Television   TVS  South 

TT  Tyne  Tees 

Anadin: 

-. 

G,Y,C,A,HTV,TT,C4 

Askit  powders: 

STV 

Baby  Wet  Ones: 

All  areas  except  C4 

Corimist: 

All  areas 

Cymalon: 

Bt 

Parleys  Rusks: 

Bt 

Harpic: 

Y,A,TVS,TTV 

GTV,B,C,A,HTV,TSW,TVS,TTV 
Listerine:  All  areas 

Lux:  All  areas 

Mentadent  P: 

U,B,G,Y,C,A,TSW,TVS,LWT,TTV,TT 
Migralift:  Y,C4,(Yonly) 
Nurofen:  All  areas  except  CTV 

Oz  cleaning  products:  A,TVS,TTV 
Perfect  colour  by  Cutex:  All  areas 

Poly  Foam:  All  areas 

Pond's  dry  skincare:  STV,G,C,A,TVS,TTV 


Rerwie: 
Ribena: 
Robitussin: 
Signal  toothpaste: 


All  areas  except  U 
All  areas 
Bt 

C,TTV 


Kleenex  Velvet  toilet  tissue: 


Simple:  C4(Y,STV,HTV,TT,TSW,U,GTV,B) 
Veganin:  All  areas  C4  (Y  only) 

Vaseline  petroleum  jelly:  Bt 
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 COUNTERPOINTS 


Awareness  of 
personal 
hygiene  grows 


Brylcreem  makes 
a  comeback 

After  a  12-year  absence  Brylcreem 
advertising  has  returned  to  the  television 
screens,  with  a  £500,00  campaign  running 
in  the  London  area  —  ITV  and  Channel  4 
—  for  the  next  five  weeks. 

London  has  been  chosen  because  the 
campaign  aims  to  get  young  fashion- 
conscious  men  to  change  their  minds 
about  the  product,  which  they  see  very 
negatively  at  the  moment,  say  Beecham. 
With  the  rest  of  the  country  taking  the  lead 
from  the  London  fashion  scene,  Beecham 
hope  to  roll  the  advertisement  out  into 
other  areas  as  it  takes  off. 


The  three  completely  different 
commercials  use  footage  from  the  '60s, 
"jazzed  up"  with  the  latest  video  editing 
techniques  and  modern  music.  Consumer 
research  has  shown  that  as  well  as 
appealing  to  the  younger  generation, 
older  users  also  respond  to  the 
commercial,  remembering  the  footage. 

The  Brylcreem  pack  has  been 
modified  slightly,  with  a  logo  in  keeping 
with  the  one  used  in  the  '60s.  The  prices 
are  unchanged. 

The  company  says  that  Brylcreem 
captures  81  per  cent  of  the  men's  hair 
cream  market,  and  is  also  the  leading 
brand  in  the  £15m  men's  hair  dressing 
market,  with  35  per  cent.  Beecham 
Proprietories  —  Toiletries,  Beecham 
House,  Great  West  Road,  Brentford, 
Middx. 


A  Pearl  of 
a  campaign 

Carter- Wallace  are  running  a  series  of 
competitions  in  leading  provincial 
newspapers  nationwide  for  Pearl  Drops. 

The  competitions,  which  are 
scheduled  to  run  between  now  and  the  end 
of  October,  offer  prizes  of  pearl  costume 
jewellery  from  Adrien  Mann,  worth  £220. 

The  competitions  are  running  in  the 
following  newspapers:  Lancashire 
Evening  Post,  Huddersheld  Daily- 
Examiner,  Evening  News  &  Star  — 
Carlisle,  Southern  Evening  Echo,  Evening 
Telegraph  —  Peterborough,  Evening 
News  —  Worcester,  The  Journal  — 
Newcastle,  Edinburgh  Evening  News 
Evening  Post  —  Reading  and  Express  & 
Echo  —  Exeter. 

Entrants  also  have  the  chance  to  win  a 
year's  supply  of  Pearl  Drops  tooth  polish  in 
regular  flavour.  Carter  Wallace  Ltd,  Wear 
Bay  Road,  Folkestone,  Kent. 

Nicholas  back 
Feminax 

Nicholas  Laboratories  are  spending 
£750,000  in  the  run-up  to  Christmas  on  a 
women's  Press  campaign  for  Feminax. 

Breaking  in  early  October  the 
advertisements  show  a  young  woman 
suffering  from  dysmenorrhoea  and  are 
aimed  particularly  at  17-24  year  old 
women.  They  will  appear  in  Company, 
Cosmopolitan,  Honey,  Over  21,  Look 
Now  and  other  women's  magazines. 
Nicholas  Kiwi,  division  of  Nicholas 
Laboratories  Ltd,  225  Bath  Road,  Slough, 
Berks  SL14UA. 


Network  management  have  added  a  high 
protection  sun  screen  stick,  Hawaiian 
Tropic  White  Lips,  to  their  Ski  Pro  range. 
It  is  to  be  supported  by  advertising  in  the 
women's  Press  and  specialist  ski-ing  press 
with  a  Ski  Pro  selfaster  and  header  board 
for  in  store  display.  Hawaiian  Tropic  White 
Lips  is  available  from  November  in  dozen 
packs  and  retails  at  £2.50.  Network 
Management  Ltd,  3  Union  Court,  9  Sheen 
Road,  Richmond,  Surrey  TW91AD. 


What's  brewing? 

Bacchanalia  are  introducing  Arkells  GWR 
homebrew  kit  (£4.69)  —  a  limited  edition 
beer  with  a  specific  gravity  of  1055. 

The  kit  which  makes  40  pints  (30  pints 
using  an  alternative  recipe)  will  be 
available  at  an  introductory  price  during 
October  of  £4.25.  The  kit  contains  a  tin  of 
hopped  malt  extract,  yeast  and  an 
instruction  leaflet.  Bacchanalia  of  First 
Way,  Wembley,  Middlesex  HA90BY. 


The  personal  hygiene  market  is  showing 
"surprising  buoyancy,"  with  new  products 
introduced  and  old  ones  relaunched,  says 
a  Market  Assessment  report. 

In  a  market  which  could  be  seen  at  first 
glance  as  well-established  and  inelastic, 
the  surveyors  note  that  deodorants  are  one 
of  the  most  active  of  toiletry  sectors.  With  a 
volume  growth  rate  of  23  per  cent  since 
1982,  deodorants  have  their  greatest  scope 
for  the  future  in  male  usage,  where  54  per 
cent  are  estimated  to  be  regular  users, 
compared  with  80  per  cent  of  women.  By 
the  end  of  1984  the  solid  sector  had  around 
5  per  cent  of  the  total  market,  an  increase 
of  4  per  cent  on  the  previous  year.  The 
trend  for  body  sprays  has  led  to  a  20  per 
cent  growth  since  1982,  mainly  at  the 
expense  of  middle  range  perfumes. 

Competition  in  this  sector  is  described 
as  "intense,"  with  a  313  per  cent  growth  in 
advertising  spends  over  seven  years  —  the 
heaviest  being  directed  at  male  and  unisex 
products. 

Sanitary  protection  is  another  area 
seeing  volume  growth,  says  the  report. 
Dual  usage  of  towels  and  tampons  have 
contributed  to  this,  along  with  a  trend  for 
month-round  secondary  protection. 
Panty -liners  are  a  strong  sector  gaining 
market  share  at  the  expense  of  mini-pads 
and  looped  towels. 

The  toxic  shock  scare  has  died  down, 
say  Market  Assessment,  and  the  tampon 
market  is  the  scene  of  fierce  competition, 
with  Tambrands'  rounded  tampon 
introduce  this  year  directly  challenging 
Lilia  White's  Contour  range. 

Despite  a  12  per  cent  growth  between 
1983-84,  the  depilatory  market  is  affected 
by  the  changeable  weather  and  is 
"relatively  small  and  static."  One  company 
dominates  the  sector  —  ICC,  with  their 
Immac  brand.  But  strong  competition 
comes  not  only  from  wax-based  products, 
but  other  methods  of  hair  removal  such  as 
shaving  and  electrolysis.  The  more 
expensive  wax-based  items  should  push 
up  the  market  value  size. 

For  facial  and  toilet  tissues,  and  toilet 
soap,  the  report  sees  little  potential  for 
dynamic  growth.  These  are  basic 
household  items  and  the  cosmetic  and 
luxury  soap  sector  has  been  declining  — 
although  this  may  have  been  halted  by  the 
launch  of  Pearl  by  Cussons.  Product 
Group  Report  85/833,  Market  Assessment 
Publications,  2  Duncan  Terrace,  London 
Nl  (£165). 
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Holiday  chance 
for  a  lifetime 

Vestric  and  Elida  Gibbs  are  giving  three  of 
their  customers  the  chance  to  get  away 
from  it  all  for  a  holiday  every  year  for  the 
rest  of  their  lives  in  a  "Spot  the  ball" 
competition  running  during  October  and 
November. 

The  competition  is  open  to  any  Vestric 
customer  ordering  a  minimum  ten  dozen 
of  the  special  promotional  packs  being 
featured  during  the  competition  period. 

The  competition  prizes  are  worth  over 
£20,000  —  first  prize  is  a  fortnight's  villa 
holiday,  and  second  and  third  prizes  are 
one  week  holidays  in  an  apartment 
complex  at  Marbesa  Village  on  the  Costa 
del  Sol,  for  the  same  period  every  year  for 
ever.  These  time-share  holidays,  including 
a  private  pool  with  the  first,  and  shared 
pool  and  jacuzzi  with  the  second  and  third 
prizes,  can  be  used  as  the  winner  wishes. 
"They  can  be  lent,  rented  out,  given  to  the 
winners' children,  bequeathed,  sold  and 
even  exchanged  with  owners  of  time- 
shares  in  other  parts  of  the  world,"  say 
Vestric. 

In  addition  to  the  holiday  prizes,  25 
runners-up  will  each  win  £50  worth  of 
Marks  &  Spencer  vouchers. 

Competition  brochures  and  entry 
forms  are  being  mailed  to  all  Vestric 
customers  with  the  October  and 
November  Vestric  national  Promotions 
magazine.  The  competition  closes  at  the 
end  of  November.  Vestric  Ltd,  West  Lane, 
Runcorn,  Cheshire  WA72PE. 


Pretty  support 

During  October  Pharmagen  will  be 
offering  special  discounts  on  Pretty  Polly 
support  hosiery.  Full  details  are  available 
from:  Pharmagen  Ltd,  Church  Road, 
Perry  Ban,  Birmingham  B422LD. 

Rochas  in 
Women  s  press 

With  a  budget  of  £400,000  Rochas 
Perfumes  are  launching  a  Press  campaign 
for  Christmas  1985. 

All  four  Rochas  —  Femme,  Madame 
Rochas,  Mystere  de  Rochas  and  Lumiere 
perfumes  will  be  featured  in  a  supplement 
format  of  either  seven  or  five  consecutive 
full-colour  pages  in  women's  magazines. 
The  campaign  will  break  in  the  November 
issue  of  EUe,  followed  by  Vogue,  Harper's, 
Cosmopolitan,  Company,  Good 


Housekeeping,  Woman 's  Journal  and 
Options.  It  will  be  supported  with  a  POS 
material  and  a  special  trade-mailer  to  all 
stockists. 

Rochas'  managing  director,  Malcolm 
Holloway  says  the  campaign  is  designed  to 
focus  the  identities  of  the  company  and  its 
products  more  closely.  Rochas  Perfumes 
Ltd,  28  Chase  Road,  London  NW10  6QN. 

Spencer's  Ruby  animal  health  products 
are  now  being  distributed  in  Eire  by 
Ricesteel  &  Co  Ltd,  Cookstown  Industrial 
Estate,  Belgard Road,  Tallaght,  Dublin. 


More  Sunsilk 

Elida  Gibbs  are  phasing  in  a  100ml  pack  of 
Sunsilk  styling  mousse,  to  replace  the  90ml 
fill.  It  will  retail  at  the  same  price  as  the  old 
—  £0.99. 

The  company  says  they  will  continue  to 
support  Sunsilk  Styling  Mousse  on 
television  into  the  New  Year  having  spent 
£lm  on  Press  and  television  this  year. 
Elida  Gibbs  Ltd,  PO  Box  1DY,  Portman 
Square,  London  W1A  1DY. 


SOMIN6X 

tonight's  answer  to  temporary  sleep  problems. 

PRESCRIBING  INFORMATION  Presentation:  Blister  pack  of  8  tablets,  each  containing  20  mg  Promethazine 
Hydrochloride  Ph  Eur  Indications:  Temporary  sleeplessness  Dosage  and  Administration:  Adults  one  tablet  at 
bedtime  or  up  to  one  hour  after  going  to  bed  Children  0 16  years  not  recommended  Contra-  indications. 
Warnings  etc.  There  are  no  specific  contra  indications  but  use  in  pregnancy  should  be  avoided  Precautions:  The 
product  is  a  sedative  tor  bedtime  use  only  Patients  should  not  drive  or  operate  machinery  Alcohol  and  other  CNS 
depressant  drugs  should  be  avoided  Side-effects:  A  tew  patients  may  be  particularly  sensitive  to  the  effects  of 
Sominex.  early  morning  drowsiness  may  be  experienced,  as  may  dry  mouth,  blurred  vision,  dittiuilty  with 
lachrymation  and  constipation  Product  licence  number  0079/0211  (B 

Tor  further  information  write  to  Beecham  Proprietaries.  Great  West  Road.  Brentford.  Middlesex 
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PANASONIC  INDUSTRIAL  (UK)  LIMITED,  280-290  BATH  RD.,  SLOUGH,  BERKS  SLi  6JG. 


COUNTERPOINTS 


Fragrance-free 
line  for  Innoxa 

Innoxa  have  announced  that  after  a  year  of 
stock  reductions  they  will  in  March  1986 
launch  a  revitalised  collection  consisting 
of  a  fragrance-free  and  perfumed  range. 

The  existing  classics  range  will  be 
repositioned  as  a  perfumed  skincare 
range,  while  a  new  clinically  tested, 
fragrance-free  line  will  be  introduced.  All 
will  feature  new  packaging.  "There  is  a 
definite  need  to  work  in  two  directions", 
says  managing  director,  Bernard 
McGlynn.  "A  high  proportion  of  women  at 
some  time  in  their  lives  suffer  from  a 
sensitive  skin  and  this  new  range  will  meet 
their  needs  as  each  ingredient  is 
individually  screened". 

New  products  in  the  fragrance-free 
range  will  include  oil  dissolving  night 
cream  for  combination  skin  and  a  T-zone 
controller  foundation. 

As  a  medium  priced  range  the 
company  says  it  is  targetting  the  new 


"look"  Innoxa  particularly  at  chemists. 
"The  independent  chemist  has  in  the  past 
fallen  behind  his  competitors  through  lack 
of  support,"  says  Mr  McGlynn.  The 
company  is  hoping  to  halt  this  trend  by 
sending  trained  beauticians  to  train 
counter  assistants  in  the  selling  and 
merchandising  of  their  products.  Innoxa 
(England)  Ltd,  202  Terminus  Road, 
Eastbourne,  East  Sussex  BN21  3DF. 


Ucar  offer 


Union  Carbide  are  offering  retailers  who 
place  a  minimum  order  of  250  Ucar 
batteries  premium  bonds  and  the  chance 
to  win  £250,000. 

The  company  is  supporting  the  battery 
with  advertising  in  the  November  to 
January  issues  of  Amateur  Photographer 
<  nd  Practical  Photography . 

And  an  on-pack  offer  gives  consumers 
a  free  pack  of  Ucar  E19  batteries  with 
every  two  packs  purchased.  Both  offers 
will  run  until  the  end  of  December. 
Pharmagen  Ltd,  Church  Road,  Perry 
Barr,  Birmingham  B422LD. 


Elida  sponsor 
dental  month 

Manufacturer's  of  Mentadent  —  Elida 
Gibbs  and  the  International  Dental 
Federation  are  this  month  launching 
Dental  Health  Month  to  educate  the  public 
in  gum  disease. 

Every  dentist  in  the  country  has  been 
given  100  copies  of  the  Gum  Health  Plan 
for  free  distribution  to  patients  during 
October.  "By  using  the  plan,  patients  can 
assess  their  own  gum  health  between  visits 
to  the  dental  surgery",  says  the  director  of 
Gibbs  Oral  Hygiene  Service. 

A  national  Press  campaign  using  daily 
newspapers  plus  peak  television 
advertising  during  October  is  supporting 
the  Plan.  Elida  Gibbs  Ltd,  PO  Box  1DY, 
Portman  Sguare,  London  W1A  1DY. 

The  Fiskell's  lines  and  Topsy  Tips  will  from 
October  21  be  marketed  and  distributed 
by  Kestrel  Marketing  &  Promotions  Ltd, 
Unit  5,  Padgate  Business  Centre,  Green 
Lane,  Padgate,  Warrington,  WA1  4JN. 


Put  an  end  to 
dysmenorrhoea.  Period. 


More  and  more  women  will  be  coming  to 
you  for  advice  on  period  pains. 

Not  just  the  31%*  of  18-34  year-olds  who 
until  recently  might  have  consulted  their  doctors. 

Women's  attitudes  are  changing.  Instead 
of  grinning  and  bearing  dysmenorrhoea  they  are 
beginning  to  question  whether  enduring  the 
discomfort  is  necessary.  More  women  are  looking 
for  a  safe,  effective  pain-reliever. 

SECLODIN,  because  it  is  Ibuprofen-based, 
is  exactly  what  they're  after. 

Not  only  does  SECLODIN 
relieve  the  stomach  pains  normally 


'Survey  of  100  Working  Women'commissioned  by  ICC. 


Seclodin 

PAIN  RELIEF  FOR  TODAY'S  WOMAN 


associated  with  periods,  because  Ibuprolen  acts 
as  a  general  pam  killer  it  also  eases  the  headaches 
and  backaches  that  often  happen  at  the  same  time. 
And,  unlike  other  Ibuprofen  pain-relievers, 
SECLODIN  comes  in  capsules  so  taking 
"  them  is  easy  too. 

In  October  we're  intensifying  our  heavy- 
weight advertising  campaign  in  women's  magazines. 

As  more  than  half  the  female  population 
suffers  from  period  pains  at  some  time,  and  as 
SECLODIN  is  only  available 
from  pharmacists  it  looks  as  if  our 
campaign  will  keep  you  very  busy. 


24  CAPSULES 


Pain  relief  for  today's  woman. 


the  same 
only  cheaper! 


Upjohn 


INABRIN 

 i  n,  TARIFTS 

the  strength  to  overpower  pain 

-rHjpr  of  en  SJ::2Q0rog 


that's  the  message  to  your  customers 

^only  50p*  for  10  tablets 
only  98p*  for  20  tablets 


Now  when  your  customers  ask  for  a  branded  ibuprofen,  why  not 
recommend  INABRIN?  At  the  new  lower  prices,  INABRIN  gives  good 
value  to  your  customers.  And,  at  the  same  time,  vou  can  take  advantage 

of45%P.O.R.! 


'Resale  Price  Maintained 


mark:  INABRIN 


For  further  details,  contact  the  SOLE  DISTRIBUTORS: 
PHARMAGEN  LTD. 
Church  Road,  Perry  Barr,  Birmingham  B42  2LD.  Tel:  021-356  0478 
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THIS  IS  GOII 

E  £400 MIUJ 

A  BONA  FIDE  INVITATION  FROM  COLORAMATO 


A  senior  Colorama  representative  will  visit 
you  in  the  near  future  and  invite  you  to 
become  one  of  our  successful  partners  in 
processing. 

Successful?  Colorama's  Fast  Foto  Service 
holds  the  Kodak  Gold  Award  for  consistent 
quality  and  service.  We  handle  the  major 


part  of  the  D  &  P  market  in  London  alone! 
We'll  increase  'high  street'  awareness  of 
your  shop,  under  your  name,  by  giving  yoi 
the  added  support  of  our  experienced 
marketing  techniques,  major  advertising 
and  promotions,  in-store  videos  and  new 
display  material  with  a  style  and  impact  tha 
cannot  be  missed. 


IF  YOU  WOULD  LIKE  TO  TAKE  Pi 
YOU  CAN  SPEED  THINGS  UF 

01-2 

EVERYTHli 
YOUR  PARTf 


Colorama  Processing  Laboratories  Lir 


5 TO SHAKE 
ND&P  MARKET 

ISTS  AND  PH0T0SH0PS  IN  THE  SOUTH  EAST 


e  also  provide  discount  structures,  price 
ts,  service  guides,  and  a  hot-line  for  on- 
e-spot enquiries.  For  your  sales 
sistants  there  are  staff  training  schemes 
ensure  that  they  provide  a  knowledgeable 
srvice  and  are  further  encouraged  with  the 
onthly  Colorama  Bonus  Scheme. 


Above  all  we  have  an  unparalleled 
reputation  for  quality,  service  and 
distribution. 

Our  representative  will  explain  the  full 
advantages  when  he  calls.  It  should  be  a 
worthwhile  discussion  and  if  it  ends  in  a 
handshake  -  the  results  will  ultimately 
shake  your  competitors! 


HIS  PROFTOBLE  PROGRAMME 
CALLTOKEimCRIPPS  ON 

1082 


Lancaster  Street,  London  SE1  ORP 


Philips  Batteries, 
Fresh  off  the  shelf. 
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Philips  batteries 
are  date  coded  so 
customers  know  they're 
fresh  off  the  shelf. 
You  can  be  confident 
m  00k  they're  totally  leak 

H   tI     m     proof  too. 
Philips  batteries:  A  complete  range; 
Normal,  for  regular  applications;  Extra, 
for  everyday,  use;  Super,  for  heavy  duty 
applications;  and  Alkaline,  for  prolonged 
continuous  use. 


COUNTERPOINTS 


Mu-cron  gets  a 
new  look 

Ciba  have  reformulated  and  repackaged 
Mu-cron  for  the  coming  Winter  season. 

In  the  new  formulation  each  tablet 
contains  paracetamol  500mg  and 
phenylpropanolamine  hydrochloride 
25mg.  The  recommended  dose  for  adults 
is  one  tablet,  two  to  four  times  a  day.  It  is 
not  recommended  for  children  under  12, 
for  whom  Junior  Mu-cron  syrup  remains 
available. 

The  elongated  tablets  —  "caplets"  — 
are  blister  packed  and  a  new  carton 
design  retains  the  original  Mu-cron 
colours,  but  has  a  modern  look,  to  attract 
new  users  the  company  says.  The  prices  of 
the  12  and  30  tablet  packs  are  unchanged. 

Ciba  have  already  announced  £1.5m 
of  television  advertising  for  the  product 
this  Winter.  Ciba  consumer 
Pharmaceuticals,  Wimblehurst  Road, 
Horsham,  West  Sussex  RH12  4 AB. 

Dimotapp  runs 
on  Thames 

A.H.  Robins  are  making  changes  to  their 
Dimotapp  LA  pack  and  are  advertising  the 
product  on  television  for  the  first  time. 

The  new  pack  sees  the  "Dimotapp" 
brand  name  highlighted,  and  the  two- 
sided  appearance  —  indicated  for  colds 
and  congestion  on  one  side  and  hay  fever 
on  the  other  —  has  been  dropped,  as  it  was 
proving  "confusing"  to  consumers. 
Hayfever  is,  however,  retained  as  an 
indication  on  the  front  of  the  new  pack. 

A  commercial  on  the  theme  "Dimotapp 
turns  off  a  runny  nose"  will  be  seen  in  the 
Thames  area  running  for  six  weeks  from 
the  October  28.  The  commercial  will  also 
advise  consumers  that  Dimotapp  is 
available  from  pharmacies. 

A  counter-unit  and  showcards  are 
available.  Special  introductory  bonuses 
support  the  relaunch.  A.H.  Robins  Co 
Ltd,  Langhurst,  Horsham,  West  Sussex 
RH13  5QP. 

Metric  tonic  

The  4oz,  8oz  and  lib  jars  of  Sanatogen 
nerve  tonic  powder  are  being  replaced  by 
metric  equivalent  Hermetet  cartons.  The 
new  sizes  are  125g  (£1.72),  250g  (£3.05) 
and  500g  (£5. 18).  The  21b  jar  remains 
unchanged.  Fisons  pic  Pharmaceutical 
Division,  12  Derby  Road,  Loughborough, 
LeicsLEll  OBB. 
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Allen  &  Hanburys  Haleraid  is  designed  to 
help  those  patients  who  find  using  an 
inhaler  difficult  due  to  arthritis.  The 
Haleraid  fits  over  the  standard  Ventolin, 
Becotide,  Becloforte  or  Ventide,  and  the 
aerosol  canister  is  fired  by  a  gentle 
squeezing  action.  It  is  not  available  on 
prescription,  but  will  retail  in  pharmacies 
at  £1.38.  It  is  designed  for  A&H  aerosols 
only,  say  Allen  &  Hanburys  Ltd, 
Greenford,  Middx  UB6  OHB. 


Chap  Stick  push 

A.H.  Robins  are  mounting  their  biggest 
ever  Press  campaign  for  Chap  Stick  this 
Winter,  contributing  to  a  £70,000  spend 
throughout  1985,  with  some  £85,000 
earmarked  for  next  year. 

Advertisements  will  be  appearing 
throughout  the  Winter  in  the  teenager 
women's  Press,  including  Cosmopolitan 
and  She.  Special  deals  giving  up  to  45  per 
cent  POR  are  currently  available  from 
representatives.  A.H.  Robins,  Co  Ltd, 
Langhurst,  Horsham,  West  Sussex 
RH135QP. 


Enterson  for 
Christmas 

Windsor  Pharmaceuticals  have  increased 
their  advertising  and  marketing  campaign 
for  Enterosan  to  include  the  Christmas 
holiday  period.  Promotion  has  been 
extended  to  the  national  media  reaching 
over  10  million  readers  around  Christmas. 
Specially  designed  Enterosan  shelf 
reservers  have  also  been  produced  for  use 
during  the  Winter  sell-in. 

"We  have  extended  our  1985 
campaign  to  cover  the  festive  season,  but 
also  because  of  the  increasing  number  of 
people  who  holiday  abroad  during  the 
Winter,"  says  John  Woodford,  director  of 
consumer  products.  "Most  tummy  upsets 
occur  either  on  holiday  because  of  a 
change  of  water  and  diet,  or  simply  as  a 
direct  result  of  over-indulgence  in  food." 

The  brand  will  also  be  supported  by  a 
national  public  relations  programme 
throughout  the  period,  aimed  at 
raising  consumer  awareness  through 
editorial  coverage  in  both  national  and 
provincial  Press.  Windsor 
Pharmaceuticals  Ltd,  Ellesfield  Avenue, 
Bracknell,  Berks. 


A  free  consumer  booklet  from  Sterling 
Health  with  a  range  of  POS  material  is  now 
available  to  the  trade.  The  booklet 
entitled,  "Some  facts  that  are  easy  to 
digest"  looks  at  problems  of  indigestion, 
heartburn,  and  upset  stomach.  Available 
from  Sterling  Health,  1  Onslow  Street, 
Guildford,  Surrey  GUI  4YS. 


SPECIALITY  BRIEFS: 


Magnapen  Syrup  250mg/5ml  has  been 
formulated  with  magnesium  flucloxacilhn 
instead  of  sodium  flucloxacillin, 
reconstituting  to  a  suspension  rather  than  a 
clear  syrup.  The  reconstitution  volume  has 
changed  from  54ml  water  to  55ml. 
Beecham  says  the  palatability  has  been 
improved  and  the  stability  of  the 
reconstituted  syrup  has  been  increased 
from  7  to  14  days,  which  will  allow  easier 
dispensing  when  a  longer  course  of 
treatment  has  been  prescribed.  The  price 
is  unchanged.  Beecham  Research 
Laboratories,  Beecham  House,  Great 
West  Road,  Brentford,  Middx  TW8  9BD. 

Vitamin  E  suspension  500mg/5ml, 

previously  available  from  Roche  only  on  a 
named  patient  basis,  is  now  available 
through  wholesalers  (100ml,  £3.35  trade), 


Laboratories,  Beecham  House,  Great 
West  Road,  Brentford,  Middx  TW8  9BD. 

Tetralysal  300  are  white  size  0,  hard 
gelatin  capsules  stamped  "Farmitalia 
Carlo  Erba"  in  black  on  both  halves, 
containing  408mg  lymecycline  BP, 
equivalent  to  300mg  tetracycline  base. 
They  are  presented  in  bottles  of  20  (£2.46) 
and  100  (£12.30,  both  prices  trade). 
Farmitalia  Carlo  Erba  Ltd,  23  Grosvenor 
Road,  St  Albans,  Herts  AL1  3 A  W. 

New  Flagyl  pack  size:  May  &  Baker  are 
introducing  a  calendar  pack  of  14  Flagyl 
400mg  tablets  (£2.91  trade),  designed  to 
simplify  the  treatment  of  non-specific 
vaginitis  and  trichomoniasis  (one  tablet 
twice  a  day  for  7  days)  and  also  to  aid 
patient  compliance) .  May  &  Baker 
Pharmaceuticals,  Dagenham  RM10  7XS. 
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Peebles 


Double  Gold. 

Two  independent  photohnishers,  Colourcare  International  of 
Neath  and  Thomas  Litster  of  Peebles,  have  set  this  Summer's  photo- 
fmishing  season  alight  by  winning  the  first  Kodak  Gold  Awards  of 
1985.  Our  many  congratulations  to  them  for  achieving  the  Kodak 
Point  Standard  for  four  consecutive  months  and  gaining  the  highest 
accolade  in  the  photohnishing  industry. 

In  addition  not  only  did  nine  laboratories  achieve  the  Kodak 
Point  Standard  in  July  and  thereby  qualify  for  the  Table  of  Merit,  but 
the  following  three  photohnishers  also  won  Kodak  Silver  Awards. 

Colorama  Processing  Laboratories  Limited,  London 

Colourcare  International,  Chester 

Colourcare  International,  Downton 

Our  congratulations  to  all  these  laboratories  and  let's  hope  we 
can  have  a  golden  Summer  after  all! 
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rds  for  Quality 


TABLE  OF  MERIT,  TULY 1985. 

Grunwick  Processing  Labs, 

Borehamwood 
Nashua  Photo  Products,  Paignton 
Marlowe  Colour  Laboratory, 

Canterbury 
Colourcare  International,  Chester 
Colourcare  International,  Downton 
Colourcare  International,  Neath 
Snappy  One  Hour  Photo  Ltd,  Newport 
T.  Litster,  Peebles 

Colorama  Processing  Labs  Ltd,  London 


THE  KODAK  AWARDS  FOR  QUALITY 

The  competition  is  open  to  all  independent  photo- 
hnishers  who  use  Kodak  'Ektacolor'  Paper  and  formulated 
chemicals. 

Kodak  and  its  subsidiary  companies  are  excluded. 

All  photohnishers  who  regularly  and  continuously 
return  full  sets  of  quality  monitoring  strips  to  the  Kodak 
Monitoring  Service  are  automatically  included  in  the  scheme 
which  runs  from  April  to  November  1985. 

For  pictures  that 
match  the  memories. 


Kodak  and  Ektacolor  are  trademarks. 


POINTS  OF 


Many  businesses  will  sometimes  want  to 
alter  their  premises.  This  involves  a  two- 
fold process.  First,  planning  permission 
has  to  be  obtained,  and  then  the  new 
structure  or  the  alterations  have  to  comply 
with  the  building  regulations.  It  is  often 
these  regulations  which  cause  most 
difficulties  since  quite  stringent  rules  are 
laid  down  about  the  way  the  work  is  to  be 
carried  out  and  the  materials  used. 

From  November  11,  1985  a  lot  of  the 
finer  requirements  will  be  swept  away:  cer- 
tain small  buildings  will  be  exempt  from 
the  regulations  and  some  alterations  will 
no  longer  be  covered.  The  new  regulations 
will  apply  everywhere  except  for  Inner 
London. 

Among  the  changes  there  will  be 
complete  exemption  for  detached 
buildings  of  less  than  30  sq  m  of  floor  area, 
if  there  is  no  sleeping  accommodation. 

Alterations  are  not  controlled  unless 
they  could  adversely  affect  structural 
stability,  means  of  escape  or  the  spread  of 
fire.  No  technical  requirements  are 
needed  for  ceiling  heights,  zones  of  open 
space  and  lobbies.  The  requirements  for 
staircases  have  been  reduced. 

A  privately  appointed  approved 
inspector  can  now  inspect,  supervise  and 
certify  the  work. 

The  planning  laws  are  also  under 
consideration  for  change.  But  although  the 
building  regulations  have  been  eased  — 
lifted  —  where  planning  permission  is 
needed  now,  it  will  still  be  required. 


LAW 


Making  good  the 
bad  debts 

With  a  volatile  economy  a  constant  worry 
of  businesses  is  the  bad  debt  problem. 
Even  the  largest  companies  might  go  into 
liquidation.  If  you  have  not  been  paid  at  the 
time,  then  it  could  well  be  that  after  priority 
debts  have  been  covered,  there  are  not 
enough  assets  to  pay  your  bill.  On  a 
smaller  scale  you  may  find  that  customers 
who  owe  you  money  have  got  into  financial 
trouble  and  are  unable  to  pay. 

If  you  are  struggling  to  maintain  a 
reasonable  cash  flow,  bad  debts  mean  you 
might  be  forced  out  of  business  —  not 
because  of  any  failure  on  your  part,  but 


Disclosure  of  ownership 


In  1982  the  Register  of  Business  Names  was 
abolished  and  firms  had  instead  to  display 
a  certificate  showing  the  names  of  the 
business  and  the  true  owners. 

But  a  number  of  other  points  covered 
by  the  new  rules  have  caused  confusion 
and  it  is  important  to  draw  attention  to 
these  since  breaches  of  the  rules  can  lead 
to  a  prosecution  and  a  fine. 
■  A  married  woman  who  is  normally 
known  by  her  married  name  but  decides  to 
trade  in  her  maiden  name  is  considered  to 
be  trading  under  a  name  other  than  her 
own,  and  has  to  display  the  notice. 
Si  The  names  and  business  or  home 
addresses  of  the  true  owners  must  be 
shown  on  the  following  stationery  of  the 
firm  —  business  letters,  invoices  and 
receipts  issued  in  the  course  of  business, 
written  demands  for  payment  of  debts  and 
written  orders  for  the  supply  of  goods  or 
services. 
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H  Partners  whose  business  trades  in  their 
names  need  not  comply  with  the  rules, 
whether  they  trade  under  the  full  names  of 
each  partner  or  merely  the  surnames,  (eg 
Peter  Brown  or  Jack  Smith  can  trade  under 
those  names  or  T.  Brown  and  J.  Smith'  or 
"Brown  and  Smith'  without  having  to  do 
anything  under  the  rules). 

■  If  a  business  has  a  description  after  the 
name,  (eg  7.  Smith',  Grocers),  and  the 
name  is  the  owner's  true  name,  the 
business  is  not  affected.  But  if  the 
description  is  incorporated  into  the 
trading  title  (eg  "J.  Smith  Grocers')  then 
the  rules  apply. 

■  The  notice  giving  information  about  the 
true  owners  must  be  displayed  prominently 
and  be  easily  read  in  any  premises  where 
the  business  is  carried  on  and  where 
customers  or  suppliers  have  access.  In 
large  premises  the  size  and  position  of  the 
notice  must  be  taken  into  account. 


because  a  debtor  has  not  met  his 
obligations  to  you.  It  is  possible  under 
business  insurance  to  cover  yourself 
against  bad  debts  with  credit  insurance. 
But  in  many  cases  where  policies  are 
offered,  these  lay  down  that  you  must  bear 
the  first  15  per  cent  to  25  per  cent  of  the 
loss,  depending  on  the  insurer  concerned. 

It  is,  however,  possible  to  get  insurance 
which  will  cover  the  whole  debt  owed  by 
any  of  your  debtors  who  go  insolvent. 

If  you  have  a  big  cash  turnover  and  you 
are  troubled  by  a  cash  flow  problem,  you 
may  consider  what  is  known  as  "factoring". 
You  put  the  responsibility  for  the  collection 
of  your  bills  to  a  factor,  which  for  a 
percentage  of  the  monies  outstanding  will 
pay  all  that  is  owning  to  you,  and  take  on 
the  responsibility  of  collecting  from  your 
trading  debtors. 

But  a  factor  will  not  take  you  on  when 
you  are  already  struggling.  The  High 
Street  banks  have  factoring  departments, 
or  are  linked  with  such  organisations,  and 
it  is  worthwhile  making  inquiries  at  your 
bank  if  you  feel  you  might  be  helped  by 
such  a  service. 


Counting  up  the 
car  costs  

Employees  earning  more  than  £8,500  per 
year  and  directors  who  are  provided  with  a 
car  for  private  use  are  considered  to  have  a 
taxable  benefit.  Income  tax  is  charged  ac- 
cording to  the  scale  set  out  in  table  1 . 

For  cars  with  an  original  market  value 
of  more  than  £19,250  a  special  charge  is 
made  as  shown  in  table  2.  Tax  will  be 
charged  on  these  amounts  and  normally 
collected  through  the  PAYE  system. 

These  scales  are  halved  for  the  those 
who  do  18,000  business  miles  plus,  per 
year,  and  increased  by  50  per  cent  if  it  is 
driven  for  less  than  2,500  business  miles. 

The  scale  is  reduced  pound  for  pound 
if  the  employee  makes  a  contribution  for 
the  private  use  of  the  car. 


Cylinder 
capacity 

Up  to  1300cc 

1301cc-1800cc 
More  than  1800cc 


Cars  with  original 
market  value  bet- 
ween £19,251  and 
£29,000 

Cars  with  original 
market  value  over 
£29,000 


Table  1 

Age  of  car  at  end  of 
assessment  year  and 
amount  on  which  tax 
charged 

Under  four  years  —  £450 
Four  years  or  more  —  £300 
Under  four  years  —  £575 
Four  years  or  more  —  £380 
Under  four  years  —  £900 
Four  years  or  more  —  £600 

Table  2 

Under  four  years  —  £1,320 
Four  years  or  more  —  £875 


Under  four  years  —  £2,100 
Four  years  or  more  —  1,400 


31%  IMPROVED, 


The  new  UCAR "  Professional  E91  bat- 
teries now  last  even  longer  than  before  - 
up  to  31  %  longer. 

No  wonder  our  competitors  are  less 
than  amused! 

This  great  improvement  is  due  to  a  dra- 
matically improved  battery  construction 
and  new  ingredients  -  the  type  of  improve- 
ment you  would  expect  from  the  world's 
largest  dry  cell  battery  manufacturer. 

However,  if  there's  another  thing  our 
competitors  find  less  amusing  than  our 
much  improved  batteries,  it's  the  great 
sell-in  deal  we  have  to  go  with  them  -  you 
could  win  up  to  £250,000  in  our  great 
Premium  Bond  giveaway  promotion* 

And  to  further  re-charge  your  battery 
sales,  there's  our  consumer  advertising 
in  Amateur  Photographer  and  Practical 
Photography,  not  to  mention  our  special 
introductory  consumer  offer  which 
enables  your  customers  to  get  one  FREE 


BATTERIES  BUILT 


ESSP 

GYCE 


pack  of  UCAR 8  Professional  E91  batter- 
ies with  every  two  packs  they  purchase. 

It  all  adds  up  to  a  tremendous  improve- 
ment for  both  you  and  your  customers. 
So  contact  your  wholesaler  now  for 
more  details. 

With  more  profits  on  the  one  hand, 
more  battery  life  on  the  other,  everyone's 
laughing. 

Well  almost  everyone! 

-UCAR- 

PROFESSIONAL 

Union  Carbide  UK  Ltd  ,  Battery  Products  Division 
Union  Carbide  House.  High  Street,  Rickmansworth,  Herts  WD3  1RB 
Telephone  (0923)720366 


*100,000  Prize  Bond  promotion  in  the 
Republic  of  Ireland. 


TO  LAST  LONGER 


0%  AMUSED. 


Look  better.  See  better. 


Polaroid 


Sunglasses 


Superior  lens  technology  for  optimum  eye  comfort  and  protection. 


Opt>.;ol  Ooup  PLC 
Exclusive  UK  Distributor 


Distributed  by  The  Crofton  Optical  Group  pic  Crofton  House  120  Colindale  Avenue  London  NW9  5HF 

Telephone:  01-205  6550  Telex:  299269  CROP  G 


One  reason  given  for  the  still-buoyant 
market  is  a  rush  of  holiday  making 
Britons  buying  their  sunglasses  before 
escaping  from  the  rain.  One  company, 
however,  has  changed  its  policy  after  a 
disappointing  year: 

Corning  have  withdrawn  their 
Sunsensor  sunglasses  from  the  market.  This 
is  part  of  the  company's  European  strategy, 
says  product  manager  Yolaine  Delhumeau, 
who  adds:  "We  didn't  achieve  what  we  had 
expected  for  the  sunglasses,  and  because  of 
that  we  decided  to  stop.  Each  company  has 
its  own  aim  and  Coming,  as  a  company, 
manufactures  glass  for  many  purposes.  This 
is  a  change  of  emphasis." 

Sunsensor  will  still  be  present  on  the 
market  as  a  lens,  says  Ms  Delhumeau,  and 
the  company's  upmarket  line  of  finished 
sunglasses,  Serengeti,  will  be  retained.  "We 
will  still  be  selling  lenses  in  Britain,  but  the 
plans  have  not  been  finalised.  Everything 
will  be  defined  by  the  end  of  November." 

Coming's  photochromic  sunglass  range 
was  launched  into  the  UK  in  1983,  and 
included  the  Sunsensor  XP2  lens,  claimed  to 
be  a  technological  breakthrough  combining 
photochromic  and  polarising  qualities.  Last 
year  the  company  was  optimistic,  saying 
they  were  "all  set  to  tackle  the  year  ahead." 
At  that  time  they  put  consumer  awareness  of 
the  brand  at  27  per  cent  and  were  preparing 
an  advertising  campaign  concentrated  in 
the  women's  Press. 


Sunglasses  by  Foster  Grant 


POLAROID 


"We  even  surprised  ourselves"  is  the 
Crofton  Group's  verdict  on  last 
season's  sales  which,  they  say, 
defied  the  dismal  weather.  After  their 
first  year  of  distributing  Polaroid 
sunglasses,  Crofton  are  reporting  a 
"highly  successful  and  encouraging 
term"  and  predicting  market 
dominance  for  1985-6.  "The  weather 
has  been  so  atrocious,  we  might  have 
expected  a  disappointing  season," 
says  Polaroid  sales  manager  Ian 
Yule,  "but  we've  had  some  excellent 
results." 

Increased  distribution  at  the  start  of  the 
year  and  low  stocks  after  a  good  Summer  are 
partly  to  thank,  he  feels,  but  Mr  Yule  marks 
last  season's  television  advertising  as  the 
main  boost.  "Polaroid  had  been  off  the  box 
for  over  six  years.  It  was  time  to  get  back. 
Polaroid  and  Chance  Pilkington  were  the 
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only  companies  to  advertise  on  television. 
And  it's  worked."  A  campaign  is  planned  for 
1986  using  animation  —  "the  opposite  of  a 
traditional  people-on-the-beach  theme,"  — 
and  plans  are  underway  for  Press  advertis- 
ing in  major  publications. 

For  1986,  35  of  the  105  Polaroid  models 
are  new,  with  prices  held  at  the  1985  level. 
More  plastic  frames  will  be  included  with 
bright,  "alarming"  colours  such  as  deep 
pink,  and  geometric  designs.  Reactolite 
Rapide  content  will  be  increased  in 
response,  say  Crofton,  to  market  demand. 

The  chemist  range  (£5.99-£8.99) 
comprises  30  models,  and  packs  of  three- 
dozen  (£148.51  trade),  four-dozen  (£201.66 
trade)  and  six-dozen  (£307.97  trade)  are 
tailored  for  the  pharmacist.  Polaroid  claim 
distribution  covers  80  to  85  per  cent  of 
British  chemist  outlets,  and  the  1986  chemist 
programme  includes  discounts  for  orders 
made  before  December  31  and  an  extended 
payment  scheme. 

Popular  styles  are  the  '50s  look  and  the 
Wayfarer  —  now  in  white  and  red  —  and  the 
straight  brow  bar  is  seen  as  a  new  trend.  For 
men,  the  aviator  is  a  staple  feature:  "We 
know  from  year  to  year  that  this  style  will  sell 
well,  so  it's  one  of  our  strong  points,  as  we're 
a  traditional  manufacturer."  Mirrors  will  be 
incorporated  for  the  swept-round  styles. 
Clip-ons  will  continue  to  feature  models 
redesigned  two  years  ago,  and  are  expected 
to  repeat  their  1985  success:  "This  year  the 
clip-on  is  20  per  cent  up  and  still  selling.  We 
thought  they  might  go  down  in  the  wake  of 
more  prescription  lenses,  but  they're  still 
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POSTER 


Foster  Grant  offer  you  another 
successful  year  in  1986  with 
high  profit  margins  all  year 

round  from  the  smallest 

to  the  largest  purchase. 

Price  points  range  from 

£4.99  to  £18.99 


The  extensive  Foster  Grant  range  of  82 
International  styles,  plus  the  15  high 
fashion  Suspex  styles,  offer  your 
customers  a  unique  selection  and 
encourage  them  to  make  more 
than  one  purchase.  Foster 
Grant  sunglassses  are  the 
perfect  fashion  accessory. 


A 


We  promise  year  round  service  calls.  Ex- 
car  top  up  orders  and  a  special  direct 
hotline. 


Our  stylish  displays  set  the  scene  instore 
attracting  customers  to  make  impulse 
purchase  and  enabling  them  to  make  the 
perfect  choice. 


ur  massive  promotional  programme  will 
elpyou  increase  your  business.  It  includes 
tailor  made  in  store  consultants 
irogramme  and  extensive  advertising 
nrough  major  media. 


oster  Grant  has  something 

Eecial  for  you.  Ensure  you  receive  a 
II  from  the  Schwarzkopf  representative, 
pr  further  information  contact 
chwarzkopf  Ltd.,  Penn  Road,  Aylesbury, 
ucks.Tel:  (0296)88101. 


SUNGLASSES 


good  value  for  money." 

POS  material  will  be  based  on  the 
television  commercial  and  a  new  hang  tag 
will  highlight  the  seven  layers  in  a  polarising 
lens.  "We're  putting  a  lot  of  money  into 
television  and  Press  advertising,  and  into 
consumer  promotions,"  says  Mr  Yule.  "We've 
got  greater  distribution.  Our  sales  are  up 
and  our  return  rate  is  less  than  1  per  cent. 
Things  are  going  very  well,  and  they're 
looking  to  get  even  better." 

Crofton's  own  Croptics  sunglass 
collection  for  1986  will  comprise  some  65 
styles,  seven  lens  types  and  what  they  claim 
will  be  "the  keenest  Reactolite  Rapide  prices 
in  the  market"  —  nine  models  retailing  at 
£8.99  each,  and  making  Croptics  "confident 
that  well  be  the  number  one  British 
distributor  for  Reactolite  Rapide." 

Twenty-five  new  styles  are  introduced  in 
all,  with  the  Le  Chic  range  —  a  "resounding 
success"  in  198i  —  extended  to  include 
eight  models,  five  of  which  are  new  for  next 
season  (£7.99).  The  overall  collection 
includes  Le  Specs  (£9.99),  Le  Sportif 
(£10.99),  Super  Rimless  (£4.99),  polarised, 
and  polarised  clip-on  and  flip-clip  (£4.99) 
and  Le  Metal  (£3.20),  and  kiddies  sunglasses 
for  £0.55.  Lenses  include  hard-coated 
acrylic  and  impact  resistant  glass,  and  a 
"pre-pack"  contains  72  sunglasses  from  all 
ranges  (£279.36).  Crofton  Optica]  Group 
pic,  Crofton  House,  120  Colindale  Avenue, 
London  NW9  5HF. 


FOSTER  GRANT 


"Scene  setters"  is  the  image  for 
Foster  Grant  in  1986,  and  a 
£300,000  promotion  will  push 
that  theme.  "We  must  put  over, 
all  the  time,  that  sunglasses  are 
not  just  to  protect  the  eyes,  but 
are  a  very  important  fashion 
accessory,"  says  product 
manager  Wilma  Sladen. 

The  fashion  element  has,  she  believes, 
defeated  the  rain  and  with  a  15  to  20  per  cent 
increase  in  sales  Mrs  Sladen  says:  "We're 
extremely  pleased  —  of  course,  if  it  hadn't 
been  for  the  weather,  we  would  have  done 
even  better." 

Last  season's  "In  style"  theme 
encouraged  multiple  purchase,  and  the  sell- 
in  was  "tremendously  good."  Mrs  Sladen  sees 
late  purchasing  by  holidaymakers  as  a 
definite  feature,  and  warns  chemists  to  "keep 
their  stands,  have  them  around  and  available 
ready  for  the  late  buyers." 

Foster  Grant's  range  for  next  season 
comprises  97  styles,  including  15  high 
fashion  frames  in  the  Suspex  collection 
(£6.99-£10.99).  Mrs  Sladen  reports  excellent 
support  for  Suspex  from  the  chemist  sector 
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last  year  and  70  per  cent  of  this  range's  styles 
are  new  for  1986.  Featuring  strongly  will  be 
the  safari  look,  with  "jungle"  prints,  and  the 
Wayfarer  in  bright  spray  patterns. 

The  standard  collection  offers  over  60 
per  cent  new  styles,  and  sees  the  addition  of 
an  "Exclusive"  selection  —  European  styling 
at  £18.99. 

The  rest  of  the  range  divides  into  Stylers 
(£6.99-£7.99),  Continentals  (£8.99-£10.99) 
and  Designers  (£12.99-£16.99),  and  offers 
seven  lens  types,  majoring  on  gradients, 
Space  Tech,  polarised  and  Reactolite 
Rapide.  Frames  will,  on  the  whole,  be 
slightly  smaller,  and  a  new  theme  is  metallic 
finish  for  plastic  frames.  Men's  frames  come 
in  for  some  subtle  revamping:  "We're  trying 
to  bring  in  special  treatment  for  men.  With 
the  frame  shapes,  how  much  can  you  do?  So 
extra  features  are  very  important,  such  as 
gold  touches  on  the  aviators." 

Foster  Grant  introduced  plastic 
photochromies  into  their  collection  last  year 
but  their  verdict  now  is:  "We're  not 
convinced  that  there's  room  for  it.  They  were 
new  and  exciting  and  it's  always  good  to  be 
first  in  the  market  —  but  there's  sometimes  a 
sting  in  the  tail."  With  few  of  the  models 
included  last  season,  Mrs  Sladen  is  not 
unduly  troubled  and  retains  an  open  mind: 
"I'll  listen  again.  Reactolite  Rapide  are 
expensive  and  heavy.  But  I  don't  see  any 
particular  gap  in  the  market." 

Foster  Grant  do  not  feel  threatened  by 
the  presence  on  the  market  of  lower  priced 
Reactolite  Rapides.  "With  such  a  good  lens 
people  deserve  a  very  good  quality  frame, 
and  we  provide  that,  so  we  don't  sell  cheap 
Reactolites." 

Promotional  plans  include  advertising  in 
major  media  and  a  consultant  programme 
specially  designed  for  the  chemist.  This  will 
include  staff  incentives  and  merchandising 
hints.  "This  is  something  the  larger  multiples 
do"  says  Mrs  Sladen,  "but  the  chemist  is  our 
backbone.  So  we  want  to  do  it  for  them." 

POS  material  includes  new  graphics 
underlining  the  Scene  Setters  theme  and 
five  different  parcel  deals,  each  on 
illuminated  displays,  are  offered  for  the 
standard  collection:  150,100,  70,  50  and  36; 
with  a  parcel  of  18  Suspex  styles  available  on 
a  small  counter  unit.  Foster  Grant  estimate 
that  their  chemist  outlets  number  about 
2,000,  says  Mrs  Sladen.  "We've  got  no 
problems  there  —  reports  for  next  season 
are  already  coming  through  and  there  are 
no  bad  vibes.  I'm  very  optimistic  about  the 
chemist  trade,  and  very  optimistic  about  the 
whole  situation  for  1986."  Foster  Grant, 
Schwarzkopf  Ltd,  Penn  Road,  Aylesbury, 
Bucks  HP218HL. 


Sunglasses  by  Samco,  Shades  and  Foster 
Grant 
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Only  Reactolite  Rapide  can  forecast  a  brighter  outlook  for  your 
sunglass  sales,  whatever  the  weather. 

Given  the  unpredictable  nature  of  the  Great  British  Summer, 
at  least  there's  one  range  whose  sales  don't  depend 
on  constant  sunshine. 

Especially  with  the  backing  of  a  stylish  new  £Vi  million 
national  TV  advertising  campaign.  To  remind  millions  of 
potential  customers  that  Reactolite  Rapide  photochromic 

lenses  think  for  themselves.  Stay  light  when  it's  cloudy. 
Darken  when  the  sun  breaks  through.  Protect  all  year  round. 

When  it  comes  to  sales,  Reactolite  Rapide  outshine 
every  other  type  of  sunglass  lens.  Come  rain  or  shine. 

Reactolite 

RAPIDE 


PlLKINGTON 

«  Ophthalmic  Products  and  Special  Glasses  ► 

Glascoed  Road,  St  Asaph,  Clwyd.  Wales  LL1 7  OLL.  Telephone:  St  Asaph  (0745)  583301 .  Telex:  61 291 . 


SUNGLASSES 


SJIMCG 


The  fastest  growing  sunglass 
1  1 i  r  is  the  claim 
mad©  for  the  Samco  by 
Mazzuchelli  range.  Samco  put 
ii-i^  -midfeet  (at  around  £40m  ci 
year,  and  aim  to  continue  their 
emphasis  on  progressive 
marketing  and  new  fashion 
angles  with  a  "comprehensive, 
exciting  and  highly 
commercial"  range  for  1986. 

In  1985,  Addis  say  their  chemist 
distribution  went  up  by  30  per  cent.  Rod 
Lane  of  Fabris  Lane,  who  created  the 
collection,  sees  plenty  of  scope  for  retail 
chemists.  "We've  held  our  prices  for  three 
years  in  recognition  of  what  the  chemist 
wants,  and  we're  concentrating  extremely 
hard  on  the  right  amount  of  high  quality 
sunglasses.  The  opportunities  are  there  for 
chemists  to  move  further  into  the  high 
fashion  market." 

Despite  this  year's  weather,  Samco  were 
happy  with  the  after-effects  of  1984's  brilliant 
Summer.  "It  gave  us  the  chance  to  sell  in 
totally  new  merchandise.  The  consumer's 
now  demanding  the  right  look,  and  is  very 
particular  about  image  —  something  which 
has  never  really  happened  before  the  last 
two  or  three  seasons.  So  now  we  have  got  to 
have  the  right  merchandise." 

The  1986  collection  comprises  some  200 
styles,  two-thirds  of  which  are  new  and  80 
per  cent  of  which  feature  new  colours  and 
colour  effects.  The  chemist  models  range 
from  £5.95  to  £9.95  with  Reactolite  items  in  a 
£9.95  to  £13.50  bracket  with  frames  using 
fluorescent  dye  at  £12.50  as  a  "talking  point." 
Prices  in  the  collection  overall  reach  £19.50 
for  Reactolite  gradients.  Lenses  include 
polarised,  Reactolite  Rapide,  CR39 
gradients  and  toughened  glass  mirrors. 
Particular  emphasis  is  put  on  the  Attiva  lens 
—  "the  world's  most  advanced 
photochromic"  —  which  features  on  a 
separate  pack  described  as  the  latest 
technology;  "Something,"  says  Rod  Lane, 
"the  consumer  will  always  respond  to." 

Last  year's  classical  image  is  to  be  built 
on  for  the  1986  collection,  which  is  designed 
and  manufactured  in  Italy.  "Having  got  Italy 
under  our  belt  we've  stolen  the  march  on  our 
competitors  in  the  fashion  line.  We're  way 
ahead."  In  a  move  to  reach  the  consumer 
following  1985's  "educating"  of  the  trade, 
Samco  have  produced  a  five  minute  video 
which  they  hope  will  be  shown  in-store. 
"Retail  chemists  could  use  it  —  even  if  not  for 
six  months  of  the  year,  just  for  one  burst." 
Images  from  the  video  —  which  combines 
themes  of  Italian  architecuture  and  opera 


with  "more  of  a  fashion  statement"  —  are  to 
be  shown  on  stands  and  POS  material. 

The  sixties  revival  is  featured  strongly  in 
Samco's  new  collection,  with  lohn  Lennon 
round  frames  —  some  mirrored  —  in  both 
traditional  metallics  and  new  plastics. 
"Preppy"  styles,  especially  in  tortoiseshell, 
will  be  "important"  and  simple  shapes  with 
strong  colours  are  used  for  established 
frames  such  as  Wayfarers.  A  new  squarer 
shape  is  added  to  the  "very  popular" 
selection  of  straight  brow-lined  models. 
Other  styles  include  clip-ons,  foldaways, 
flip-ups  and  children's  models.  For  men, 
Rod  Lane  feels  the  market  is  gradually 
changing:  "The  traditional  chemist 
consumer  is  used  to  buying  gold  and 
chrome  —  so  of  course  they're  still  there  — 
but  now  black  is  becoming  the  biggest 
colour." 

Eighteen  pre-selected  parcels  are 
designed  to  suit  all  retail  outlets,  and  12 
dozen  of  any  adult  glasses  can  be  ordered  to 
qualify  for  a  floor  stand  instead  of  several 
smaller  stands.  A  chemists  stand  emphasises 
the  price  range.  POS  material  includes 
header  boards,  wallets  and  swing  tickets 
which  show  the  lens  types  and  their  benefits. 
Discounts  and  credits  are  available  with 
delivery  from  February  on  and  no  payment 
until  September. 

After  a  wet  season,  which  was  "not 
spectacular  but  still  very  good,"  Rod  Lane 
predicts  rapid  growth  as  fashion  dominates 
the  market  and  beats  the  weather.  "Retailers 
must  continue  to  offer  good  quality  ranges 
with  proven  track  records.  But  they  should 
also  look  out  for  a  fresh  fashion  angle.  We 
have  that  angle."  Addis  Ltd,  Brushworks, 
Herts. 


SHADES 


Shades  International  are  set  to 
extend  distri  I  n  ition  in  1986  after 
their  third  year  in  the  sunglass 
market.  Founder  John  Bowlt 
reports  a  50  per  cent  increase  in 
turnover  and  a  successful  sell- 
Ihreugh  al  consumer  Level  - 
although  he  says  retail  sales 
must  undoubtedly  reflect  such 
a  bad  Summer  Shades  claim 
distribution  to  2.500-3,000 
chemist  outlets  and,  says  Mr 
Bowlt,  "They're  getting  a  bigger 
slice  of  the  business.  We're 
increasing  our  business  to 
chemist  outlets  all  the  timer 

For  1986  Shades  have  added  14  new 
models  to  their  basic  range  bringing  the  total 
package  to  60  models  and  154  variations.  Of 


these  17  are  metal  and  43  plastic.  Prices  are 
held  at  1985  levels,  with  a  £4.99-£7.99 
chemist  range,  £8.99-£11.99  for  fashion 
models  and  up  to  £15.99  for  metal  frames 
fitted  with  the  Reactolite  Rapide  70  lens.  Two 
hand  made  models  with  CR39  lens  have 
been  introduced  (£14.50)  in  mint,  sky  blue 
and  Sahara. 

At  the  £4.99  price  point,  two  models  have 
been  added  —  one  metal  with 
polycarbonate  lens  and  one  plastic.  Five 
models  in  12  variations  make  up  the  £5.99 
range,  incorporating  polycarbonate  and 
polarising  lens  and  introducing  crystal. 

At  £6.99  there  are  three  new  models  —  a 
thin  metal  aviator  in  black  and  gold  with 
graduated  grey  and  brown  acrylic  lenses, 
and  two  classic  styles  with  dropped  temples, 
one  in  blue,  green  and  frosted  white.  The 
aviator,  in  plastic  and  metal,  features 
strongly  in  the  £7.99  range.  Crystal  Sahara 
and  crystal  pink  are  "sure  winners"  for  next 
season  and  are  brought  in  to  the  £8.99 
collection,  with  French  and  Italian  fashion  at 
£9.99. 

One  new  model  is  added  to  each  of  the 
£10.99  and  the  £11.99  ranges,  with 
Reactolite  Rapide  70  featuring  in  all  models 
at  the  top  end  of  the  basic  range 
(£14.99-£15.99).  The  high  fashion  Leonard 
Collection  (£34.95)  is  given  four  new 
colours,  giving  a  selection  of  eight. 

Clip-ons,  at  £3.99,  are  products  which, 
say  Shades,  chemists  will  only  produce 
when  asked,  although  they  always  sell  well, 
every  year.  All  models  have  either  grey  or 
brown  polarising  lens,  and  two  flip-clips  and 
one  visitor  come  at  the  £4.99  price  point. 

Of  the  range  as  a  whole  John  Bowlt  says: 
"What  we  have  in  minds  is  for  the  chemist  to 
sell  fashionable  items  at  manageable  prices, 
but  keeping  in  mind  the  ordinary  everyday 
sunglasses  which  always  sell  well". 

For  men  black  aviators  are  "very 
popular.  We're  still  trying  to  get  men  to  wear 
more  plastic  frames,  but  it's  taking  a  while." 
Mr  Bowlt  still  looks  askance  at  the  plastic 
photochromies:  "They  don't  change  colour 
adequately  enough,  and  they  haven't  really 
taken  off.  "But  I  would  love  another 
Reactolite  Rapide  story.  There's  a  market." 

Two  new  chemist  packs  have  been 
introduced  for  1986:  a  nine  dozen  pack  with 
a  72-piece  non  illuminated  counter  display 
unit;  and  a  12  dozen  pack  with  72-piece  floor 
display.  Both  feature  models  from  £4.99  to 
£9.99.  The  five  dozen  chemist  pack  is 
available,  with  prices  from  £4.99  to  £7.99 
and  a  36-piece  display. 

Clip-ons  and  flip-clips  come  in  a  three 
dozen  pack  with  an  eight-piece  counter 
display,  and  a  12  dozen  fashion  pack 
features  the  higher  price  points 
(£7.99-£15.99)  on  a  92  piece  floor  unit. 
Shades  International,  PO  Box  17,  Leighton 
Buzzard,  Beds  L  U7  7HN. 
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CHANCE  PILKINGTON 


Chance  Pilkington  are  following  up  last 
year's  £500,000  television  campaign  with  a 
new  commercial  to  be  screened  next 
Spring.  Sales  for  Reactolite  Rapide  have 
held  up  "exceptionally  well,"  they  say,  and 
attribute  much  of  their  success  to  the 
Dracula  advertisement  which  ran  nationally 
for  four  weeks  in  May. 

The  new  campaign  will  receive  the  same 
level  of  support  and  will  feature  a  new  lens 
sticker  giving  guarantee  of  quality.  Graphic 
techniques  will  emphasise  a  fashionable 
image.  "Style  and  quality  are  becoming 
increasingly  important  in  the  sunglass 
market,  and  the  new  advertising  will  reflect 
this,"  says  sales  manager  Chris  Mullin. 

Lenses  will  be  offered  for  1986  in  grey 
and  brown  90,  and  grey,  brown,  blue  amber 
and  green  pre-tints.  Reactolite  Rapide 
graduated  lenses  and  a  Rapide  polarising 
lens  are  available.  Chance  Pilkington  Ltd, 
Glascoed  Road,  St  Asaph,  Clwyd. 


tarter  for  ten 

.utoglaze  are  celebrating  their  tenth 
nniversary  in  the  sunglass  world  by 
ppointing  an  agent  in  the  Far  Eas  - 
Surely,"  they  suggest,  "a  case  of  coals  to 
Newcastle  if  ever  there  was  one?' 

Although  orders  now  come  from  the 
Middle  East,  Asia,  Amenca  and  Europe  the 
company  started  off  in  a  basement  in  Eas 
Sussex.  Now  Autoglaze  claim  an  annual 
turnover  of  £1.5m,  of  which  15  per ^cent  is 
exported.  Under  the  direction  of  Ian  Tebbutt 
the  company's  philosophy  is  to  use 
whenever  possible,  raw  materials  of  British 
origin.  "We  were  fortunate  that  shortly  after 
our  decision  to  produce  sunglasses,  Chance 
Pilkington  introduced  the  first  generation  of 
photochrome  Reactolite  glass.  This  helped 
to  give  us  an  interesting,  up-to-the-minute 
product  range,  and  the  Sun  Up  collection 
was  born."  9Q 

The    company    now  employs 
permanent  staff  and  says  "We're  looking 
forward  with  some  confidence  to  the  next  ten 
years." 


Anew  style  from  Sunbrella 's  Fashion  Firsts 
range  (top)  and  a  shape  for  Whom  the  Gay 
Designs  collection  (below) 


PRIMETTA  INT 


New  for  the  Primetta  International  range 
(£6.95-£19)  in  1986  is  a  variomatic  CR39 
monomer  photochromic  lens  (£17-£18). 
Four  models  will  feature  the  lens  which,  say 
Gay  Designs,  are  excellent  for  blue  light 
protection  and  colour  perception  in  hazy 
conditions.  We  have  high  hopes."  Another 
new  group  is  fitted  with  high  protection 
UV400  lenses.  These  have  a  dark  green  tint 
for  ultra  violet  protection  and  a  blue  light 
filter  (£12).  Inlaid  colours  are  featured  in  the 
Italian  collection  by  Piave  and  primary 
colours  in  an  Ivy  League  model. 

A  new  collection  of  high  fashion  models 
is  being  introduced  —  the  Mary  Quant 
range  (£8.95-£19.95).  This  reflects  the  Quant 
cosmetic  range  with  "witty  shapes  and 
daring  colours"  and  each  glass  has  a  see- 
through  pouch  with  the  daisy  logo  as  a 
fastner. 

Other  ranges  are  Peepers  (£5.95-£9.95) 
and  the  more  expensive  collections:  Yves  St 
Laurent,  Ted  Lapidus  and  Charles  lourdan. 
Gay  Designs  believe  the  weather  kept  last 
season's  market  reasonably  static:  "It  has 
been  a  good  year,  but  it  could  have  been 
sensational."  With  trained  sales  staff 
"educating"  the  public  and  constant  media 
coverage  for  the  industry,  the  company 
says,  "We  look  to  an  increase  in  1986."  Gay 
Designs  Ltd,  Primetta  House,  220a 
Queenstown  Head,  London  SW8  4LP. 


BAUSCH  &  LOMS 


Bausch  &  Lomb  are  retaining  .1985  prices  for 
their  Expressions  range  (£13.50-£27)  despite 
bringing  the  rest  of  their  collection  up  by 
5-10  per  cent  for  next  season.  The  range 
comprises  CR39  lenses  gradient-tinted  in 
blue,  amber,  blue/grey  and  rose. 

Other,  more  expensive  collections 
include  Classic  Metal  selection  which  is 
being  extended  to  include  the  driving  glass, 
designed  to  block  glare  (£63.73)  and  the 
Wings  polycarbonate  lens  items  to  be 
extended  to  include  the  sports  models. 
Bausch  &  Lomb  UK  Ltd,  Consumer 
Products  Division,  74  Old  fie  Id  Road, 
Hampton,  Middlesex  TW122HR. 


Autoglaze 


The  largest  manufacturer  of  sunglasses  and  clipovers  in  the  UK. 

•  Exclusive  top  quality  metal  and  plastic  frames  with  widest  possible  selection  of  lenses. 

•  Complete  'OWN  LABEL'  facilities  available  to  major  buyers  in  all  areas  of  the  industry. 

THERE  IS  STILL  TIME  TO  CONSIDER  1986. 

Contact:  Dennis  Reay,  Autoglaze  Optical  Co,  Ltd.,  Silchester  Mews,  St.  Leonards-on-Sea 
Sussex.  TN38  0JB.  Tel:  (0424)  440940.  Telex:  943763  Crocom  G. 


in  MADE  IN  BRITAIN  — 

by 

■Autoglaze" 
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JACKEL  INT 


Jackel's  Sunbrella  range  for  1986  includes  32 
difierent  styles,  with  a  choice  of  three  colour 
ways  in  their  fashion  items.  With  prices 
between  £3.99  and  £9.99  —  and  Reactolite 
Rapide  at  £13.99  —  they  claim  to  have  found 
"fashion  appeal  within  a  price  range 
everyone  can  afford." 

The  Fashion  Firsts  collection  now 
includes  diamond  cut  lenses  with  metallic 
frames,  and  a  variation  with  cosmetic  lenses 
tinted  blue/grey  and  green/grey  at  the  top 
and  toning  down  to  pink.  Other  features  are 
flash  mirror  lenses  (for  men  as  well),  a 
fashion  polarising  sunglass  and  an  extra 
Reactolite  Rapide  style. 

A  range  for  drivers  includes  gold,  silver 
and  black  metal  frames  with  impact  resistant 
lenses,  and  two  ranges  for  the  younger  end 
of  the  market  retail  at  £0.59  and  £1.39.  The 
collection  also  features  polarised  clip-ons  for 
which  a  display  card  is  available.  POS 
material  includes  a  six  dozen  counter  stand, 
a  12-dozen  floor  stand  and  a  two-dozen 
Fashion  First  display  pillar.  Single  and 
double  displays  hold  one  and  two  dozen 
Reactolite  Rapide  items.  Jackel  International 
(UK)  Ltd,  Kitty  Brewster  Estate,  Blyth  NE24 
4RG. 


OLIVER  GOLDSMITH 


Oliver  Goldsmith  are  looking  for  more 
response  from  the  chemist  sector,  where, 
they  say,  opportunities  are  being  lost  by 
retailers.  "We're  scratching  our  heads  over 
the  lack  of  response  from  chemists,"  says 
director  Ray  Goldsmith.  "They  could  be 
increasing  their  turnover  substantially,  and 
they're  missing  out." 

The  company  claims  to  be  "possibly  the 
largest  supplier  of  designer  brands  in 
Britain"  and  covers  prices  ranging  from 
£5.99  to  £170.  A  new  addition  to  the 
collection  is  the  Nikon  range  of  sunglasses 
made  in  titanium,  and  the  company  may 
release  an  Oily  Golly  collection,  which 
would  be  a  lower  priced  range  of  sunglasses 
aimed  at  the  younger  set. 

As  well  as  their  own  British  handmade 
products,  Oliver  Goldsmith  offer  27  brands, 
which  include  Christian  Dior,  Porsche 


Curving  flat  polarised  blanks  of  Autoglaze 
(top)  and  an  octagonal  sunglass  for  the  1986 
Solarite  collection 

Design,  Lacoste,  Carl  Zeiss,  Polaroid,  Le 
Specs  and  Linda  Farrow. 

No  minimum  quantities  are  needed  to 
open  an  account,  says  the  company,  and  re- 
supplies  are  usually  within  two  to  three  days. 
The  offer  no  form  of  sale  or  return.  P.  Oliver 
Goldsmith  Ltd,  18  Station  Close,  Potters  Bar, 
HertEN61TS. 


INTER-CO  CONTACTS 


Inter-Company  Contacts  say  their  Quick 
Shades  can  make  "instant  sunglasses."  The 
accessories,  which  are  an  addition  to  the 
Eyecessory  range,  slip  behind  normal 
glasses  and  feature  full  wrap  around  effect  to 
eliminate  side  glare.  Two  sizes  are  available 
—  regular  and  large,  for  men  and  women 
(£1.99  and  £2.58).  A  plastic  counter  tray 
holds  12  carded  items,  and  an  introductory 
offer  charges  a  showcard  of  13  as  12.  Inter- 
Company  Contacts  Ltd,  Main  Street,  West 
Witton,  Leyburn,  N.  Yorks  DL8  4LS. 


AUTOGLAIE 


Autoglaze  are  continuing  their  own  brand 
service  and  sales  manager  Dennis  Reay  says: 
"We  are  always  interested  in  extending  our 
client  portfolio  and  would  welcome  the 
chance  to  talk  to  chemist  groups." 

The  1986  collection  adds  "many  new 
designs"  to  the  range,  which  retains  several 
classical  styles,  and  a  number  of  new  colour 
finishes  with  "eggshell"  effect  are  being 
added.  "Gold,  black  and  to  a  lesser  degree 
silver  are  still  popular,  but  colours  are 
certainly  on  the  upward  move." 

Lenses  offered  include  Reactolite 
Rapide,  CR39,  polarised  and  acrylic,  and 
the  clipover  selection  will  now  be  available 
in  an  all-weather  gradient  acrylic  and 
polycarbonate  material.  Autoglaze  Optical 
Co  Ltd,  Silchester  Mes,  St  Leonards-on-Sea, 
East  Sussex  TN38  OJB. 


UNDA  FARROW 


The  Linda  Farrow  company,  housed  in  an 
old  school  house  in  Kings  Cross,  has  a  range 
of  600  sunglass  styles  covering  middle-aged 
traditional  to  high  fashion  flyaway  diamonte 
and  ranging  from  £2.99  to  £19.99. 

Linda  Farrow  feel  the  chemist  trade  is  not 
progressive.  They  say  around  three-quarters 
are  not  fashion  orientated,  and  that  this  holds 
them  back.  No  advertising  campaign  has 
been  finalised  for  next  season  —  although 
advertisements  will  appear  from  time  to  time 
in  the  fashion  Press.  Linda  Farrow,  51 
Calthorpe  Street,  London  WC1X0HH. 


TITCOMB  FASHION  SUNGLASSES 

FREEDOM  OF  CHOICE,  VALUE  FOR  MONEY,  PERSONAL  SERVICE 


A  fully  illustrated  trade  price  list 
of  our  1986  collection  will  be 
sent  on  request. 


Titcomb  Fashion  Sunglasses. 
24  Hum  Road. 

Chnstchurch,  Dorset  BH23  2RN 
Tel:  Chnstchurch  483252 
(S.T.D.  0202  483252) 
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The  last  thing 
wewantto 


sell 


ou 


is  sunglasses. 


G 


felting  the  product, 
colour  and  style  right  is 
taken  for  granted  when 
dealing  with  the  market 
eader. 

But  what  makes  the 
iclipse  label  a  winner  is  the 
sheer  quality,  broad  price 
structure,  range  of  tailored 
marketing  packages 
available  and  retailer 
3ack-up. 
Let  us  demonstrate  our 


4  BP 


1MS 


DO©© 


point.  Just  'phone  0272 
659660  and  ask  for  fully 
illustrated  details  (you 
never  know,  we  might  even 
sell  you  a  few  sunglasses 
too! ). 


-  the  only  way 
to  buy  sunglasses 


i 


Next  season 's  looks  from  Foster  Grant 
(top  left),  Shades  and  Samco 


LESSAR  BROTHERS 


Sales  of  the  Solarite  collection  for  1985  were 
"very  much  increased,"  say  Lessar  Brothers, 
but  the  "dreadful"  Summer  meant  retailers 
had  to  work  harder  to  shift  stocks. 

Included  in  the  mainstream  fashion 
range  of  20  styles  are  a  unisex  sporty  look  in 
shiny  white,  bordeaux  and  matt  navy  blue 
and  a  wrap-around  design  in  transparent 
red,  black,  shell  and  shiny  white. 

Ten  designs  are  available  with  Reactolite 
Rapide  lenses  with  six  models  at  a  "budget" 
price  (£10.95). 

Next  season  sees  the  introduction  of  six 
Expresso  photochromies  with  Coming  glass 
XDF  lenses,  and  the  Pol-rama  polarising 
range  —  which  Solarite  say  is  growing  in 
popularity  —  comes  in  nine  models 
(£6.95-£8.95).  At  the  top  of  the  range  is  the 
Zeiss  Umbral  collection  (£25-£45)  with  new 
plastic  designs. 

Clip-ons  are  "steady  business,"  say 
Lessar,  and  20  models  are  offered.  A  new 
departure  is  the  high  fashion  Paris-direct 
collection  with  eight  designs  at  around  £20. 
Lessar  Brothers  Ltd,  Lesbro  Works,  Hylton 
Street,  Birmingham  B18  6HW. 


MARBY  LLOYD 


Marby  Lloyd  claim  record  sunglass  sales  for 
1985,  topping  two  million  pairs  for  the  first 
time  in  the  company's  history  —  and 
showing  a  32  per  cent  rise  on  1984. 

Next  season,  they  say,  will  carry  on  the 
trend  for  higher  fashion  at  modest  prices, 
and  Marby  Lloyd  are  bringing  in  new  floral, 
newsprint  and  abstract  designs  for  1986. 

The  new  range  is  extended  by  25  per 
cent  to  240  models,  at  last  season's  prices 
(£0.29-£29.95).  More  plastic  frames  could 
see  a  fall  in  photochromic  influence,  says  the 
company,  which  sees  the  call  for  fashion  as  a 
boost  to  the  industry's  "somewhat  stagnant" 
product  development.  Laminated  ladies' 
models  with  matching  colour  coded 
earrings  will  feature  heavily  in  Marby 's  latest 
range,  and  smaller  lenses  are  a  general 
theme. 


The  collection  divides  into  Mistral, 
Eclipse  (including  children's  and  clip-ons) 
and  Laser  brands.  Overall  the  range 
includes  18  models  with  impact  resistant 
lens;  75  with  graduated  acrylic  and  26  with 
hard  acrylic;  26  polarised  models;  26  mirror 
models;  ten  with  CR39  lens  and  six  with 
CR39  polarised;  and  53  Reactolite  Rapides. 

"For  the  individual  chemist  profit 
margins  will  be  more  than  adequate  while 
maintaining  realistic  retail  prices  —  showing 
that  sale  or  return  is  an  unnecessary  and 
very  expensive  luxury,"  say  Marby  Lloyd  Ltd, 
16  Midland  Terrace,  Fishponds,  Bristol  BS16 
3DH. 


TITCOMB 


Initial  orders  for  1985  broke  all  records,  say 
Titcomb,  because  of  a  hot,  dry  1984.  Repeat 
orders  were  disappointing  this  year,  but 
fashion  demand  has  improved  sales  in  the 
middle  and  top  price  ranges. 

New  designs  are  introduced  for  all 
categories  in  the  1986  collection,  and  over 
half  the  models  are  new.  Plastic  frames  with 
pastel  and  bold  colours  are  available  for 
Reactolite  Rapide,  CR39  and  polarised 
lenses.  Metal  styles  are  featured  for  CR39 
monochromics.  Titcomb  anticipate  more 
demand  for  darker  lenses,  and  give  a  choice 
of  CR39  monochrome,  dark  acrylic  and 
mirror  lenses. 

Polarised  models  have  new  metal  frames 
with  plastic  saddle  bridges,  and  a  choice  of 
24  plastic  frames. 

Display  material  is  supplied  free  of 
charge.  "We  do  not  expect  our  customers  to 
commit  themselves  to  expensive  prepacked 
assortments"  say  Titcomb  Fashion 
Sunglasses,  24  Hum  Road,  Christchurch, 
Dorset  BH232RN. 


In  primitive  as  well  as  modem  societies 
people  have  found  too  much  light 
uncomfortable  and  have  sought  ways  of 
protecting  themselves  from  it.  The  most 
frequent  strategy  has  been  the  wearing  of 
hats  with  large  brims.  Spectacles  were 
invented  around  five  centuries  ago,  but  it  is 
only  recently  have  they  become  common  as 
a  protection  against  excess  light.  Apart  from 
such  exceptions  as  snow-blindness,  natural 
light  from  the  sun  has  always  been  seen  as  a 
benefit  rather  than  a  hazard. 

Sunlight  may  enter  the  eye  directly 
through  the  pupil,  or  strike  the  cornea 
obliquely.  There  is  evidence  that  different 
wavelengths  are  selectively  toxic  to  different 
parts  of  the  eye.  For  example,  UV-B  is  known 
to  affect  the  cornea  (snow  blindness),  UV-A 
the  lens,  and  blue  visible  light  may  be  toxic 
to  the  retina. 

At  the  moment  there  are  no  published 
standards  in  the  UK  for  commercially 
available  sunglasses  that  heed  recent  work 
on  the  effects  of  visible  and  non -visible 
radiation  on  the  eye.  It  has  never  been 
seriously  suggested  that  any  lens  can 
actually  damage  the  eye.  That  is  no  more 
provable  than  the  assertion  that  smoking  will 
give  you  lung  cancer.  However,  the 
prevalence  of  some  degenerative  eye 
disorders  is  greater  among  people  exposed 
to  high  intensities  of  light,  directly  from  the 
sun  and  certain  man-made  sources,  without 
some  protection  from  it.  A  sunglass  that 
permits  significant  transmission  of  toxic 
wavelengths  does  not  fulfil  its  primary 
function,  that  is  to  protect  the  eye. 

A  number  of  papers  have  been 
published  on  the  hazards  of  sunlight.  Most 
relate  to  the  non-visual  spectrum.  There 
have  also  been  a  number  of  papers  on 
sunglasses.  These  have  shown  that  many  so- 
called  "sunglasses"  provide  little  protection 
from  either  ultra-violet  or  infra-red.  For  use 
in  bright  sunlight  it  has  been  suggested  that 
filter  density  of  1.0,  ie  a  light  transmission 
factor  (LTF)  of  10  per  cent,  is  needed  to  give 
optimum  protection.  None  of  the  papers 
mention  any  potential  hazards  in  the  visible 
spectrum,  presumably  because  they  were 
not  recognised. 

Paradoxically,  hazards  to  the  eye  from 
the  toxic  wavelengths  may  be  significantly 
greater  if  a  dark  filter  is  worn.  If  visible  light 
is  reduced  sufficiently,  the  pupil  will  dilate. 
Should  there  be  a  window  which  permits 
selective  transmittance  of  the  toxic 
wavelengths,  these  will  reach  the  vulnerable 
structures  of  the  eye  in  greater  concentration 
than  if  the  pupil  diameter  was  reduced  by 
high  illumination. 

An  alarming  finding  that  seems  to  have 
received  little  attention  is  that  as  short  a 
period  as  two  hours  in  bright  sunlight  can 
cause  a  temporary  reduction  in  light 
adaptation  and  visual  acuity  at  night. 

Spectacles  that  give  protection  from 
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A  view  to  the  sunglass  lens 


A  meeting  was  held  earlier  this  year  at  Manchester  University  on 
'The  hazards  of  light  —  myths  and  realities".  Janet  Silver,  MPhil. 
FBCO,  FBIM,  principal  opthalmic  optician  at  Moorfields  Eye 
Hospital,  presented  a  paper  which  received  a  good  deal  of  media 
attention,  and  was,  she  says,  widely  misquoted.  In  this  article  she 
clarifies  the  situation  to  help  pharmacists  give  appropriate  advice 
to  customers. 


sunlight  are  available  in  three  main  groups: . 

1.  Special  filters  to  alleviate  problems 
associated  with  certain  eye  disorders  such  as 
retinitis  pigmentosa.  Such  lenses  are  not 
generally  regarded  as  sunglasses. 

2.  Standard  tinted  lenses  to  prescription. 
These  are  the  professional  province  of  the 
optician,  and  will  not  be  discussed  further. 

3.  Simple  filters  ("sunglasses"),  often  bought 
from  a  chemist  or  department  store. 

Although  there  is  some  information  at 
point  of  sale,  the  pharmacist  may  have  no 
knowledge  of  what  constitutes  a  "good" 
sunglass  other  than  the  reputation  of  the 
manufacturer  and  the  price. 

Advertising  to  the  public  tends  to 
present  a  youthful  glamorous  image.  In  the 
popular  Press  some  manufacturers'  products 
are  heavily  promoted  as  a  fashion  item,  with 
the  emphasis  on  the  frames,  and  little  or  no 
attention  paid  to  the  protective  aspect  of  the 
lenses,  although  descriptions  like 
"lightweight",  "scratch  resistant",  "graduated 
tint"  etc  may  be  found. 

The  only  firms  deviating  at  all  from  the 
"appearance  only"  promotional  position  are 
(a)  the  manufacturers  of  photochromic 
lenses  who  emphasise  their  flexibility,  (b)  the 
producers  of  polarised  materials,  who 
demonstrate  the  reduction  of  veiling  glare, 
and  (c)  a  few  up-market  manufacturers  who 


emphasize  ultra-violet  protection. 

To  illustrate  the  need  for  regulation,  a 
random  sample  of  27  pairs  of  "sunglasses" 
was  collected  from  a  variety  of  sources.  They 
included  many  of  the  widely  advertised 
brands.  An  effort  was  made  to  find  cheap  as 
well  as  expensive  specs.  It  is  not  claimed  that 
the  sample  was  in  any  way  comprehensive, 
but  merely  representative  of  what  the 
uninformed  purchaser  might  be  tempted  to 
buy. 

Even  the  cheapest  lenses  were  of 
reasonable  optical  quality.  The  LTF  of  the 
lenses  was  established,  and  where  for 
protection  against  ultra-violet  were 
substantiated.  Some  of  the  cheap  lenses  that 
made  no  claim  for  UV  protection  were,  in 
fact,  as  efficient  as  some  of  the  expensive 
filters,  but  ten  allowed  transmission  of 
significant  UV.  Many  of  the  filters  which 
claimed  to  be  protective  from  "harmful  rays" 
actually  transmitted  a  lot  of  light  in  the 
suspect  blue  wavelengths.  Only  five  out  of 
the  27  allowed  less  than  10  per  cent 
transmission  of  all  wavelengths  between  350 
and  480nm.  Four  did  not  transmit  more  than 
20  per  cent  of  any  part  of  the  visible 
spectrum,  with  another  three  very  close. 

The  LTF  of  several  of  the  filters  sold  as 
sunglasses  was  so  high  as  to  afford  little 
protection.  The  effect  of  these  spectacles  was 


little  more  than  cosmetic.  Perhaps  seven 
could  have  been  considered  as  general 
purpose  lenses  suitable  for  driving  and 
similar  situations.  In  all,  22  (81  per  cent), 
could  not  be  considered  to  offer  a  useful 
protective  function,  or  could  actually 
constitute  a  hazard  if  worn  in  bright  sunlight. 
With  one  or  two  top-of-the-market 
exceptions,  price  tended  to  reflect  the 
quality  of  the  frames  rather  than  the  lenses. 
Lens  colour  was  no  guide. 

Clearly  the  public  are  vulnerable  to 
hazards  from  sunlight  when  they  believe  that 
their  eyes  are  protected.  Some  simple 
method  is  needed  to  indicate  the  suitability 
of  the  spectacles  for  different  activities. 

It  was  recommended  in  my  paper  that  no 
appliance  should  be  described  as  a  sunglass 
that  allows  transmission  of  ultra-violet, 
without  a  warning  similar  to  the  current 
hazard  warning  on  cigarettes: — 
"Wearing  these  spectacles  may  under  some 
circumstances  be  prejudicial  to  eye  health" 

■  Lenses  should  be  of  reasonable  quality, 
and  distortion  free. 

■  All  sunglasses  intended  for  use  in  sunlight 
or  on  snow  should  have  about  10  per  cent 
LTF  cut-off  completely  at  400nm,  and  have 
relatively  low  transmission  in  the  blue. 

■  General  purpose  tinted  lenses,  intended 
for  such  activities  as  driving,  should  have 
about  20  per  cent  LTF,  transmit  no  ultra- 
violet and  preferably  reduce  further 
transmission  of  blue  light. 

■  For  the  rest,  which  are  intended  to  be 
used  primarily  as  a  fashion  accessory,  some 
indication  of  the  LTF  should  be  shown. 

For  some  ten  years  national  and 
international  committees  have  been  meeting 
to  establish  standards  that  will  cover  every 
aspect  of  sunglasses.  Eventually  their 
deliberations  will  produce  a  set  of  standards 
to  give  the  consumer  comprehensive 
protection.  In  the  meantime  it  is  essential  that 
public  awareness  be  increased. 
Manufacturers  of  tinted  spectacles  should 
attach  transmission  data  plus  advice  on  use. 
This  would  demonstrate  the  responsible 
position  taken  by  the  industry  and  enable  the 
retailer  to  give  useful  advice. 

In  the  meantime,  the  pharmacist  can 
ensure  his  stock  is  from  manufacturers  who 
are  sufficiently  confident  of  their  claims  to 
support  them  with  verifiable  data. 
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use  ol  data,  William  Palmer  lor  transmission  curves, 
Carol  Clark  lor  help  selecting  the  sunspecs,  to 
Moorfields  Eye  Hospital,  and  to  Professor  John  Marshall 
lor  use/ul  advice  and  criticism. 
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SUNGLASSES 


mpany  viewpoint 


Public  concern  over  the  performance 
of  sunglasses  in  protecting  the  eyes 
has  led  the  product  appraisal  by  a 
number  of  companies.  Mr  Alan 
Scrivener,  technical  services 
manager  of  Pilkington,  who 
manufacture  the  Reactolite  Rapide 
range,  responds: 

"It  is  claimed  that  sunglasses  are  on  sale 
which  do  not  carry  any  information  to  help  a 
wearer  assess  their  protection  capability,  or 
that  the  information  provided  is  incomplete 
or  misleading.  This  needs  immediate 
correction,  and  some  form  of  simple  coding 
marked  on  the  lenses  so  that  wearers  know 
what  they  are  buying. 

Full  information  is  published  on 
Reactolite  Rapide  glasses  indicating  the 
spectral  transmission  characteristics  of  the 
material  in  clear  and  darkened  states,  and 
information  given  which  can  be  related  to 
existing  national  sunglass  standards  such  as 
those  in  Germany,  America  and  Australia. 

In  the  UK  the  British  Standards  Institute 
co-operates  with  international  organisations 
with  a  view  to  producing  international 
standards.  These  will  have  a  system  for 
marking  and  giving  consumer- relevant 
information.  It  does  not  seem  appropriate  at 
present  for  a  separate  British  Standard  to  be 
developed  in  view  of  the  current  amount  of 
international  work. 

It  is  said  that  to  provide  protection 
against  glare  under  bright  sun  conditions, 
the  light  transmission  factor  of  a  sunglass 
filter  should  be  less  than  10  per  cent. 

The  term  "bright  sun  conditions,"  is  a 
very  imprecise  description  of  irradiance. 
Sunglasses  are  purchased  as  a  matter  of 
choice  by  individuals,  there  is  no  sense  of 
compulsion!  As  far  as  LTF  is  concerned, 
individuals  will  select  those  sunglasses 
which  give  them  comfort. 

It  is  maintained  that  there  is  now 
evidence  to  show  that  colour  perception  is 
permanently  impaired  when  the  eye  receives 
excessive  exposure  to  blue  light.  The 
wavelengths  of  critical  concern  lie  between 
400nm  and  500nm,  but  the  peak  activity  for 
biological  damage  is  at  430-440nm. 

The  basis  for  this  concern  is  recognised 
and  has  been  taken  into  account  in  many 
industrial  standards. 

Sunglasses  are  designed  to  be  worn  in 
natural  daylight,  and  it  is  difficult  to  see  how 
spectacles  which  absorb  radiation 
throughout  the  visible  spectrum  can  in  some 
way  increase  the  radiation  that  is  received  by 
the  retina.  Such  sunglasses  may  well  alter 
the  spectral  distribution  of  radiation  which 
reaches  the  retina  but  will  certainly  not 
increase  the  irradiance. 

B28 


None  of  the  available  sunglass  standards 
has  a  requirement  in  respect  of  a  potential 
blue  light  hazard.  As  for  Reactolite  Rapide, 
a  substantial  proportion  (80-90  per  cent)  of 
blue  light  is  absorbed  in  the  dark  state,  with 
LTF  between  14-16  per  cent  for  the  more 
popular  glasses  in  the  dark  state. 

It  is  claimed  that  to  provide  adequate 
protection  against  UV  radiation,  sunglass 
filters  shall  have  no  UV  transmittance  or  be 
as  near  as  possible  to  this  ideal.  UV-B,  at 
280-315nm  is  exceedingly  dangerous  and 
adversely  affects  the  cornea,  while  UV-A, 
315-380nm,  can  be  responsible  for  damage 
within  the  eye  over  much  longer  exposure. 

Reactolite  Rapide  glasses  absorb  all  UV- 
B  radiation  regardless  of  the  state  of 
activation  and  have  extremely  low 
transmission  values  for  the  UV-A  radiation. 

A  sunglass  lens  with  10  per  cent  LFT 
value  could  conceivably,  on  a  very  bright 
day,  increase  the  pupil  size  by  about  50  per 
cent.  Although  the  filter  cuts  down  the 
transmittance  to  10  per  cent,  the  increased 
aperture  size  would  reduce  the  retinal 
irradiance  to  about  20  per  cent. 

To  let  more  harmful  radiation  to  reach 
the  retina  the  spectral  transmittance  in  those 
UV  and  blue  regions  of  the  spectrum  would 
have  to  be  at  least  five  times  greater  than  the 
luminous  transmittance  value  of  the  same 
lens.  Such  a  possibility  is  so  implausable  that 
the  suggestion  cannot  be  supported". 


COMMENTS 

Publicity  following  the  Moorfields  Eye 
Hospital  report  has,  according  to  Crofton 
Optical,  only  served  to  strengthen  Polaroid's 
position.  "We  can  safely  point  to  years  of 
reputation,"  says  Ian  Yule.  "People  trust  our 
brand."  The  Polaroid  International  quality 
control  division  closely  monitors  all  its 
polarising  lenses. 

Shades  International's  John  Bowlt  sees 
no  reason  why  the  sunglass  market  should 
be  adversely  affected  by  the  recent 
research.  All  their  sunglasses,  which  have  a 
one-year  guarantee,  are  tested  by  American 
Food  and  Drug  standards. 

Rod  Lane  of  Samco  by  Mazzuchelli  fears 
that  reports  of  the  Moorfields  research  could 
confuse  consumers.  "But  we're  proud  of  our 
standards.  Lenses  are  tested  to  the 
requirements  of  the  American  National 
Standards  (ANSI)  and  European  optical 
norms  (DIN  and  ANFOR)." 

"We  come  out  well  in  the  Moorfields 
research  —  one  of  the  top  three,"  says  Mrs 
Sladen  of  Foster  Grants.  "We  welcome 
stringent  quality  procedures,  because  we 
know  that  we  can  pass  them." 


Presentation 

Nurofen  is  available  as  a  white  sugar-coated 
tablet  containing  200mg  of  ibuprofen  B.P. 

Uses 

Nurofen  is  effective  in  the  relief  of  headaches, 
cold  and  'flu  symptoms,  dental  pain  and 
neuralgia,  rheumatic  and  muscular  pain, 
backache,  migraine  headache  and  period  pain. 
Nurofen  also  reduces  inflammation  and 
temperature. 


A  BREAKTHROUGH  IN  RAIN  RELIEF 


Dosage  and  Administration 

Adults  and  children  over  12  years:  Initial  dose 
2  tablets  taken  with  water,  then  if  necessary.  1 
or  2  tablets  every  four  hours.  Do  not  exceed 
six  tablets  in  any  24  hours. 
Not  suitable  for  children  under  12  years  of  age. 

Contra-Indications,  Warnings  etc. 

Nurofen  should  be  avoided  by  patients  with  a 
stomach  ulcer  or  other  stomach  disorder. 
Nurofen  is  contra-indicated  if  there  is  a 
history  of  allergy  or  bronchospasm  due  to 
aspirin  or  similar  drugs. 
Patients  receiving  regular  medication  should 
be  advised  to  consult  their  doctor  before 
taking  Nurofen. 

Patients  should  be  advised  that  if  their 
symptoms  persist  for  more  than  three  days 
they  should  consult  their  doctor. 


Pharmaceutical  Precautions  None. 
Legal  Category  Pharmacy  Medicine. 

E 

Package  Quantities 

Nurofen  is  available  in  packs  of  12, 24  and  48 
tablets. 

Product  Licence  Number  0327/0004 
Crookes  Products  Ltd.,  Nottingham  NG2  3AA. 
Date  of  preparation  of  Data  Sheet:  April  1984. 
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Why  is  Nurofen  now 
the  most  frequently 
recommended 


branded  analgesic?  ^ 


ecause 


proven  as 
c  for  the 


Nurofen  (ibuprofen)  ha 
a  well  tolerated  and  effective  analge 
relief  of  mild  to  moderate  pain.  And  now  recent 
research^1  has  shown  that,  among  Pharmacists, 
Nurofen  is  the  most  frequently  recommended 
branded  analgesic.  Pharmacists,  Doctors  and 
Dentists  all  recommend  Nurofen  (ibuprofen) 
with  confidence. 


Migraine  headache 

"ibuprofen  was  significantly  superior  to 
paracetamol  in  reducing  headache  severity  and 
duration ...  nausea  and  vomiting  were  also 
reduced"121 


Period  Pain 

"a  few  patients ...  demanded  to  know  the  drug 
that  gave  them  such  excellent  pain  relief ...  In  all 
such  cases,  ibuprofen  was  the  preferred  agent"131 

Sprains  and  strains 

"ibuprofen  significantly  reduces  the  period  of 
pain ...  compared  to  aspirin141"...  only  ibuprofen 
significantly  improved  the  limitation  of 
movement  of  trie  injured  joint"151 

Dental  pain 

"ibuprofen  is  the  analgesic  of  choice  over 
codeine  for  pain  resulting  from  dental  surgery"'61 

Rheumatic  pain 

"ibuprofen  is  of  unquestionable  benefit  in 
relieving  the  symptoms  of ...  non  articular 
rheumatism"171 

The  analgesic  with  a  clear  margin  of  safety. 


NUROF6N  The  ideal  OTC  analgesic, 


SOLVENT  ABUSE 


"The  underpass.  That's  where  we 
go  or  the  park.  Anywhere.  Gerry 

bottle  so  no  one  susses.  We  might 
burn  a  few  ping-pong  balls  and  then 
get  out  the  happy  bags.  It's  great  — 
gives  you  a  lift.  What  else  is  there  to 

do?" 

From  "Glue  Sniffing"  by  Eve  Merrill. 


The  punk  appears 
in  an  Araldile 
advertisment  for 
Rapid  non-solvent 
glue  and  is 
reproduced  with 
the  permission  of 
Ciba  Geigy  pic 
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On  August  13,  a  new  Bill  was  passed  by 
Parliament  which  makes  it  a  criminal 
offence  to  sell  solvent-based  products  to 
people  under  the  age  of  18  if  you  know  that 
that  substance  is  going  to  be  used  for 
"sniffing."  The  maximum  penalty,  if 
convicted,  is  six  month's  imprisonment,  or  a 
fine  up  to  £2,000. 

This  new  Bill  places  a  very  onerous 
burden  on  you.  First  you  have  to  decide 
whether  the  person  making  the  purchase  is 
under  18,  and  today  that's  not  easy  —  16  and 
17  year-olds  often  look  20.  Secondly,  and 
even  more  difficult,  you  and  your  sales  staff 
have  to  decide  whether  the  purchase  of 
normal  everyday  items  —  which  are  bought 
by  the  vast  majority  of  customers  for  their 
normal  use  —  is  for  some  abnormal  use. 

The  Bill  makes  it  even  harder  on  retailers 
by  not  being  specific  about  the  actual 
products  that  can  be  abused. 

Clause  1  of  the  Intoxicating  Substances 
(Supply)  Act  1985  states:  "It  is  an  offence  for 
a  person  to  supply  or  offer  to  supply  a 
substance  other  than  a  Controlled  Drug  to  a 
person  under  the  age  of  18. .  .or  to  a  person 
acting  on  behalf  of  a  person  under  that 
age. .  .if  he  knows,  or  has  reasonable  cause  to 
believe,  that  the  substance  is,  or  its  fumes 
are,  likely  to  be  inhaled  for  the  purposes  of 
causing  intoxication." 

By  not  being  specific  about  the 
substance  the  Bill  recognises  that  there  are 
now  many  dozens  of  products  being  used  for 
"sniffing"  and  that  this  is  no  longer  a 
problem  exclusive  to  glue.  In  fact,  research 
published  last  year  by  the  Department  of 
Health,  suggests  that,  now,  only  a  quarter  of 
all  abuse  is  connected  with  glue. 

Youngsters,  often  as  young  as  11  years  of 
age,  now  experiment  with  numerous 
substances,  and  there  is  a  formidable  list  of 
everyday  items  on  sale  at  chemists  which  are 
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Solvent  abuse 
-  could  you 
be  found 
guilty? 


Jean  Prince 
on  new  solvent 
abuse  laws  and 
how  they  affect  you. 


now  used  for  sniffing,  such  as: 

■  Plaster  remover 
H  Hair  sprays 

S  Pain  killing  sprays 

■  Spray  deodorants 
H  Nail  polish  remover 

■  Dry  cleaning  agents  (particularly  Dab-it- 
off) 

B  Surgical  spirit 

■  Air  fresheners 


0 


This  list  is  by  no  means  complete. 
Depending  on  the  size  of  your  shop  and  the 
range  of  merchandise  stocked,  you  may  also 
be  selling  butane  gas  lighter  fuel,  shoe  and 
metal  polish,  aerosol  furniture  polish,  and 
shoe  dyes.  For  other  retailers  the  list  goes  on: 
paint  thinners  and  removers,  fire 
extinguishers,  cold  start  and  anti-freeze, 
typewriter  correcting  fluid. . . 

You  may  wonder  how  youngsters  can 
sniff  a  noxious,  and  often  foul-smelling 
substance,  and  find  it  pleasurable.  But  they 
do,  because  the  fumes  and  vapours  these 
products  emit  induce  feelings  of  well-being 
and  they  can  achieve  a  state  of  mind  similar 
to  that  of  intoxication  from  alcohol. 

The  first  steps 

The  initial  stage  of  intoxication  can  be 
reached  fairly  quickly.  A  few  deep  breaths 
can  give  a  "high"  which  can  last  from  a  few 
minutes  to  30-45  minutes.  With  experience 
sniffers  can  maintain  this  state  for  up  to  12 
hours  by  taking  period  sniffs.  Depending  on 
the  product  being  used  and  the  sniffer's 
experience,  the  mild  and  fairly  harmless 
euphoric  sensations  are  followed  by  feelings 
of  wild  exhilaration,  and  in  extreme  cases, 
this  phase  can  result  in  hallucinations. 

Most  people  are  aware  of  the  common 
methods  of  sniffing  —  pouring  or  squeezing 
the  solvent  product  into  a  small  plastic  bag, 
holding  the  bag  tightly  over  the  mouth  and 
nose,  and  inhaling  the  fumes.  Crisp  bags  are 
a  popular  choice  for  this;  they  are  the  right 
size  and  fairly  strong.  Sometimes  a  larger 
plastic  bag  is  placed  over  the  head  and 
shoulders  to  give  a  better  concentration  of 
fumes. 

Solvent  can  also  be  inhaled  directly  from 
a  small  bottle  or  tin.  It  can  be  poured  onto  a 
wrist  sweatband,  or  onto  a  sleeve,  lapel  or 
tie.  Inhaling  can  then  take  place  without 
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attracting  much  attention.  Cartridge  pens 
have  been  known  to  be  filled  with  solvents  — 
sniffing  can  then  take  place  during  school 
lessons  or  while  doing  homework. 

What  can  you  do? 

In  her  book  called  "Sniffing  Solvents,"  the 
author  Eve  Merrill,  (a  social  worker  whose 
[irst  book  "Glue  Sniffing,"  published  in 
1981,  proved  to  be  a  best  seller  in  the  field,) 
says  that  experience  confirms  that  for 
retailers  and  staff  the  best  form  of  control  is 
simply  to  deter  potential  abusers  from 
viewing  your  shop  as  the  place  to  buy  the 
products  they  want.  This  way  you  can  keep 
dear  of  a  confrontation  with  a  customer  and 
help  to  keep  these  substances  out  of 
mischievous  hands. 

To  help  you  deter  abusers,  point-of-sale 
warning  posters,  till  and  door  stickers,  and 
shelf  strips  are  available,  free  of  charge, 
from  Re-Solv,  the  Society  for  the  Prevention 
ol  Solvent  Abuse,  which  is  an  independent 
national  charity  established  by  BASA,  The 
British  Adhesives  and  Sealants  Association. 

Eve  Merrill  also  suggests  that  identifying 
"sensitive"  solvent-based  products  in  your 
shop,  and  making  sure  displays  of  these  are 
kept  under  supervision  is  another  step 
towards  prevention  of  abuse  of  goods  on 
your  shelves.  Closed-circuit  television  can 
be  effectively  used  for  permanent 
monitoring  of  solvent-based  products  on 
open  sell -selection  display. 

Training  staff  regularly  is  also  important. 
Awareness  of  what  solvent  sniffing  is,  how 
it's  done,  and  the  damage  it  can  cause  to  the 
sniffer,  all  help  to  make  staff  more  vigilant. 
Unfortunately  there  is  no  such  thing  as  a 
typical  sniffer.  Most  sniffers  are  young 
adolescents,  although  some  older 
adolescents  in  their  20's,  and  some  adults, 
are  involved. 


Over  the  years,  studies  have  shown  that 
it  is  boys  rather  than  girls  who  are  most  likely 
to  be  sniffers.  Staff  should,  therefore,  watch 
out  for  the  groups  of  mainly  male  teenagers, 
standing  around  areas  where  solvent-based 
products  are  displayed.  They  should  also 
watch  for  frequent  purchases  of  solvent- 
based  products  and  aerosols  by  the  same 
person. 

Requests  for  plastic  bags  at  the  same 
time  as  solvent-based  products  are 
purchased,  should  also  raise  suspicion. 

Traces  or  smell  of  glue  or  solvents  on  the 
customers's  clothes  or  breath  are  an  obvious 
sign  —  the  "tang"  from  solvents  tends  to 
cling  to  the  person  long  after  the  sniffing  is 
finished.  Staff  should  watch  particularly  for 
wrist  sweat  bands,  cuffs,  lapels  or  ties  that 
are  impregnated  with  a  solvent  smell. 

A  youth  with  a  drowsy,  vacant  or  glazed 
expression  in  the  eyes,  unsteady,  with 
slurred  speech,  or  other  signs  similar  to 
drunkeness  should  be  watched  with  caution. 
Other  indications  of  solvent  abuse  are  red 
eyes,  heightened  colouring,  reddening 
spots  around  the  nose  and  mouth, 
uncontrolled  or  excessive  giggling,  or 
rowdy  or  silly  behaviour. 

Watery  eyes,  a  running  nose  and  an 
irritant  cough  can  also  be  possible  warning 
signs  —  although,  obviously,  these  are  also 
symptoms  of  genuine  colds. 

Sales  staff  who  suspect  someone  of  trying 
to  buy  a  "sensitive"  product,  should  keep 
calm,  politely  refuse  to  sell  the  product,  lock 
up  the  till,  and  make  some  excuse  —  such  as 
asking  for  change  in  the  till  —  in  order  to 
inform  the  manager. 

How  you  handle  a  suspect  must  be  a 
matter  for  company  decision.  If  the 
suspected  sniffer  is  a  child,  you  could  ask 
him  or  her  to  bring  a  parent  along  stating  it  is 
a  company  rule,  pointing  to  the  notice  which 


advises  that  you  reserve  the  right  to  restrict 
sales  of  solvents. 

Police  do  have  formal  powers  to  act 
when  an  offence  such  as  shoplifting  or 
criminal  damage  has  been  committed  as  a 
result  of  solvent  abuse,  but  solvent  abuse 
itself  is  still  not  illegal,  and  in  the  majority  of 
cases  police  prefer  just  to  advise,  assist  and 
adopt  a  low-key  approach. 

Beware  of  spring 

If,  after  displaying  new  warning  POS 
material,  training  staff  and  creating  greater 
awareness  in  the  shop,  you  feel  that  the 
problem  has  disappeared  as  far  as  your  shop 
is  concerned,  you  should  still  step-up 
training  and  awareness  once  again  in  the 
Spring.  Although  solvent  abuse  does  occur 
all  the  year  round,  there  is  a  consistent 
seasonal  pattern.  Reported  referrals  of 
solvent  abuse  always  decline  during  the 
Autumn  and  Winter  —  apart  from  a  few 
hard-core  and  determined  inhalers,  the 
activity  tends  to  die  out,  but  the  following 
Spring  always  sees  a  revival,  and  by  mid- 
Summer  the  problem  is  always  at  its  height. 

So  next  Spring,  the  solvent  abuse 
problem  will  be  with  us  again.  No  doubt 
Press  and  media  reports  will  once  again 
remind  us  of  the  horrors  of  brain  damage 
caused  by  sniffing.  In  a  growing  number  of 
cases,  coma,  collapse,  convulsions  and 
vomiting  are  complications  which  even  lead 
to  death.  In  1984,  82  deaths  from  solvent 
sniffing  were  confirmed  in  the  UK  compared 
to  140  deaths  for  the  ten  year  period  from 
1971-1981. 

There  are  said  to  be  270  deaths  a  day 
related  to  smoking,  and  between  5,000  and 
8,000  a  year  related  to  alcohol.  Compared  to 
this,  deaths  from  solvent  abuse  are  low,  but 
the  big  difference  is  that  the  majority  of 
solvent  abuse  deaths  are  among  teenagers, 
and  solvent  abuse  is  a  bit  like  Russian 
roulette  —  it  may  kill  the  first  time 
experimenter. 

Retailers  who  would  like  the  solvent  abuse 
point-of-sale  stickers  should  contact:  Re-Solv,  St 
Mary's  Chambers,  29  Station  Road,  Stone,  Staffs 
ST15  8JP  (tel:  0785  817885  and  0785  46097). 
Pepar  have  published  a  book  "Sniiimg  solvents 
and  other  substances",  by  Eve  Merni],  extracts 
from  which  have  been  used  in  this  article.  The 
book  contains  an  extensive  source  list  of 
information  and  support  agencies.  Available  at 
£4.50  (inc  p&p)  from  Pepar  Publications,  50 
Knightlow  Road,  Birmingham  B17  8QB 
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"PSGB  STATUTORY  COMMITTEE 


Reprimand  for  company 
that  charged  £1  a  tablet 


A  London  company  which  charged 
up  to  £1  per  tablet  instead  of  the 
normal  2p  when  the  product 
became  scarce,  was  reprimanded 
last  week  by  the  Statutory 
C  ommittee  of  the  Pharmaceutical 
Society  for  misconduct. 

The  chairman  of  the  Committee,  Sir 
Carl  Aarvold,  told  the  non-pharmacist 
director  who  fixed  the  pricing  policy  at  the 
firm's  two  shops  in  Beaumont  Street  and 
Marylebone  High  Street  that  the  matter 
was  serious  enough  for  the  company  to 
have  been  disqualified  from  trading.  The 
director,  Mr  Pradip  Patel,  was  warned  that 
further  misconduct  "would  almost 
certainly  end  in  disaster"  for  the  company, 
Pax  Medica  Ltd. 

Two  pharmacist  employees,  Miss  Mary 
Boulos  of  Norval  Road,  Wembley  and  Mr 
Ashvin  Kumar  Shah  of  72  Elmsleigh 
Avenue,  Kenton,  were  also  found  guilty  of 
misconduct  and  admonished. 

Similar  allegations  against  the 
company's  superintendent  pharmacist,  Mr 
Frederick  Bristow  of  Beaumont  Street,  who 
was  in  hospital  at  the  time  of  the  offences, 
and  a  locum  pharmacist,  Ramesh  Pindolia 
of  Brenthurst  Road,  Willesden,  were 
dismissed  by  the  Committee. 

Mr  Josselyn  Hill,  for  the  Society,  said 


that  in  April  last  year  a  customer 
complained  that  she  was  charged  £58  for 
112  tablets  on  a  private  prescription  for 
Ritalin  at  the  Langham  Pharmacy  in 
Marylebone  High  Street.  The  normal 
wholesale  price  was  just  under  one  penny 
a  tablet,  and  before  manufacture  of  the 
drug  was  discontinued  in  March  1984,  Pax 
Medica  charged  two  pence  a  tablet,  he 
said.  When  the  customer  tried  the 
company's  other  branch  in  Beaumont 
Street  she  was  quoted  £1  per  tablet. 

A  Society  inspector,  Mr  Timothy 
Staton,  said  when  he  asked  Mr  Patel  why 
he  was  charging  50p  per  tablet,  he 
replied:  "A  simple  case  of  supply  and 
demand."  Later  Mr  Patel  reverted  to  2p  a 
tablet,  saying  that  "with  hindsight"  he  had 
made  a  mistake. 

Miss  Boulos  said  she  protested  about 
the  higher  prices  being  charged  but  was 
overruled  by  Mr  Patel.  He  instructed  her 
to  charge  50p  to  irregular  customers  but 
only  one  or  two  came  into  the  shop  and 
when  told  the  price  just  walked  away. 

Mr  Bristow  said  Mr  Patel  had  the  final 
word  on  pricing,  whatever  the  pharmacists 
said.  The  staff  were  in  a  "cleft  stick 
situation."  He  was  not  aware  of  the  pricing 
policy  until  Mr  Staton  visited  the 
company.  "I  condemn  this  type  of 
pricing,"  he  added. 


Misconduct  by 
Putney  chemist 

A  Putney  chemist  was  found  guilty 
of  misconduct  for  leaving  an 
unqualified  person  in  charge  of  her 
Farmer  &  Co  Ltd  pharmacy  at 
Upper  Richmond  Road,  and 
permitting  him  to  dispense 
medicines  in  her  absence. 

The  Statutory  Committee  of  the 
Pharmaceutical  Society  decided  that  Mrs 
Maria  Malkiewicz  of  Cherrywood  Drive, 
Putney  either  knew  that  the  employee  was 
not  a  pharmacist  or  failed  to  take 


reasonable  steps  to  ensure  that  he  was 
registered  as  a  pharmaceutical  chemist. 
They  were  told  that  Mrs  Malkiewicz  was 
convicted  of  offences  under  the  Medicines 
Act  at  South  Western  magistrates'  court  in 
Februrary  this  year  and  given  a 
conditional  discharge  for  two  years. 

The  offences  of  unsupervised  sales  of 
medicines  came  to  light  when  two  Society 
inspectors  visited  her  shop  in  March  1984 
and  purchased  Benylin  Expectorant  and 
Codis  tablets  at  a  time  when  the  business 
was  being  run  by  a  Mr  Quinn. 

When  questioned,  Mr  Quinn,  whose 
first  name  was  not  given  on  the  instruction 
of  the  committee,  at  first  claimed  that  he 
was  on  the  Irish  register  of  chemists  and 
was  a  member  of  the  Pharmaceutical 


Society  of  the  Republic  of  Ireland.  He  later 
admitted  that  he  was  probably  not  on  the 
Irish  register  because  he  had  not  paid  his 
fees. 

Other  members  of  the  staff  told  the 
inspectors  that  Mr  Quinn  had  been  left  in 
charge  of  the  shop  every  Thursday  and  at 
lunch-time  four  days  a  week. 

Mr  Malkiewicz  said  Mr  Quinn  joined 
her  staff  about  seven  or  eight  years  ago. 
She  always  believed  that  he  was  a 
qualified  chemist  but  was  warned  by  a 
Society  inspector  some  three  or  four  years 
ago  that  he  might  not  be  registered.  She 
arranged  for  another  assistant  to  telephone 
the  Pharmaceutical  Society  to  check  on 
Mr  Quinn.  She  understood  that  his 
registration  was  confirmed. 

Since  the  inspectors'  visit  to  the  shop 
she  had  remained  on  the  premises  during 
opening  hours  to  supervise  the  dispensing 
of  medicines.  She  and  Mr  Quinn  had  since 
become  partners  in  the  business,  she 
added. 

Mr  David  Reissner,  for  Mrs 
Malkiewicz,  said  Mr  Quinn  had  a 
pharmacy  degree,  served  three  years 
apprenticeship  in  the  Republic  of  Ireland 
but  came  to  the  UK  before  becoming 
registered. 

The  chairman,  Sir  Carl  Aarvold  said 
the  committee  was  not  entirely  satisfied 
that  there  would  not  be  a  repetition  of 
unsupervised  sales  at  this  pharmacy  in 
future.  Adjourning  the  case  for  12  months, 
he  said  the  committee  wished  to  know 
about  the  operation  of  the  pharmacy  in 
that  period  before  coming  to  a  firm 
decision. 


Scottish  stats 

Average  cost  of  prescriptions  dispensed 
by  chemists  and  appliance  suppliers  in 
Scotland  in  May,  1985. 

Pence 

Ingredient  cost  389.579 
Oncost  51.422 
Dispensing  fee  45.545 
Interim  allowance  0.998 
Container  allowance  3.796 
Other  misc.  costs  1.957 
Gross  cost  493.297 
Less  charges  39.035 
Net  cost  454.262 
Total  number  of  prescriptions:  3,022,913. 
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specification. 
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IN  THE  CITY 


The  City's  changes  of  mood  are  often 
difficult  to  explain,  but  in  this  case  one 
of  the  main  factors  in  the  upswing  was  the 
effect  on  the  index  of  the  rumoured  bid  for 
Distillers.  The  main  index  measures  the 
movements  in  just  30  stocks,  including 
Distillers,  so  a  rise  in  its  shares  has  a 
disproportionate  effect.  Argyll,  the  fast 
expanding  grocer,  admitted  an  interest  but 
denied  any  present  intention  to  bid.  It  later 
emerged  that  the  Takeover  Panel  took  this 
statement  as  a  commitment  not  to  bid  for 
three  or  four  months  so  the  punters 
withdrew. 

Meanwhile  Allied-Lyons  another 
constituent  of  the  FT  30,  was  fighting  a 
potential  bid  from  Elders,  the  Australian 
brewing  group.  Unusually,  Elders 
announced  its  intention  to  bid  before  it 
had  arranged  the  finance. 

While  the  Australians  were  planning 
their  move  to  London,  Unilever,  the 
Anglo-Dutch  consumer  product  giant, 
offered  just  less  than  £1  billion  to 
shareholders  in  Richardson-Vicks.  The  bid 
was  well  received  on  the  stock  market. 
On  the  downside,  analysts  are 


Capriciousness 
and  confidence 


The  start  of  the  school  term  co- 
incided with  a  short-lived  burst  of 
confidence  in  the  City.  Let  us  hope 
pupils  have  a  greater  commitment  to 
their  books  than  investors  seem  to 
have  to  the  market.  By  the  third  week 
in  September  the  Financial  Times 
index  was  back  near  1,000,  having 
been  20  points  higher  earlier  in  the 
month. 

becoming  increasingly  worried  by  the 
effect  on  profits  of  recent  volatility  in 
exchange  rates.  BAT,  the  tobacco 
combine,  provided  the  biggest 
disappointment  of  the  month  with  profits 
down  by  a  quarter,  mostly  because  of 
losses  on  translation  of  overseas  earnings. 
More  specifically  the  fall  in  the  South 


African  rand  hit  Metal  Closures,  while  the 
Australian  dollar's  weakness  damaged 
both  Dalgety  and  BICC. 

By  contrast  Fisons  gained  marginally 
from  changes  in  exchange  rates.  This 
contributed  to  a  good  set  of  interim  results 
with  profits  up  by  30  per  cent  to  £30. lm. 
But,  despite  news  on  the  progress  of 
Nedocromil,  which  might  replace  Intal  as 
a  source  of  earnings,  the  capricious  stock 
market  marked  the  shares  down  lOp  to 
350p.  Much  of  the  improvement  had  been 
discounted  by  the  previous  run  up  in  the 
share  price  and  there  are  fears  that  Fisons 
might  find  it  hard  to  keep  up  the  pace. 

Awkward  it  may  be,  but  the  stock 
market  still  attracts  new  entrants.  One  of 
the  more  attractive  arrivals  is  St  Ives,  a  fast 
growing  printing  company,  intent  on 
increasing  its  share  of  a  highly  fragmented 
market.  N.M.  Rothschild,  the  merchant 
bank  advising  the  company,  has  opted  for 
a  minimum  tender  of  290p  per  share.  It 
looks  as  if  applications  will  have  to  be 
higher  as  the  striking  price  could  be  235p 
or  so.  At  that  level  the  shares  should  make 
a  sound  investment  over  the  coming  years. 


Combe... Introduces  the  first  speciality  powder 
to  end  the  universal  problem  of  feminine  moisture 


\  new  concept  in  the  feminine  powder  market 


^VagisiL^st9 

Ends  feminine  moisture  problems 

Absorbs  excess  moisture 

Microflne  Vagisil  Powder  is  a  highly  effective 
moisture  absorbent. 

Protects  delicate  skin 

Vagisil  contains  a  special  emollient  to  protect 
against  irritation  caused  by  rubbing  and  chafing. 

Promotes  day-long  freshness 

^agisil  contains  a  bacteriastat  to  check  odour  causing  bacteria. 

£150,000  advertising  campaign  in  womens  magazines 
commences  October  for  a  12  month  period. 
o  order  contact:  your  wholesaler  or  our  distributor  Nicholas  Kiwi  Ltd, 
25  Bath  Road,  Slough,  Berks,  SL1  4AU,  telephone  Slough  23971. 


25  times  more  absorbent  than  talcum  powder 
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Vagisil 

fimimim  „ 


«£? S  mm  miSme  m  KIP 

K®ps  you  fresh,  dry,  comfortable 
Reduces  chafing 
Checks  odour 
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ANOTHER  VOICE 


KATHLEEN  GR  ASH  AM 


'Need  for 
independent  clinical 
testing  of  all  new 
drugs' 

Kathleen  Grasham  witnessed  the 
"terrifying"  death  of  her  mother  a  week  after 

taking  Opren.  Since  then  she  has 
campaigned  tirelessly  for  compensation  for 
other  victims  and  believes  the  system  of 
licensing  new  medicines  should  be 
overhauled. 


HH  he  final  clinical  trials  of  all 
I  new  drugs  should  be 
A  taken  out  of  the  hands 
pharmaceutical  companies  and 
carried  out  independently,  using 
highly  qualified  medical 
personnel  with  all  the  resources 
they  need. 

If  this  had  been  done  in  the 
past,  the  Opren  tragedy  need 
never  have  happened,  believes 
Miss  Kathleen  Grasham, 
chairman,  Opren  Action 
Committee,  which  is  seeking 
compensation  for  the  drug's 
victims  and  suing  the  Committee 
on  Safety  of  Medicines  for 
negligence  for  allowing  the  drug 
onto  the  market. 

The  industry  could  finance 
independent  hospitals  with 
special  clinical  trial  units  whose 
income  did  not  depend  on 
giving  glowing  reports  of  the 
drugs  under  test.  The  units 
would  be  responsible  for 
submitting  licensing  information 
to  the  CSM. 

"The  CSM  has  taken  so  much 
on  trust  from  the  industry,  it's 
frightening,"  says  Miss 
Grasham.  "If  this  drug  slipped 
through,  how  many  others  will 
continue  to  do  so?" 

Trials  too  short 

Patients  would  be  given  the  test 
drug  for  as  long  as  the  unit's 
experts  thought  necessary.  Miss 
Grasham  points  out  that  only  one 
of  the  14  UK  trials  of  Opren  was 
designed  to  last  longer  than 
three  weeks,  although  the  drug 
was  intended  for  long  term 
treatment. 

Everyone  taking  a  trial  drug 
would  have  daily  blood  tests  and 
techniques  such  as  dialysis 
would  be  immediately  available 
if  serious  reactions  were 
suspected.  "If  this  had  been 
done  for  Opren  the  warning 
signals  would  have  appeared  at 
once,"  she  believes. 

There  have  already  been 
suggestions  that  the  industry 
should  fund  a  joint,  national 
compensation  scheme  for  drug- 
damage  victims.  "How  much 
more  sensible  it  would  be  to  fund 
research  which  would  avoid 
such  problems  happening  in  the 
first  place,"  she  says. 

Miss  Grasham's  mother  was 


the  first  whose  death  was 
associated  with  Opren.  A 
sprightly  82-year  old,  she  was 
mentally  alert,  physically  active 
and  in  excellent  health.  In 
February  1981  she  suffered  a 
touch  of  sciatica  for  which  her 
doctor  prescribed  "something 
marvellous  that's  just  come  on 
the  market."  Two  weeks  later  she 
died  from  kidney  failure  and 
Stevens-Johnson  syndrome,  an 
appalling  skin  reaction  which 
resembles  serious  bums. 

Although  Mrs  Grasham  took 
Opren  for  less  than  a  week,  her 
daughter  was  so  convinced  that 
the  drug  was  responsible  that  she 
sought  legal  advice.  Her  solicitor 
said,  "You've  already  been 
through  enough,  you  can't  fight 
the  pharmaceutical  industry  on 
your   own,"    but    she  was 


determined  to  do  something.  At 
that  time,  little  was  known  about 
the  side  effects  that  would 
eventually  lead  to  Opren's 
withdrawal  in  August  1982,  so 
she  struggled  in  isolation, 
contacting  MPs  and  collecting  as 
much  medical  information  as  she 
could. 

Her  scientific  background 
helped.  Trained  in  biology  and 
chemistry,  she  had  taught 
science  to  schools,  eventually 
becoming  a  headmistress.  Four 
years  ago  she  took  the  option  of 
early  retirement  which  gave  her 
the  time  to  deal  with  the  2,500 
inquiries  she  has  received  from 
people  who  think  they  may  be 
suffering  from  the  drug's  effects. 
These  inquiries  are  still  coming 
in  at  the  rate  of  50  a  week. 

By  the  time  the  drug  was 


withdrawn  she  had  met  several 
others  who  had  experienced  its 
adverse  reactions  —  either 
personally  or  whose  relatives 
had  suffered  —  and  in 
September  1982  the  Opren 
Action  Committee  was  set  up 
with  Miss  Grasham  as  chairman 
and  advised  by  five  of  the  UK's 
leading  experts  on  medical 
litigation. 


Was  CSM  negligent? 

Now,  many  hundreds  of 
protective  writs  have  been 
served,  followed  by  statements  of 
claim  in  the  High  Court  from 
victims  seeking  compensation 
from  FJi  Lilly.  If  the  case  goes  to 
court,  Miss  Grasham  beheves  it 
will  be  the  largest  of  its  kind  ever 
to  be  contested  in  the  UK  — 
much  bigger  than  the 
thalidomide  case. 

It  is  also  the  first  time  the 
CSM  has  been  sued  for 
negligence.  The  Opren  Action 
Committee  beheves  there  were 
serious  flaws  in  the  UK  clinical 
trials  that  the  CSM  should  have 
spotted. 

The  affair  has  not  destroyed 
her  faith  in  conventional 
medicine  but  she  is  more  wary 
about  taking  medicines  than  she 
was  previously  and  she  beheves 
it  is  important  to  warn  patients 
about  possible  adverse 
reactions. 

"People  are  so  humble  they 
think  that  if  something  is 
prescribed  they  have  a  duty  to 
take  it,"  she  says.  She  is  thankful 
that  many  pharmacists  advised 
patients  experiencing  reactions 
to  Opren  to  go  back  to  their 
doctors. 

Financial  support  comes  as 
voluntary  donations  from  those 
the  committee  has  helped  and 
Miss  Grasham  has  managed  to 
cover  the  costs  of  travel, 
postage,  telephone  calls  and 
printing  on  a  shoestring  budget. 
When  the  campaign  is  over  she 
will  at  last  have  time  to  enjoy  her 
retirement.  "But  then  I  trunk  I'll 
take  up  law,"  she  says. 
The  Opren  Action  Committee 
can  be  contacted  through  Miss 
Grasham  at  13  Carlton  Close, 
Dereham,  Norfolk  NB19  IBS 
(0362  674831)  enclosing  SAE. 
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Professional 
op  plannin 


To  survive  in  today's  competitive  environ- 
ment you  need  to  be  a  professional  retailer 
as  well  as  a  qualified  pharmacist.  To  help 
you,  we've  just  published  our  'Guide  to 
Shop  Planning  for  the  Retail  Pharmacist'. 

This  carefully  researched  document  is  a 
complete  explanation  of  the  techniques  of 
modern  shop  planning  written  for 
professionals  by  professionals.  To  endorse 


the  theories  we've  also  included  a  selection 
of  case  studies  showing  exactly  how  we 
have  helped  some  of  your  colleagues 
improve  their  businesses  and  make  more 
profit. 

Don't  miss  this  valuable  opportunity.  To 
obtain  your  copy  of  the  'Guide'  return  the 
coupon  today.  It's  yours  free  and  without 
obligation. 


 1 

CD5/10 

SHOWRAX 
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NEWS  EXTRA 


Cold  remedies 

Medicines  for  coughs  and  colds  are 
"often  quite  useless"  says  the  latest 
Which?  report. 

The  verdict  on  inhalants  concludes: 
"using  plain  hot  water  vapour  is  no  less 
effective  than  inhalants  you  can  buy  and  is 
certainly  cheaper."  The  report  looks  at 
some  common  cold  symptoms  and  assesses 
the  products  available  for  relief. 

Decongestants,  expectorants, 
demulcents  and  "cold  cocktails"  — 
combination  remedies,  are  similarly 
discussed  with  an  accompanying  warnings 
section.  Consumers  are  advised  to  ask 
their  pharmacist  what  the  different 

Society  takes 
natural  course 

A  Natural  Medicines  Society  is 
being  formed  to  act  as  a  collective 
voice  for  those  concerned  about  the 
future  of  licenced  natural 
medicines. 

Its  formation  follows  the  activities  of  the 
Natural  Medicines  Group,  an  association 
of  natural  medicines  manufacturers,  who 
have  been  lobbying  inside  and  outside 
Parliament  for  a  review  of  the  system  of 
licensing  drugs.  The  NMG  wants  experts 
in  the  various  natural  medicine  systems  on 
the  committees  that  deal  with  the  granting 

Tories  debate 
list  problems 

Difficulties  experienced  by 
pharmacists  and  patients  over 
cough  mixtures  because  of  the 
limited  list  are  highlighted  in  a 
motion  for  the  Conservative  Party 
Conference  in  Blackpool  next  week. 

The  Manchester  Central  Constituency 
Party  congratulates  Mr  Fowler,  the  Social 
Services  Secretary,  for  introducing  what  it 
calls  "the  NHS  blacklist"  but  then  adds  a 
rider  with  a  sting  in  the  tail. 

This  expresses  concern  "that  the  list 
fails  to  note  the  views  of  both  pharmacists 
and  patients  about  the  considerable 
neglect  and  hardship  caused  by  the 
current  restrictions  on  that  section  of  the 
list  relating  to  cough  medicines." 

Mr  Barney  Hayhoe,  the  new  Health 
Minister,  will  make  his  debut  at  the 


medicines  contain  and  which  would  be 
best  for  them.  "Which?" adds  that 
pharmacists  and  doctors  may  still 
recommend  proprietary  products  because 
often,  the  fact  that  a  patient  is  taking  a 
medicine  may  help  them  to  feel  better. 

It  concludes  that  none  of  the  medicines 
currently  available  can  speed  recovery 
from  a  cold,  but  may  help  make  it  a  less 
unpleasant  experience. 

In  the  same  issue,  "Salt  —  is  there  a 
case  for  cutting  back?"  reports  on  the  link 
between  salt  and  high  blood  pressure.  It 
advises  on  methods  of  cutting  salt  in  the 
diet  and  discusses  the  use  of  salt  substitutes 
and  mineral  salt  or  reduced  sodium  salt 
alternatives.  The  report  concudes  that  by 
using  the  same  amount  of  salt  alternative  is 
used  as  ordinary  salt  in  cooking  and  at 
table,  sodium  intake  may  be  reduced  by 
half. 


and  review  of  licences.  This  is  also  the 
initial  aim  of  the  Natural  Medicines 
Society,  which  warns  that  unless  things 
change  most  licenced  natural  medicines 
will  disappear  from  shelves  and 
dispensaries  throughout  the  country. 

The  Society  also  plans  to  campaign  to 
bring  natural  medicines  back  into 
mainstream  medicine,  and  encourage 
education  and  research  in  the  alternative 
systems.  Membership  of  the  Society  will  be 
on  an  annual  subscription  basis.  The  fee 
has  yet  to  be  decided,  but  will  be  around 
£5.  Lord  Willis  of  Chislehurst  has  agreed 
to  become  president  of  the  Society. 
Further  information  can  be  obtained  from 
Ian  Brookes,  Natural  Medicines  Society, 
Regency  House,  97  Hagley  Road, 
Edgbaston,  Birmingham  B168LA. 


conference  in  replying  to  a  debate  on  the 
health  service.  This  will  take  place  on  a 
motion  from  the  Pembroke  Constituency 
Party  which  refers  to  persistent  adverse 
criticism  of  "cutbacks"  affecting  all  levels 
of  the  NHS  and  erosion  of  confidence,  and 
calls  on  the  Government  to  "counteract 
the  effect  of  the  charges  of  a  health  service 
in  decline." 


Today  on  trial 

A  larger  trial  of  the  Today 
contraceptive  sponge  is  to  start  this 
year  in  the  UK. 

The  multicentre  study  will  involve  over 
300  women,  more  than  twice  the  number 
of  participants  in  an  earlier,  smaller  UK 
trial.  The  earlier  trial  showed  80  per  cent 
effectiveness,  which  the  manufacturers 
believe  is  not  the  true  efficacy  rate. 
Although  the  trial  was  well  controlled  it 
involved  only  a  small  number  of  women. 


Once-a-month 
Till'  imminent 

The  once-a-month  contraceptive 
"Pill"  is  just  around  the  corner,  says 
Professor  Dennis  Lincoln,  director, 
MRC  Reproductive  Biology  Unit, 
Edinburgh. 

He  told  a  meeting  of  medical 
journalists  last  weekend  that  drug 
companies  worldwide  were  hotly  in 
pursuit  of  anti-progestogens  such  as 
Roussel's  Ru  486.  These  compounds  bind 
to  progesterone  receptors  and  prevent 
progesterone  acting  on  the  uterus.  If  taken 
on  days  27-28  of  the  menstrual  cycle  they 
induce  menstruation  irrespective  of 
whether  or  not  the  woman  is  pregnant. 

They  could  also  be  used  two  weeks 
after  a  late  period  to  induce  bleeding  and 
bring  about  abortion,  the  professor  said. 
This  aspect  "could  have  fundamental 
repercussions  in  the  field  of  fertility 
regulation." 

Professor  Lincoln  went  on  to  say  that 
work  towards  a  male  "Pill"  was  advancing 
dramatically.  Research  was  being  done  on 
compounds  which  selectively  blocked 
germ  cells  while  leaving  testosterone 
production  intact. 


Further  £lm  to 
fight  AIDS 

The  Government  is  to  allocate  a 
further  £1  million  towards  the  fight 
against  AIDS. 

Part  of  the  money  will  be  used  to  help 
the  three  Thames  regions  under  the 
heaviest  AIDS  burden  provide  treatment 
and  counselling  for  those  exposed  to  the 
infection.  The  money  will  also  be  used  to 
support  the  counselling  work  of  the 
Haemophilia  Reference  Centres  and  other 
voluntary  organisations.  The  Department 
has  already  allocated  £lm  towards 
combatting  the  disease. 

Dr  William  Harris,  consulant 
venereologist,  St  Mary's  Hospital,  London, 
said  last  weekend  that  dementia  was 
another  serious  consequence  of  AIDS 
virus  infection.  The  virus  liked  to  live  in 
brain  cells  as  well  as  in  the  immune  system 
and  signs  of  dementia  were  evident  in  50 
per  cent  of  AIDS  cases,  he  said. 

There  were  two  fatal  and  50  major  injuries 
in  a  total  of  1,079  injuries  in  the 
pharmaceutical  industry  reported  to  HM 
Factory  Inspectorate  in  1982.  The  total 
number  of  reported  injuries  was  down  by 
12.6  per  cent  on  1981,  Health  and  Safety 
Executive  statistics  reveal. 
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This  poster  is  part  of  the  information  pack 
for  patients  that  Thames  Laboratories  Ltd 
and  the  Psoriasis  Association  hope  will  be 
distributed  by  pharmacists.  They  say  the 
pharmacist  will  be  required  to  play  an 
increasing  role  in  reassuring  sufferers.  The 
pack  is  available  from  Thames 
Laboratories  Ltd,  The  Old  School,  Lower 
Square,  Isleworth,  Middlesex  TW7  6RL. 

FPCs  call  for 
better  labelling 

rhe  incorrect  labelling  of  medicines 
Dught  to  be  brought  within  the 
Ierms  of  Service  for  chemists  as 
soon  as  possible,  says  The  Family 
Practitioner  Services  Journal. 

Over  the  past  few  months  FPC  have 
oecome  increasingly  involved  in  dealing 
with  complaints  from  patients  who  appear 
:o  have  received  incorrectly  labelled 
medicines,  it  says,  citing  the  introduction 
nf  computerised  labelling  machines. 
'Commendable  though  the  suggestion  was 
:rom  the  Pharmaceutical  Society  that  all 
ables  should  be  mechanically  printed,  an 
argent  review  of  computer  labelling  is 
needed  and  an  agreed  'code  of  good 
practice'  established." 

The  report  does  say  that  the  standard  of 
dispensing  "remains  very  high"  judged 
from  the  "comparatively  few  complaints 
made  to  FPCs  by  patients." 


CPP  awards 

The  College  of  Pharmacy  Practice  is 
inviting  applications  for  awards  for  1986 
—  the  Vestric  Travel  award,  the  Geistlich 
Chester  award  and  the  Glyn  lones  award. 

Further  details  and  application  forms 
are  available  from  the  secretary  of  the 
College,  1  Lambeth  High  Street,  London 
SE1  7JN.  Completed  applications  must  be 
received  no  later  than  December  31,  1985 


Xray  vision  fails 
in  Yorkshire 

It  appears  that  Xrayser's  pharmacy  is  not  in 
the  area  of  Bradford  Chemists  Alliance  as 
we  have  a  key  pad,  as  he  calls  it,  on  an 
Epson  HX20.  This  produces  a  printed  list 
of  PIP  code  and  quantity  on  a  paper  roll 
before  the  order  is  transmitted.  To  avoid 
duplicated  lines,  if  a  PIP  code  which  has 
already  been  ordered  is  entered,  the 
Epson  automatically  displays  the  PIP  code 
and  quantity  on  the  screen  where  an 
adjustment  can  be  made  to  the  order 
quantity. 

We  may  be  only  a  small  independent 
wholesaler  but  have  offered  this  service 
over  the  last  two  years.  If  nothing  else  we 
have  narrowed  the  field  —  Xrayser  is  not 
based  in  West  Yorkshire. 
A.J.  Garlick 

Bradford  Chemists'  Alliance  Ltd. 


Taking  the  PIP 

I  would  ask  you  to  advise  Xrayser  and  your 
readers  that  "unidentified  product  code" 
errors  occur  at  the  rate  of  less  than  one  in 
every  3,000  product  lines  transmitted  by 
our  members  using  Prosper  codes  (C&D, 
September  28).  Nevertheless  we  find  this 
too  high,  although  to  most  it  would  seem 
perfectly  acceptable,  and  we  are  taking 
appropriate  action  to  further  reduce  the 
error  rate. 

We  of  course  do  not  accept  that  the 
Unichem  product  code  is  "non-standard" 
as  nearly  4,000  independent  pharmacies 
now  employ  it. 

Finally,  Xrayser  might  also  like  to  know 
that  the  one  improvement  he  seeks  to  his 
ordering  key  pad,  a  roll  printer,  has  been 
optional  on  Prosper  for  over  five  years. 
D.R.  Walker 

Management  services  director, 
Unichem  Ltd. 


The  Q's  and  A's 

Macarthys  past  chairman  Mr  Ritchie  (C&D 
Sept  14,  p470)  says  it  is  not  clear  to  him 
what  questions  in  my  letter  of  September  7 
require  answers.  In  view  of  his  mental 
block,  perhaps  I  may  repeat  the  questions. 
May  I  at  the  same  time  provide  the  answers 
as  I  see  them  in  the  light  of  recent  events. 

The  first  question  was:  To  what  extent 
are  any  surplus  profits  from  NHS 
dispensing  returned  to  non-pharmacist 
shareholders.  Speaking  as  the  former 
proprietor  of  a  very  small  pharmacy,  the 
doctors  outside  my  1-mile  limit  dispensed 
four  times  as  many  prescriptions  at  three 


times  my  remuneration  in  a  practice  of 
three  partners  with  the  national  average  of 
patients.  I  can  only  estimate  their  profit 
from  official  figues  at  £12,000  each  over 
and  above  their  average  salary  for 
providing  medical  services  of  £23,000  a 
year.  Macarthys,  and  other  smaller 
wholesalers  sold  them  the  medicines. 

My  second  question  was:  To  what 
extent  can  doctor/pharmacist  relationships 
be  improved  if  the  local  pharmacy  acts  as 
a  distibutor  to  dispensing  doctors?  The 
answer  is  that  many  pharmacists  supplied 
by  Unichem  already  supply  dispensing 
doctors  at  margins  economic  to  both 
parties.  Economic  rivalry  does  noi  vitiate 
the  professional  co-operation  patients 
should  expect.  I  think  that  such  an 
agreement  can  and  should  be  extended. 

In  the  county  of  Norfolk,  Macarthys 
increased  their  invoicing  and  delivery 
costs  by  supplying  pharmacies  and 
dispensing  doctors  on  the  same  route. 
Unichem  has  no  such  problem,  and  their 
profits  go  back  to  their  members. 

The  attempted  witticism  of  Mr  Ritchie's 
final  paragraph  is  wasted  on  me. 
Keith  Jenkins 
Wendover,  Bucks. 

BPA  offer  to  do 
TR' for  society 

Open  question  —  why  have  some  people 
attending  meetings  of  the  British 
Pharmacists  Association  (UK)  been 
surreptitiously  taping  our  proceedings? 

Secondly,  the  Committee  of  BPA  (UK) 
is  prepared  to  discuss  with  the 
Pharmaceutical  Society's  Council  the 
secondment  of  Mr  loey  Martyn-Martin,  our 
publicist,  at  an  agreed  fee  to  assist  them 
with  their  public  relations.  For  further 
details  Council  members  should  contact 
BPA  (UK)  at  their  London  headquarters. 
Charles  Flynn 

Joint  honorary  acting  general  secretary 
and  joint  managing  director,  BPA  (UK). 


Claim  no  claim 

I  wish  to  make  one  comment  of  fact  about 
the  PAC  (BPA)  campaign.  Claims  have 
been  made  about  the  lack  of  any 
consultations  with  Contractors.  Before  the 
London  Conference  all  contractors  in 
Leicestershire  received  a  letter  inviting 
comments  on  the  new  contract.  Included 
with  this  was  a  list  of  all  LPC  members  and 
their  telephone  numbers.  Any  claim  that 
LPCs  do  not  contact  their  members  is 
therefore,  in  Leicestershire,  untrue. 
John  Hind 

Chairman  Leicestershire  LPC 
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BUSINESS  NEWS 


•uiet  start  to  year 
[acarthys 


The  first  quarter  of  1985  has  seen 
quiet  trading  for  McCarthy's 
wholesale  and  retail  businesses, 
and  the  Summer  has  been  "pretty 

depressing." 

The  past  months  have  not  been 
conducive  to  buoyant  sales  over  the 
counter,  according  to  retiring  chairman 
Alan  Ritchie  (see  last  week,  p582). 

Prescription  business  had  suffered 
from  the  limited  list,  "..  .and  there  is  no 
very  strong  indication  that  this  has  been 
balanced  by  a  corresponding  rise  in 
counter  sales  of  medicinal  products."  Mr 
Ritchie  noted  that  the  Savory  &  Moore 
branch  of  the  group  —  along  with  its 


agency  company  Farillon's  sales  —  reflect 
the  overall  national  picture. 

In  other  parts  of  the  group,  surgical 
sales  have  been  "slightly  depressed,"  and 


Trade  seeks  aid 

Shopkeepers  and  small  business 
traders  are  to  urge  Employment 
Secretary  Lord  Young  to  help  those 
affected  by  the  miners'  strike. 

Small  businesses  in  the  North  and 
Midlands  were  particularly  affected  by  the 
dispute,  says  the  National  Federation  of 
Self-employed  and  Small  Businesses. 
Representatives  there  are  expected  to 
press  for  some  form  of  interest-free  loans 
—  an  issue  raised  at  last  year's 
Conservative  party  conference. 

The  Federation  made  a  survey  of 
business  reactions  to  the  strike  nationwide 
over  18  months.  The  North  and  South 
Wales  gave  the  strongest  reports  of  trading 
problems  in  the  wake  of  the  slump  which 
accompanied  the  dispute. 

Plans  are  also  underway  to  ask  Lord 
Young  for  an  extended  Enterprise 
Allowance  Scheme  which  now  gives 
£40-a-week  grants  for  new  businesses. 


MSG  fund  study 

The  Manpower  Services 
Commission  is  setting  up  a  study  of 
the  funding  for  industrial  training. 

A  group  of  commissioners 
representing  the  Confederation  of  British 
Industries,  the  Trades  Union  Congress 
and  educational  interests  will  make 
recommendations  about  vocational 
education  and  training.  The  MSC  says  the 


manufacturing  output  and  profits 
exceeded  their  budgets.  The  veterinary 
sector  is  well  up  and  its  results  "indicate  an 
acceptable  improvement  in  profit  for  the 
current  year"  —  with  reduced  central 
costs. 

All  Macarthys  depots  should  be 
equipped  with  Ericsson  computers  by 
March  1986.  The  company  expects  these 
changes  to  have  a  considerable  impact  on 
its  wholesaling  economics.  But  their  full 
effect  is  not  expected  to  be  felt  until  the 
1986-87  financial  year. 

Talking  before  the  latest  contract  news, 
Mr  Ritchie  commented:  "The  guidelines 
controlling  the  opening  of  new 
pharmacies  have  been  left  pretty  vague. 
Whether  the  dreaded  leapfrogging  will  be 
prevented  by  them  or,  as  some  people 
believe,  actually  encouraged,  will  depend 


aim  is  to  find  a  system  which  is  effective, 
efficient  and  fair  in  the  use  of  resources. 

Enough  funds  should  be  mobilised  for 
new  training  initiatives,  says  the 
Commission.  Training  should  be 
responsive  to  changing  needs  and  meet 
labour  market  requirements.  The  group 
will  report  no  later  than  Autumn  '87. 


A  good  job 

Job  prospects  in  retailing  have 
improved  since  last  year,  and 
employers  are  still  confident, 
according  to  a  Manpower  survey. 

Slightly  more  employers  now  plan  to 
increase  their  staff  and  staff  cuts  are 
forecast  by  only  4  per  cent,  says  the 
survey,  which  looked  at  the  largest  retail 
employers. 

Retailing  prospects  are  more 
encouraging  than  for  employment  as  a 
whole,  where  staff  cuts  are  predicted  by  10 
per  cent  of  employers. 


Retail  sales 

The  Department  of  Trade  &  Industry's 
August  retail  sales  index  (1980  =  100) 
shows  a  year-on-year  rise  of  9  per  cent  to 
191  for  dispensing  chemists  (NHS  receipts 
are  excluded). 

Network  Management  have  moved  to  50 
London  Road,  Brentford,  Middlesex  TW8 
8JL  (tel:  01-560  1200). 


Retiring  chairman  Alan  Ritchie  (left)  with 
new  managing  director  Michael  Bridger 
and  new  chairman  Albert  Slow 


on  the  way  they  are  interpreted." 

The  new  appointments  at  Macarthys 
would  create  two  new  situations  in  the 
group,  said  Mr  Ritchie,  who  hands  the 
chairmanship  over  to  Mr  Albert  Slow.  "It 
will  be  the  first  time  since  we  became  a 
public  company  that  the  chairman  has 
been  other  than  a  pharmacist.  And  it  will 
be  the  first  time  we  have  had  an  executive 
chairman  and  an  executive  managing 
director."  Mr  Slow  leaves  the  executive 
post  in  February. 


New  NI  system 

This  week  sees  the  start  of  the  new 
National  Insurance  contribution 
system. 

Proposed  in  the  March  Budget,  the 
new  contributions  replace  the  flat -rate 
system  with  graded,  earnings-based 
figures.  From  October  6  the  employer  will 
contribute  10.45  per  cent  of  wages  for 
every  employee  earning  more  than  £130 
per  week.  Previously  this  rate  applied  to 
all  weekly  wages  under  £265. 

Employees  pay  9  per  cent  on  wages 
over  £90  a  week  under  the  new  rules,  and 
employers  pay  this  same  rate  for  every 
member  of  staff  earning  between  £90  and 
£130.  Both  employers  and  employees  will 
contribute  7  per  cent  on  wages  between 
£55  and  £90,  and  5  per  cent  of  those 
between  £35.50  and  £55  a  week. 

Flat  rate  class  2  contributions  for  the 
self  employed  are  brought  down  to  £3.80  a 
week.  In  class  4  the  self  employed  with 
profit  limits  of  £4,150  to  £13,780  a  year  will 
have  a  contribution  rate  of  6.3  per  cent. 


Wages  programme 

The  new  National  Insurance  rates  make 
John  Richardson  Computers'  wages 
programme  out  of  date,  the  company  says. 

The  company  are  currently  working  on 
a  new  programme,  but  say  that  if  holders 
of  their  wages  programme  telephone  the 
sales  office  as  soon  as  possible,  they  will 
send  a  test  programme  through  the  post  for 
immediate  use. 
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 BUSINESS  NEWS  


Labour  leaders  avoid 
commitment  on  industry 


aot  within  this  remit. 

Miss  Christine  Thomas  from  Bristol  was 
applauded  when  she  said  it  was  wrong  that 


Revlon  soy  no' 

Revlon  have  rejected  a  lower  offer 
by  the  American  supermarket  chain 
Pantry  Pride,  calling  it  "grossly 
inadequate  and  not  in  the  best 
interests  of  stockholders." 

Pantry  Pride  reduced  its  August  offer 
of  $47.50  {C&D,  September  7,  p473)  to  $42 
on  September  16.  A  Revlon  spokesman 
said  the  lower  offer  is  "a  blatant 
continuation  to  attempt  to  confuse  Revlon 
stockholders  and  to  try  to  raid  the 
company's  assets  at  bargain  basement 
prices  for  their  own  gain." 

The  Revlon  Board  is  continuing  its 
plan  to  maximise  stock  values.  The 
exchange  offer  which  lauched  the  plan  is 
described  as  "highly  successful." 


Scenting  out? 

The  British  Fragrance  industry  is  in 
an  unenviable  position  and 
struggling  to  grow,  says  a  report  by 
ERC  statistics. 

Despite  a  price-conscious  market, 
manufacturers  are  demanding  higher 
quality  and  performance.  Bigger  contracts 
are  going  to  the  large  fragrance 
compounders.  But  the  report  does  see 
areas  of  potential  for  growth. 


a  handful  of  multi-national  drug 
companies  should  make  millions  of 
pounds  of  profit  out  of  the  NHS  at  the 
expense  of  ordinary  working  people. 

The  only  way  to  guarantee  that  drugs 
were  produced  in  accordance  with  the 
requirements  of  the  NHS  was  through  the 
nationalisation  of  the  pharmaceutical 
industry  under  democratic  workers' 
control. 

The  conference  also  agreed  to  remit  to 
the  Executive  a  resolution  calling  for 
Family  Practitioner  Committees  to  be 
wound  up  and  all  pertinent  matters  to  be 
dealt  with  by  new  district  committees.  The 
district  committees,  it  was  suggested, 
should  be  composed  of  two-thirds  elected 
lay  members  and  one- third  elected  staff 
representatives.  Mr  Sawyer  emphasised 
that  consultation  would  be  necessary  with 
all  the  interests  concerned  before  the  party 
could  be  committed  to  the  new  structure 
for  administrating  the  health  service. 

The  NEC  motion  repeated  its  demand 
for  the  abolition  of  all  charges  for  any 
health  care. 


Four  products  stand  out:  hair  styling 
items,  shampoo,  air-fresheners  and  fabric 
conditioners.  The  success  of  mousse  and 
gel  products  has  led  to  the  hair-styling 
market  more  than  doubling  since  1980  in 
the  UK,  reaching  £36m  last  year. 
Shampoo,  climbing  from  £75m  (1980)  to 
£lllm  (1984)  has  been  boosted  by  more 
overtly-perfumed  brands  and  more 
frequent  usage. 

More  technically  accomplished  air- 
fresheners  are  reviving  consumer 
interests,  say  ERC,  and  fabric  conditioners 
are  enjoying  a  sales  boom. 

Fragrance-free  toiletries  will  not  take 
over  from  scented  products  according  to 
the  report.  But  Procter  &  Gamble's  Tide 
detergent  now  has  an  unscented  variant  in 
America  and  if  this  trend  moves  into 
Europe,  the  detergent-fragrance  business 
could  suffer. 


Super  growth 

Superdrug's  turnover  for  the  half 
year  to  June  rose  by  £16. 25m 
compared  with  the  same  period  in 
1984. 

Interim  figures  give  this  year's 
turnover  as  £75. 01m,  while  pre-tax  profits 
have  climbed  from  £3. 66m  to  £4. 76m. 

Existing  stores  gave  a  volume  growth 
of  around  9  per  cent. 


Unilever  bid  up 

Unilever  have  increased  their  offer 
for  Richardson-Vicks  to  $60  per 
share. 

The  latest  move  in  Unilever's  bid  for  the 
company  still  uses  the  "two-tier"  device.  If 
the  offer  is  not  approved  by  the 
Richardson-Vicks  board,  the  price  comes 
down  to  $48  per  share. 

Unilever  say  they  are  willing  to  discuss 
certain  tax  aspects  of  the  transaction. 

EVENTS 


History  on  show 

A  "From  Apothecary  to  Pharmacist" 
exhibition  is  being  held  at  Slough 
Central  Library  until  October  12. 

Including  exhibits  on  the  treatment  of 
pain,  sleep,  dressings  and  contraception 
through  the  ages,  the  exhibition  has  been 
organised  by  the  Slough  &  District  Branch 
of  the  Pharmaceutical  Society  and  is 
sponsored  by  local  pharmaceutical  firms 
Johnson  &  Johnson,  Merrell  Dow,  Miles 
Laboratories,  Ortho-Cilag  and  Wyeth. 

The  display  by  Miles  Laboratories 
includes  the  first  English  showing  of  a 
stamp  collection  concerning  diabetes  and 
the  development  of  insulin. 

Monday,  October  7 

East  Kent  Branch.  Pharmaceutical  Society,  Kent 
postgraduate  medical  centre,  Kent  and  Canterbury  Hospital, 
Canterbury  at  8pm.  Dr  N  Harris,  editorial  board,  Pharmacy 
Update  on  "Pharmacy  Update  A  clinical  view  " 
East  Metropolitan  Branch,  Pharmaceutical  Society  and  The 
West  Ham  District  Association  of  Pharmacists.  Churchill 
Room,  Wanstead  Library,  Spratt  Hail  Road,  Wanstead  Ell  at 
8pm  Mr  R  G  N  Warburton  on  "Photography." 
Plymouth  and  District  Branch,  Pharmaceutical  Society, 
board  room,  Dernford  Hospital  at  8pm  S  R.  Thomas,  member 
ol  PSNC  on  "NHS  matters." 

Tuesday,  October  8 

Sub  committee  for  post  qualification  education  and 
training.  Northern  Ireland.  Medical  Biology  Centre,  Lisbum 
Road,  Belfast  at  8pm  "Counterprescnbing  lor  the  pregnant 
woman  and  nursing  mother." 

College  of  Pharmacy  Practice,  NE  Thames  regional  study 
group,  Claybury  Hall,  Claybury  Hospital,  Woodlord  Green  at 
7  30pm  "Hiatus." 

Wednesday,  October  9 

Harrow  and  Hillingdon  Branch.  Pharmaceutical  Society, 

clinical  lecture  theatre,  Northwick  Park  Hospital  at  7  30  for 
8pm  Malcolm  Deane,  political  editor  of  77ie  Guardian 
newspaper  on  "The  influence  of  the  media  on  the  Department  of 
Health  "  Coffee  and  biscuits. 

Thursday,  October  10 

Weald  of  Kent  Branch.  Pharmaceutical  Society. 

postgraduate  centre,  Kent  &  Sussex  Hospital,  Tunbridge  Wells 
al  8pm  Mr  A  J  Clatworthy,  Scientific  Officer,  Metropolitan 
Police  Laboratory  on  "Science  and  crime. " 

Advance  information 

The  Institute  of  Packaging  and  Pira  Conference.  The  Boots 
Company,  Nottingham,  November  14  "Bar  coding  lor  the 
pharmaceutical  industry  Details  from  the  Education 
Department,  The  Institute  of  Packaging,  Sysonby  Lodge, 
Nottingham  Road,  Melton  Mowbray,  Leics  LE13  0NU  (tel  0664 
500055) 


Labour  leaders  have  side-stepped 
attempts  to  commit  them  to 
wholesale  nationalisation  of  the 
pharmaceutical  industry  and 
payment  of  minimal  compensation. 

At  the  party's  Annual  Conference  at 
Bournemouth  on  Tuesday  a  composite 
resolution  calling  for  the  nationalisation  of 
:he  pharmaceutical  industry  under 
democratic  control  and  management  with 
"compensation  to  be  paid  out  only  on  the 
basis  of  proven  need"  was  referred  to  the 
National  Executive  Committee  for  future 
consideration. 

Mr  Tom  Sawyer  of  NUPE  who  spoke 
from  the  platform,  stressed  that  party 
policy  was  limited  to  acquiring  a  public 
stake  in  the  pharmaceutical  industry  with 
'fair  compensation"  paid  for  the  assets 
concerned.  The  resolution's  demand 
nationalise  to  the  whole  industry  with 
compensation  limited  to  proven  need  was 
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Appointments 


IARMACEUTICAL  SALES 

DYNAMIC  TEAM  OF  ENTREPRENEURS 


THE  COMPANY 

Our  client  is  a  successful,  privately-owned  British  company  which  markets  and  distributes  a 
number  of  major  brands  to  retail  and  wholesale  pharmacies  in  the  U.K.  including  a 
prestigious  dermatological  brand  leader. 

In  March  1985  the  company  set  up  a  new  sales  and  marketing  team  with  the  aim  of 
promoting  its  products  to  medical  and  paramedical  recom menders  in  the  U  .K.  and  selling  its 
range  to  retail  and  wholesale  pharmacies.  This  new  salesforce  has  made  an  excellent  start 
and  the  company  sales  have  doubled  in  the  last  3  months.  As  a  consequence,  the  company 
has  been  offered  a  number  of  additional  products  which  are  scheduled  to  be  launched  in  a 
progressive  manner  during  the  period  1985/87  with  the  realistic  financial  objective  of 
quadrupling  its  sales  during  this  period. 

THE  POSITIONS 

Due  to  the  excellent  opportunities  offered  by  existing  and  new  products  the  company  needs 
to  expand  its  sales  team  into  two  divisions  requiring  sales  personnel  to  sell  to  two  different 
types  of  customers: 

G.P.s/HOSPITALS/PARAMEDICAL  STAFF  — 

Vacancies  exist  for  MEDICAL  SALES  PROFESSIONALS  in  the  areas  marked  *  on  the 
map. 

RETAIL/WHOLESALE  PHARMACIES  — 

Vacancies  exist  for  true  entrepreneurs  to  act  as  RETAIL  SALES  AGENTS  in  the  areas 
marked  #  on  the  map. 

THE  CANDIDATES 

For  the  MEDICAL  SALES  PROFESSIONALS  positions  we  are  seeking  individuals  with  no 
sales  experience  who  have  strong  paramedical  backgrounds  in  nursing  or  the  health  visitor 
professions  who  wish  to  enter  medical  sales. 

For  the  RETAIL  PHARMACY  SALES  AGENTS  positions  we  are  seeking  individuals  who 
have  proven  track  records  in  sales  to  retail  pharmacies  or  in  a  similar  type  of  selling 
environment. 

If  you  are  interested  phone  JOHN  DAVIES  or  PETER  HUGHES  or  write  enclosing  a  full  c.v. 
in  the  strictest  confidence.  Interviews  will  be  held  in  October 


Recruitment  Division 

55  High  Street,  Marlow,  Bucks.  SL7 
Telephone:  Marlow  (06284)  75204 


1BA 


WEST  SURREY  AND  NORTH  EAST 
HAMPSHIRE  HEALTH  AUTHORITY 

DISTRICT  PHARMACEUTICAL  SERVICE 

Highly  motivated  professionals  for  the  following 
opportunities  in  our  progressive  pharmacies. 

Part-time/job  share  arrangements  considered. 

STAFF  PHARMACIST- 
SUPPORT/COMMUNITY 

To  provide  cover  for  other  staff  pharmacists  in  the  District 
during  leave  and  to  take  on  a  developing  community  role. 

GRADE  ONE  PHARMACIST 

For  rotational  duties  within  the  Authority.  The  role  will  be 
matched  to  your  abilities  to  give  you  full  and  varied 
experience.  Specific  training  needs  will  be  met  by 
individually  designed  programmes. 

PHARMACY  TECHNICIANS  (2) 

For  our  busy  District  General  Hospital  covering  a  range  of 
pharmaceutical  duties. 

Informal  enquiries  and  arrangements  to  visit  are  welcomed: 
Telephone:  Camberley  62121  and  ask  for: 
Jonathan  Morris,  District  Pharmaceutical  Officer  or 
Jane  Rollings/ Karen  Murray  —  Staff  Pharmacists. 

Application  forms  available  from: 
District  Personnel  Department,  District  Offices,  3rd  Floor, 
Abbey  House,  282-292  Farnborough  Road,  Farnborough, 
Hai  ts,Gl  L4  7NE. 


Nelson  Pharmacies  Ltd 


Specialists  in  Homoeopathic  Pharmacy 


PHARMACIST  MANAGER 
HOMOEOPATHY 

Nelson's  the  well  known  Homoeopathic  Pharmacy  in  Duke 
Street,  London  W1  invite  applications  for  the  position  of 
Pharmacist  Manager. 
Applicants  need  not  have  previous  experience  of 
Homoeopathy  but  should  have  a  commitment  to  the 
concept  and  practice  of  Homoeopathy. 
Full  training  given  in  all  aspects  of  Homoeopathic 
Pharmacy. 

Excellent  salary  negotiable,  experienced  supporting  staff, 
five  day  week  and  pension  scheme. 
Apply  Superintendent  Pharmacist, 
73,  Duke  Street,  Grosvenor  Square,  London  W1M  6BY. 
Telephone:  01-629  3118 


Agents 


CANDY  WHISTLE 

"THE  SWEET  THAT  YOU  TWEET" 
SALES  AGENTS  with  existing  connections  in  the  retail, 
wholesale  and  multiple  pharmaceutical  markets  are  required  to  sell 
the  sensational  CANDY  WHISTLE. 

Write  detailing  experience  and  existing  agencies  to:  — 
Emdee  Sales  and  Marketing,  PO  Box  162,  Chislehurst, 
Kent  BR7  SXF  or  telephone:  01-467  5514. 


B40 
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CHEMIST  AGENTS  -  HEALTH 
FOODS  —  WANTED  for 

*  Calorie-counted  ready  meals-already  in 
national  distribution. 
"  High  Quality  Muesli  range 
*  Natural  Biscuit  range  from  Holland 

*  Menthol  Liquorice  Pastilles 
Must  be  able  to  demonstrate  excellent 
contacts  with  chain  and  independent 
chemists  and  all  levels  of  health  food 
outlets,  if  possible.  Good  future  prospects 
for  the  right  people.  Territories  available 
nationally 

Apply  in  writing,  in  the  first  instance,  with 

details  of  your  current  portfolio  to:  — 
Mr.  H.L  Rom,  The  Brand  Basiaess  Ltd,  61 
Union  Street,  DanstaMe,  Beds  LUG  ID. 


Labels 


- 1 


mlllNITIIlNlGI 


Phone 
Amanda 
now  on 
051, 

236  9438 

17-19  Gascoyne  St. 
Liverpool  L3  6BS. 


Pharmaceutical 
Agents 

Eurochem  is  a  licenced  distributor  of  EEC  pharmaceuticals  and 
U.K.  Generics. 

We  are  currently  looking  to  recruit  a  number  of  dynamic  agents 
nationwide  to  represent  our  rapidly  growing  company. 

We  trade  legally  and  ethically,  and  offer  chemists  high  discounts 
and  an  expert  service  with  high  stock  levels  and  fast  delivery 
times.  An  excellent  telesales  team  offers  back  up  service  and 
most  areas  have  existing  accounts  waiting  to  be  serviced. 


Interested?  Contact: 


Mr.  G.  Bean  MPS 
Eurochem  Ltd. 
South  Way, 
Walworth  Ind  Estate, 
AndoverSP10  5BL 
TEL:  (0264)  50733 


Wanted 


Business 
Opportunities 


SECOND  HAND 
MINI-LAB 
WANTED  - 

STATE  PRICE  & 
CONDITION.. 

BOX  C&D3143 


FASHION  JEWELLERY 

EXTRA  SALES  FOR  YOU  WITH  HIGH 
MARGINS  AMD  5TOCKTURM! 

STEP-UP  —  The  complete  package  deal  for 
fashion  jevuellery. 

•  Latest  designs  and  fashion  colours 

•  Pre-priced  stock 

•  Unique  display  system 

•  Free  installation  Si  merchandising 

•  Unique  stock  control/refill  system 

•  Constant  change  and  variety 

FASHIOh  JEWELLERY  SALES 
MANAGED  FOR  YOU! 

Full  colour  details:  Retail  Concepts, 
33-37  St.  Mary's  Rd.,  Market  Harborough, 
Leics  Tel:  0856  64363 


AGENTS 
REQUIRED 

NATIONWIDE 

For  medical  and  first  aid  distribution 
company. 

Box  C&D  3141 


STOP  READING  THIS 
MESSAGE!! 

If  you  have  a  service  to  offer, 
it  could  be  your  name  that  the 
rest  of  the  industry  is  reading 
here. 

START  ADVERTISING 
After  all;  you  read  it  didn't 
you? 


SALES  AGENTS  REQUIRED 

UK  and  overseas  to  sell  hair  colour  gels. 

Beauty  Bar  Ltd, 
21-25  Garman  Road,  London  N17. 
Tel:  01-808  5381 


AGENTS 


required  to  carry  a  small  compact  range  of  entirely 

new  products  from  Taiwan  for  treatment  of 
Rheumatic  and  Muscular  complaints.  Free  supply  of 
display,  promotion  and  sales  aids. 
National  advertising  from  November  onwards. 

Magnekon  (UK)  Distributors, 
32  James  Street,  London  W1M  5HS 
Telephone:  01  486  0720 
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Stock  lor  Sal© 


EMISTS 


We  don't  just  offer  high  discounts  on 
Pharmaceuticals  and  Generics,  but  we 
have  them  in  stock,  so  if  you're  tired  of 
waiting  for  your  orders. 

&tm  m  m  romg  mM  [let  ys  qp@te  fwm. 

Also  we  stock  branded  perfumes, 
cosmetics  and  many  toiletry  lines. 

So  for  UP  TO  50%  discount  on 
GENERICS 

and 

UP  TO  75%  discount  on  IMPORTS 

call  us  now  on  0903  213303  or 
061833  9592 


MORE  AGENTS  NEEDED  —  GOOD 
COMMISSION. 


BRITISH  MADE  HOT  WATER  BOTTLES 

Manufactured  to  BS  1970: 1984  with  the  unique  Suba®-Seal  safety 
closure.  Wide  choice  of  styles,  either  covered  or  uncovered.  Also 
available  with  screw-stopper  under  Suba®-Screw  trademark. 

Made  in  England  by 

WILLIAM  FREEMAN  &  CO.  LTD. 

Suba-Seal  Works,  Staincross.  Barnsley,  South  Yorkshire  S75  6DH,  England 
Tel:  (0226)284081  Telex:  547186 


ONE-SIZE  TIGHTS 

from  £3.15  doz.  plus  VAT.  Childs 
Ribbed  tights  from  £4.66  doz  Tax 
Free.  Min.  order  10  doz.  overall. 

'  rvv"  »    i'<~  iih    \  ull  price  last  with 

other  lines. 

16/18  New  Bridge  Street,  London  EC4 
Est.  40  years. 


FILMS 


KODAK  TUDOR 


FLASH 


FILMS  FILMS 


PERFUMES  &  COSMETICS 

CHEMIST  SUNDRIES,  FILMS  &  LOTS  MORE 
Gift  sets  now  available. 


Pick  n  choose  out  of  the  biggest  selections  of  branded 
perfumery  at  competitive  prices.  For  PRICE  LISTS. 

®  01-960  0319  or  01-960  5752 


PASCOS 

425  Harrow  Road 
London  W 10  4RE 


OPEN 

M0N-FRI  10am-5.30pm 
SUNDAY  10am-12.30pm 


PERFUMES 


PERFUMES 


PERFUMES 


PERFUMES 


PIEIEirUMIES 

£25  FREE  PERFUME  ON  EACH  £300SPENT 
ATOUR  SHOWROOM  ORTELEPHONE  FOR 

A  PRICELIST  ON  01-993  6409. 
WIEST  LONDON  LTD  397  ACTON  LANE, 
LONDON  W3.  OPEN  10-7.  SUN10-2 


CHRISTMAS  1985 

BAGS,  WRAPPING 
PAPERS,  PURSE 
CALENDARS,  CREPE 
PAPER,  CARRIER,  GIFT 
TAGS,  PAPERMATE 
PERNS,  DIARIES  ETC 

Available  as  usual  from: 
JAMES  T0WNSEND 
&  SONS  LTD. 
P0  BOX  12,  WESTERN  WAY, 
EXETER  EX1  2AB. 

Write  or  phone  Exeter 
79731  for  Christmas  List. 

Orders  accepted  now  for 
delivery  when  required. 


JUST 
PERFUMES 


475b  Alexandra  Avenue,  Rayners 
Lane,  Harrow,  Middx  HA2  9RY. 

Largest  range  of  branded  perfumes 
in  UK  at  competitive  prices. 
Nationwide  delivery  service 


Opening  times: 
Monday-Friday  9  00am  6pm 
Sunday  10  00am  2  00pm 


Callers  welcome  without 
appointment  at  all  times 
Tel:  01-868  1263  Telex:  925045 


Shoplifting 


marspec 

^ClSHOPFITTING  LTD 


Attractive  modular  shopfittings  at 
competitive  prices 
For  a  new  perspective  in  pharmacy  design. 

Telephone:  0392  216606 
Unit4B,  Grace  Road,  Marsh  Barton, 
Exeter,  Devon 
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Professional  Prescription 
Computer  Labelling 


fhe  Richardson  Guarantee 


Anyone  buying  one  of  our  labelling  systems  can  return  it  for  a  cash  refund 
within  two  months  of  purchase  if  not  fully  satisfied ..." 

John  Richardson  —  Managing  Director 


John  Richardson  Computer!  lid 


m 


You  can  buy  from  us  with  confidence 

Prices  including  10%  NPA  Rebate:  Cassette  Systems  from  £895    Disc  Systems  from  £1615 
Unit  337,  Walton  Summit,  Bamber  Bridge,  Preston,  Lanes  PR5  8AR.  Tel:  0772  323763 

'AKE  A  PARK  COMPUTER  LABELLER  ON  14  DAY  FREE  TRIAL 


Ti 


'AND  FIND  OUT  HOW  GOOD  IT  IS 


THEN  YOU  CAN  TRADE  IN  YOUR  OLD 
COMPUTER  OR  TYPEWRITER 

Contact:  David  Coleman  or  Mike  Spnnce,  MPS 
PARK  SYSTEMS  LTD., 
17-19  Gascoyne  Street,  Liverpool  L3  6BS 
Tel:  051.  236  9438. 


A 


#£SSiBiil 


PARK  SYSTEMS  COMPUTER  LABELLERS 

SYSTEM  500  £650.00  SYSTEM  700  £895.00 
AND  THE  NEW  DISK-BASED  SYSTEM  800  - 
ONLY  £1195.00. 

■  All  systems  NPA  approved. 
U  Prices  include  a  10%  NPA  rebate,  and  are 
exclusive  of  VAT 


Shoplifting 


c 


Lux  L 


INE 


SHOPFITTERS  FOR 
THE  PHARMACY 


REFITS,  NEW  INSTALL  ATIONS,  CEILINGS, 
SHOPFRONTS,  ELECTRICAL,  FINANCE.  NPA  & 
NUMARK  APPROVED 

SO  CONTACT  US  NOW. 
LUXLINE  LTD 

8  COMMERCE  WAY,  LEIGHTON  BUZZARD,  BEDS 

TEL:  0525  381356 


LEXDRUM 

0626834077 

WE  PROVIDE  A  PROFESSIONAL 
SHOPFITTING  SERVICE  FOR  THE 
RETAIL  PHARMACY 

— ■  LEXDRUM  STOREFITTERS 
""^l!  Chappie  Rd,  BoveyTracey,  Devon. 

mmm  0626  834077 


SHOPKIT.  Another  chance!  Some  of  you  have  been  unable 
to  get  to  one  of  our  famous  Shopkit  "Sundays"  so,  just  for  you, 
we  are  holding  another  on  Sunday,  27th  October. 
Come  and  see  us.  Remember,  you  can  still  qualify  for  as  much  as 
50%  discount  off  Shopkit  display  fittings  to  give  you  a  "best  ever" 
Christmas  turnover. 

Full  details  of  Shopkit  by  return  of  post  if  you  contact  us  NOW. 
SHOPKIT,  50  Ivatt  Way,  Westwood  Industrial  Estate, 
Peterborough,  PE3  7PN.  Phone:  (0733)265263.  (24  hour  service). 


Price  Labels 


IT'S  THAT  MAN  AGAIN!! 

Offering  another  special  FREE  BOX  OF 
LABELS  when  you  place  order  for  plain  or 
printed  price  labels. 
They  could  cost  less  than  £22  per  box. 
Try  me  for  value  —  I  will  not  be  undersold 
-  GUARANTEED  QUALITY 
Servicing  and  repairs  available. 
Contact:  Low  Price  Label  Co., 
FREEPOST,  88  Southbourne  Grove, 
Westcliff-on-Sea,  Essex  SSO  3BR.  < 
Telephone:  0702-333761  (anytime) 


TOM  L  YDON 


TELEPHONE: 
CHEMIST  AND  DRUGGIST 

(0732)  364422 
EXT:  210 


FOR  ALL YOUR 

CLASSIFIED 
ADVERTISING 
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PEOPLE 


in  Brixton  Riot 

A  Brixton  pharmacist  watched  in 
horror  as  his  shop  was  looted  and 
vandalised  during  the  latest 
outbreak  of  rioting  in  Brixton. 

Mr  Alan  Law,  MPS,  who  owns  the 
pharmacy  in  Cold  Harbour  Lane  said  that 
doors,  windows  and  show  cases  were 
smashed  and  £10,000  —  £12,000  worth  of 
stock  stolen.  The  structural  damage  is 
estimated  at  £35,000.  "It  all  started  at  eight 
o'clock,"  said  Mr  Law.  "I  got  down  here  ten 
to  fifteen  minutes  after  it  started  but  there 
was  nothing  I  could  do  with  a  full-scale  riot 
going  on  outside." 

The  shop  was  also  damaged  by  a  fire 
burning  in  the  furniture  shop  next  door 
which  prevented  access  to  the  premises 
until  the  early  hours  of  the  morning. 
According  to  Mr  Law  the  looters  were  a 
mixed  group.  "It  was  pure  vandalism,"  said 
Mr  Law,  who  has  worked  in  the  Brixton 
area  for  twenty-two  years.  If  there  is  no 
major  structural  problem,  he  hopes  to  be 
back  in  business  later  this  week. 


Moss  Chemists:  Mr  B.M.  Andrews,  MPS, 
becomes  managing  director  following  the 
retirement  of  Mr  H.S.  Wood.  Mr  Andrews 
will  continue  as  retail  director  and 
superintendent  pharmacist.  Mr  Andrews 
joined  the  company  in  1966  as  a  branch 
manager.  He  was  area  manager  for  four 
years  before  being  made  retail  director 
and  superintendent  pharmacist  in  1980. 

Stuart  Edgar:  Jim  Mills  fills  the  newly- 
created  position  of  sales  and  marketing 
director.  Mr  Mills  has  worked  for  the  past 
eight  years  with  Kimberly  Clark,  most 
recently  as  business  development 
manager. 

Duphar  Laboratories  Ltd,  Dr  Louise 
Villar  has  been  appointed  medical  adviser 
in  the  Medical  Relations  Department.  Dr 
Villar  was  formerly  employed  by 
Winchester  Health  Authority. 

Seton  Products:  Two  divisional  marketing 
controllers  have  been  appointed.  John 
Whitmore  moves  from  marketing  manager 
to  marketing  controller  for  the  UK  hospital 
division  and  Konrad  Ostmeier,  previously 
sales  manager,  is  appointed  to  the 
international  division.  Lionel  Taylor  mover 


Gresswell  sews 
up  the  title... 

A  Scunthorpe  pharmacist  has  been 
proclaimed  champion  before  the 
last  race  is  run! 

Jeff  Gresswell,  a  branch  manager  with 
Foster  and  Plumpton,  is  the  1985 
Champion  for  74-78  Formula  Ford  cars. 
This  season  he  has  won  six  out  of  eight 
races  and  holds  three  lap  records.  The 
final  race  is  on  October  20. 

"This  class  is  aimed  at  the  man  in  the 
street  who  has  an  interest  in  motor  racing 


LENXS 


to  the  position  of  marketing  manager  of  the 
international  division. 

Ciba  Consumer  Pharmaceuticals:  Mike 
Connelley  becomes  group  brand 
manager,  responsible  for  most  of  CCP's 
medicine  brands.  Joining  him  as  group 
manager  is  Jeni  Carter,  who  will  work  on 
the  Piz  Buin  sun  care  range  and  Lypsyl  lip 
moisturiser.  Jane  Pickering,  promoted  to 
senior  brand  manager,  will  be  reporting  to 
Ms  Carter  on  those  brands. 

May  &  Baker:  three  new  representatives 
have  been  appointed  to  the  consumer 
division's  sales  and  marketing  team. 
Alyson  Hall,  three  years  with  Ever  Ready, 
will  cover  North  West  London.  Anne- 
Marie  Spalding  will  look  after  the 
Southern  region.  She  previously  worked 
as  a  marketing  assistant  at  ICI  garden 
products.  And  Heather  Gabbott  has 
responsibility  for  the  North  West  region. 
The  company  says  eleven  is  the  optimum 
number  for  the  sales  force  at  present,  but  it 
is  always  ready  to  respond  to  the  market. 

Lewis  Woolf  Griptight:  Janet  Glenn  has 
been  appointed  Midlands  area  sales 
manager.  She  replaces  Philippa  James 
who  has  become  Northern  area  sales 
manager. 


but  cannot  afford  a  big  outlay"  said  Mr 
Gresswell. 

His  interest  in  motor  racing  began  as  a 
twelve-year  old  when  he  saw  his  first  "frog- 
eyed  Sprite"  race,  as  the  old  Austin 
Healey  was  affectionately  known.  Since 
the  age  of  20  he  has  been  on  and  off  the 
track  or  "between  cars"  and  he  spent  three 
years  as  a  part-time  instructor  at  Brands 
Hatch. 

Past  successes  include  the  1984  pre-74 
Formula  Ford  Championship.  And  for 
1986?  Mr  Gresswell  is  now  planning  next 
season's  challenge  and  is  hoping  for 
pharmacy  related  sponsorship:  "My  father 
has  helped  me  financially  in  the  past,"  he 
said,  "but  to  begin  next  season  we  need 
around  £15,000." 


...Bellm  wins  too 

Raymond  Bellm,  managing  director 
of  International  Laboratories,  has 
won  the  C2  car  and  driver  classes  of 
this  years  World  Endurance 
championship  in  his  Listerine- 
sponsored  care. 

At  Spa  in  Belgium  Mr  Bellm  and  his 
co-driver  Gordon  Spice  won  the  C2  race 
and  so  moved  out  of  reach  with  a  60-point 
lead. 

He  also  won  the  drivers'  championship 
with  Mr  Spice  in  the  Spice-Tiga  GC85, 
which  can  reach  speeds  of  up  to  200  miles 
per  hour. 


Postscript 


If  you  come  across  rats  needing  attention 
for  sea-sickness  and  a  hangover,  take  them 
to  the  DHSS.  Three  announcements  have 
been  sent  in  one  neat  package  to  C&D, 
showing  the  Department's  concern.  First, 
the  victims  can  ask  for  ship  deratting  — 
though  inspection  charges  have  gone. 
Second,  the  DHSS  is  raising  the  funds  of 
local  councils  on  alcoholism.  For  any 
lingering  ill  effects,  a  £13m  development 
in  Milton  Keynes  will  provide  168  hospital 
beds  and  four  operating  theatres. 
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Registered  at  the  Post  Ofhce  as  a  Newspaper  34/28/ I6sContents  >i'  Benn  Publications  Ltd  1985.  All  rights  reserved  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system,  mechanical 
photocopying,  recording  or  otherwise  without  the  prior  permission  of  Benn  Publications. 
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A  SAFE  CHOICE  FOR 
YOUR  CUSTOMER. 


A  SOUND  INVESTMENT  FOR  YOU. 


Aegis  bring  you  a  wide 
range  of  premium 
quality  English 
manufactured 
contraceptives 
which  offer  total 
reliability. 

As  you  can  see  they're  attractively  packed  for 
:ustomer  appeal .  AEG/  9 

And  you'll  be  pleased  to  hear  they're  ^ 
:ompetitively  priced  to  protect  your  profit. 

*egis  Products.  UnicT2.  Roman  Way.  Coleshill  Industrial  Estate.  Coleshi 
Birmingham.  B46  IRL  Telephone  (0675)  64834 


YOUR  SAFEST  CHOICE. 


14 -TV} 


Shopfitters 

Exclusive  importers  of  a  superb 
range  of  modular  shopf  ittings 

FOR  FURTHER  DETAILS  CHARMS 

AND  FREE  (DOTATION  0^^^ 
TEL:  0602  507799       *™*P  CMUIPmCr" 


FREE  DELIVERY 
AND  INSTALLATION 


290  Huntingdon  Street, 
.Nottingham  NG1  3NA 
Telephone  (0602)  507799 


FOR  ALLTYPES  OF 
RUBBER  STAMPS 


JOHN  T.CLARKE 
&  SON  LTD. 


Battersea  Road,  Heaton  Mersey,  Stockport,  Cheshire 
SK4  3EN  Tel  061-432  9451  Telex:  669534  Dormy  G 


''A 


SHOP  PLANNING 

THE  PHARMACY  FITTING  EXPERTS 


STYLE,  FLAIR,  IMAGINATION  - 
SHOP  PLANNING  ABE 
THE  IMAGE  MAKERS  FOR  THE  PHARMACIST 

Sophisticated  dispensing  equipment  and 
retail  display  systems 

Send  for  our  free  colour  brochure  now  or 

w,/    Full  range 

ask  our  local  consultant  to  pay  you  a  visit,  iff    oi  credit 

Facilities  available  \ 


SHOP  PLANNING 
RENTALS  LIMITED 

HOOTON  ROAD 

WILLASTON 

SOUTH  WIRRAL 

CHESHIRE 

Tel  051-327  6281/2 

ISLE  OF  MAN  OFFICE 

Tel  0624  29829 


NAME 


CD6  85 


ADDRESS 


TEL 


C&D 


HEALTH 
FOODS 

Puzzled  by  the  choice? 


We  manufacture  a  comprehensive  range  of  Health 
Foods,  Minerals,  Vitamins  &  Food  Supplements, 
including  starter  packs. 

We  would  be  pleased  to  visit  your  store  to  discuss  the 
excellent  profit  potential  on  these  lines. 

INTERESTED? 

Then  please  complete  the  coupon  below  and  our  local 
representative  will  be  pleased  to  call  and  see  you. 
There  is  no  obligation  to  buy  whatsoever. 


STORE  NAME 
ADDRESS   


Chemist  &  Druggist  5  October  1985 


CONTACT  

PHONE  No  

or  phone  (04868)  28021  &  ask  for  Julia  Jones. 

HEALTH  &  DIET  FOOD  CO.  LTD. 

•—Seymour  House,  South  Street,  Godalming,  Surrey.— ' 
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FIRST  CHOICE 

IN  MIGRAINE  CONTROL 


NON-ERGOT  AMINE 


Counter  prescribe  with  confidence  for  your  patients 

How  to  use  Migraleve.  Two  Pink  Migraleve  should  be  taken  immediately  an  attack  is  suspected.  If  after  four 
hours  the  migraine  has  developed  or  persisted,  two  Yellow  Migraleve  should  be  taken.  The  'Yellow'  dosage  may 

be  repeated  at  four-hourly  intervals  if  necessary. 


Another  guaranteed  product  from  International  Laboratories  Limited  WUsom  Road  Alton  Hants  GU34  2TJ 


